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Press  has  no  copyright 
on  First  Amendment 


Don  Dwight,  Publisher 

The  Minneapolis  Star/  Minneapolis  Tribune 


Now  comes  Professor  Louis  Banks  of  MIT  with  yet  another  set 
of  observations  about  the  media  in  The  Atlantic  Magazine  (“The 
Rise  of  the  Newsocracy,”  January  1981).  He  coins  the  word 
“newsocracy”  and  develops  further  some  themes  stated  in  a  previous 
Atlantic  piece  (“Memo  to  the  Press:  They  Hate  You  Out  There.”). 

In  his  earlier  article  he  suggested  that  the  business  community 
and  other  sectors  have  a  “legitimate  right  to  ask  questions  of  us  in 
their  terms  and  on  their  turf.” 

He  goes  further  this  time  saying  that  non-media  businesses 
(government  agencies,  educational  institutions,  and  publicly-held 
corporations)  “have  both  a  right  and  a  duty  to  enter  the 
informational  competition.”  He  says  that  this  position  “should  not 
be  interpreted  as  a  challenge  to  press  freedom;  rather  it  is  an 
acceptance  of  today’s  news  coverage  for  what  it  is,  and  an  attempt  to 
broaden  its  intellectual  vision  in  the  interest  of  the  society  that  the 
First  Amendment  serves.” 

Addressed  to  the  corporate  community,  his  piece  makes 
compelling  reading  for  media  people,  especially  those  who  dread  any 
corporate  intrusion  into  “our”  business. 

Editors  and  publishers  whose  stomachs  clutch  at  the  idea  of 
“big  oil”  making  its  voice  heard  betray  their  own  convictions  about 
the  linchpin  of  democracy,  the  right  of  free  expression. 

So  long  as  ideas  and  information  are  allowed  to  compete  freely, 
this  country  is  safe.  We  in  the  press  have  no  copyright  on  the  First 
Amendment. 


JANUARY  20,  1981 

A  special  day  in  the  lives  of  all  Americans. 


DAY  OF  CHANGE,  DAY  OF  FREEDOM  ...  A  special  12- 
page  commemorative  section  detailing  an  hour  by  hour 
complete  account  of  Inauguration  Day,  1981,  and  the 
release  of  the  American  hostages.  This  special  type  of 
editorial  effort  of  news-making  events  keeps  our  readers 
informed  and  involved.  Complete,  concise,  accurate 
coverage  are  the  hallmarks  of  a  well  read  newspaper. 

That  is  what  makes  us  one  of  California’s  finest. 

The  Sneeze 

Serving  All  of  Southwest  Los  Angeles  County 


TOWARD 

RIGHT 

CONCLUSIONS 


“...right  conclusions  are  more  likely  to 
be  gathered  out  of  a  multitude  of  tongues, 
than  any  kind  of  authoritative  selection.” 

-Judge  Learned  Hand 


As  an  oil  company,  we’ve  felt  obliged  to 
speak  out  on  energy  and  economic  issues 
that  affect  our  business.  Very  often,  our 
contribution  to'  the  “multitude  of  tongues” 
takes  the  form  of  advocacy  advertising. 

But  the  TV  networks  refuse  to  accept 
advocacy  commercials.  Isn’t  that  dismissal 
precisely  the  kind  of  authoritative  selection 
that  Learned  Hand  was  warning  against? 

The  best  contribution  any  business 
can  make  to  the  public  discourse  is  to  say 
what  it  truly  thinks  about  public  policies  and 


decisions.  The  position  that  Mobil  or  some 
other  business  takes  may  sound  controver¬ 
sial  or  even  outrageous  to  the  press;  in¬ 
deed,  sometimes  our  position  has  outraged 
members  in  our  own  industry.  But  shouldn’t 
a  responsible  press,  electronic  as  well  as 
print,  foster  the  dialogue  of  many  voices 
that  helps  the  people  and  their  leaders 
advance  toward  right  conclusions? 

We  believe  the  press  should  encour¬ 
age  a  multitude  of  tongues,  and  never  act 
as  an  instrument  of  silence. 


®1981  Mobil  Corporation 


. .  the  press  has  become  the  greatest 
power  within  the  Western  countries; 
more  powerful  than  the  legislative,  the 
executive,  and  the  judiciary" 

Alexander  Solzhenitsyn 
Harvard  Commencement,  1978 


PR  PEOPLE:  Let  Editor  &  Publisher 
take  your  advertising  message  to  the 

POWER 

CENTERS 

of  the  newspaper  industry  in  three 
specially  timed  annual  Convention  Issues 

APRIL  18  ASNE  Annual  Convention  Issue 

Distributed  at  the  1981  convention  of 
the  American  Society  of  Newspaper 
Editors  at  the  Sheraton  Hotels 
Washington,  D.C.,  April  21-24. 

Deadlines:  Reservations,  April  6;  copy,  April  8 


MAY  2  ANPA  Annual  Convention  Issue 

Distributed  at  the  convention  of  the 
American  Newspaper  Publishers  Association, 
Hyatt  Regency  Hotel,  Chicago,  May  4-6. 
Contains  names,  hotel  addresses  of  delegates. 

Deadlines:  Reservations,  April  1 7;  copy,  April  20 


MAY  9  ANPA  Post-Convention  Issue 

Complete  ANPA  Convention  coverage — 
photos,  speeches,  peripheral  industry 
and  social  events.  First  with  the  news 
for  those  not  attending. 

Deadlines:  Reservations,  April  24;  copy,  April  27 

Advertising  Rates:  Page,  $  1  600;  two-thirds  page, 

$1250;  half-page,  $945;  one-third  page,  $675;  one- 
sixth  page,  $425;  or  your  E&P  contract  rates  apply. 

Make  your  advertising  reservations  now 
for  space  in  these  important  issues. 

Editor  &  Publisher 

575  LEXINGTON  AVE.,  NEW  YORK,  N.Y.  10022  •  PHONE  (212)  752-7050 
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MARCH 

11-14 — National  Newspaper  Association  Government  Affairs  Conference, 
Hyatt  Regency,  Washington,  D.C. 

12 — Landon  Co-op  Workshop/Seminar,  Holiday  Inn,  Lexington,  N.C. 

13-15 — Miss.  Valley  Classified  Ad  Managers  Association,  Hyatt  Regen¬ 
cy,  Chicago. 

22-24 — Texas  Daily  Newspaper  Association  annual  meeting.  Plaza 
of  Americas,  Dallas,  Tex. 

22-24 — New  York  State  Society  of  Newspaper  Editors  annual  con¬ 
ference,  Corning  Hilton  Hotel. 

25- 27 — Suburban  Newspaper  of  America  Editorial  Conference,  Lincoln 

Plaza  Hotel,  Oklahoma  City,  Okla. 

26- 28 — Mid-Atlantic  Newspaper  Ad  Executives  Assn.,  Hyatt  Winston- 

Salem,  Winston-Salem,  N.C. 

27- 29 — Northwest  Mechanical  Conference,  Sunwood  Convention 

Center,  St.  Cloud,  Minn. 

29- April  9 — Circulation  Management  Seminar,  sponsored  by  Gannett 

Foundation,  Plaza  International,  Tucson,  Ariz. 

30- Aprll  2— Inter  American  Press  Assn,  mid-winter  board  of  directors,  Sam 

Lords  Castle,  Barbados 

APRIL 

2-4 — Illinois  Press  Association,  Sheraton-Homewood  Inn,  Homewood,  III. 

4 — National  Organization  of  College  Newspaper  Business  and 
Advertising  Managers,  Cibola  Inn,  Arlington,  Tex. 

8- 12 — American  Association  of  Advertising  Agencies,  Boca  Raton 

Hotel,  Boca  Raton,  Fla. 

9- 11— Iowa  Press  Assn.  66th  annual  convention,  Marriott  Hotel, 

Des  Moines,  Iowa 

9-11— North  and  East  Texas  Press  Assn.  Convention,  Fredonia 
Inn,  Nacogdoches,  Tex. 

9-11 — South  Dakota  Press  Assn.  99th  Convention,  Holiday  Inn, 
Watertown,  S.D. 

9- 11 — Kansas  Press  Association  Convention,  Holidome,  Hutchin¬ 

son,  Kans. 

10- 12 — Louisiana  Press  Assn.  101st  Annual  Convention,  Royal 

Sonesta  Hotel,  New  Orleans,  La. 

21- 24 — American  Society  of  Newspaper  Editors,  Sheraton  Wash¬ 

ington,  Washington,  D.C. 

22- 24 — Pennsylvania  Newspaper  Publishers  Assn./Interstate  Ad¬ 

vertising  Managers  Assn.  Display  Ad  Conference,  Host  Farm,  Lan¬ 
caster,  Pa, 

23- 26— Nebraska  Press  Assn.  Annual  Convention,  Lincoln  Hilton, 

Lincoln,  Nebr. 

24- 25— Hoosier  State  Press  Assn,  47th  annual  convention,  Louis¬ 

ville/Clarksville  Marriott  Inn,  Clarksville,  Ind. 

24- 26— Kansas  Press  Women  annual  meeting.  Hays,  Kans, 

25- 26 — Kansas  Daily  Advertising  Managers,  Holidome,  Hutchin¬ 

son,  Kans. 

25- 27 — Nevada  State  Press  Assn,  annual  meeting.  Lovelock,  Nev. 

26- 29 — Newspaper  Purchasing  Management  Association,  annual 

conference,  Hyatt  Regency  Hotel,  Memphis,  Tenn. 

26-May  8 — Circulation  Management  Seminar,  sponsored  by  Gannett 
Newspaper  Foundation,  Hilton  Inn  on  the  Campus,  Rochester, 
N.Y. 

28 —  UPl  New  England  Newspaper  Awards  Silver  Anniversary  pro¬ 
gram  and  banquet,  Framingham  Sheraton-Tara,  Framingham,  Mass 

MAY 

1-2 — Old  Dominion  Advertising  Conference,  Lynchburg,  Va. 

3- 6— Newspaper  Industry  Occupational  Programmers  Group  work¬ 

shop,  Downtown  Radisson  Hotel,  Minneapolis,  Minn. 

4-  AP  annual  meeting,  Chicago,  III. 

4- 6 — American  Newspaper  Publishers  Association,  annual  conven¬ 

tion,  Hyatt  Regency,  Chicago. 

17-20— INCFO  National  Conference,  Hyatt-Lake  Tahoe  Hotel,  In¬ 
cline  Village,  Nev. 

29 —  Overseas  Press  Club  of  America’s  annual  awards  dinner,  Wal- 
dort-Astoria,  N.Y.,  N.Y. 
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Field  Newspaper  Syndicate  congratulates 
Hank  Ketcham  on  the  30th  Anniversary  of... 


fi\/B...6oiHG^oH  Thirty*  ONE  | 


Field  Newspaper  Syndicate  1703  Kaiser  Avenue,  irvine,  California  92714  •  7i4/549-8700 


Photo  credits 


Newsbriefs 


Ad  saleswoman  cited 

Judi  Schneider  won  top  honors  in  the  General  Division 
at  the  Los  Angeles  Times  for  exceeding  her  contest  goal 
by  more  than  $1.42  million.  In  presenting  her  award, 

Frank  O’Toole,  assistant  display  ad  director,  pointed  out 
that  she  was  able  to  boost  Eastern  Airlines’  linage  in  the 
Times  by  400%  by  personally  giving  a  sales  presentation 
to  Frank  Borman,  Eastern’s  president.  The  entire  display 
department  posted  a  record-breaking  $303  million  in  ad  re¬ 
venues  for  1980.  “I  still  can’t  believe  it,”  display  ad  direc¬ 
tor  Don  Maldonado  told  his  sales  force  at  the  awards 
program. 

Wins  community  service  award 

Shelbyville  (Ill.)  News,  has  won  the  annual  community 
service  award  which  is  presented  to  an  Inland  Daily  Press 
Association  member  by  the  University  of  Missouri  School 
of  Journalism.  The  judges  said  the  News’  editor,  Allen 
Horton,  has  done  a  great  job  in  community  service,  in 
bringing  together  opinion  in  the  city  for  the  building  of  a 
new  hospital  and  in  selecting  a  site  better  suited  for  the 
building,  and  for  the  paper’s  political  coverage,  which  in¬ 
volves  publication  of  election  tabloids. 

ANPA  hit  by  inflation 

In  her  report  to  the  members  of  ANPA  in  the  March  issue  of 
Presstime,  Katharine  Graham,  chairman  and  president, 
hinted  very  strongly  that  there  will  be  a  phasing  out  of  some 
activities  under  the  new  budget  which  is  under  review.  The 
reason,  she  said,  is  that  “our  revenues  have  just  barely  kept 
ahead  of  inflation — and  have  actually  declined  in  constant 
dollars  in  some  recent  years.”  The  ANPA’s  expense  budget, 
she  said,  has  increased  from  $2.5  million  in  1971  to  $7.2 
million  a  decade  later.  She  said  the  board  has  authorized  the 
establishment  of  a  “strategic  planning  process”  to  “review 
existing  programs  and  balance  the  importance  of  continuing 
activities  against  new  opportunities.”  Just  raising  dues  to 
fund  new  programs  is  not  a  total  answer,  she  said. 

Publishers  eye  earlier  deiivery  time 

Since  at  least  1921  youth  carriers  in  New  York  State 
have  been  allowed  to  deliver  newspapers  no  earlier  than  6 
A.M. 

A  decrease  in  candidates  for  carrier  routes  caused  by  a 
declining  birth  rate  coupled  with  the  earlier  school  starting 
times  has  heightened  the  problem  for  most  A.M.  papers  in 
the  state  in  finding  and  retaining  youth  carriers. 

In  an  effort  to  gain  relief,  the  New  York  State  Pub¬ 
lishers  Association  board  of  directors  has  requested  that  a 
change  in  the  Education  Law  be  explored.  The  change 
would  amend  the  Education  Law  to  allow  carriers  to  de¬ 
liver  and  sell  newspapers  beginning  at  5  A.M. 

Poll  operations  merged 

Washington  Post  and  ABC  News  are  combining  polling 
operations  to  form  a  Washington  Post- ABC  Poll. 

The  newspaper  and  the  tv  network  will  conduct  at  least 
10  in-depth  national  telephone  polls  a  year  on  matters  im¬ 
portant  to  American  life.  Plus,  spot  polls  will  be  taken  on 
breaking  news  events  as  they  occur. 

Barry  Sussman,  who  has  been  conducting  the  Post  poll 
since  1975,  and  Jeff  Alderman,  who  supervised  ABC  elec¬ 
tion  exit  polls,  will  administer  the  new  poll.  Chilton  Re¬ 
search  Services,  Radnor,  Pa.,  will  conduct  the  inter¬ 
viewing. 
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Why  does  it  cost  so  much 
to  enter  photo  contests? 

By  Terry  Armor 

Have  picture  contests  become  too  cumbersome  and  expen¬ 
sive  to  enter? 

Are  there  ways  to  make  them  more  appealing,  more  econo¬ 
mical,  and  less  time-consuming  without  reducing  their  effec¬ 
tiveness? 

The  answer  to  both  questions,  in  my  opinion,  is  yes. 

I  have  long  felt  that  contests  and  the  peer  appreciation  they 
bring,  along  with  the  incentive  they  provide,  are  a  great 
benefit  to  staff  motivation  and  performance — not  to  mention 
the  recognition  they  bring  the  newspapers.  Over  the  past  five 
years,  however,  I  have  noticed  fewer  and  fewer  successful 
contest  veterans  are  bothering  with  contest  competition. 
There  are  personal  and  philosophical  reasons  for  not  entering, 
but  the  reason  stated  most  often  is  that  the  demands  of  enter¬ 
ing  outweigh  the  satisfaction  of  winning.  In  plain  words,  to  a 
growing  number  of  photographers,  they’re  more  trouble  than 
they’re  worth. 

♦  ♦  * 

When  we  consider  the  time  involved  in  pulling  negatives, 
making  H”xl4”  prints  for  single  panels,  making  a  variety  of 
image  sizes  for  picture  stories,  spotting  the  prints,  mounting 
the  prints,  taping  layout  panels  together,  backing  the  entries, 
filling  out  contest  labels,  and  preparing  the  boards  for  ship¬ 
ment,  we’re  talking  about  some  40  hours  per  photographer 
and  upwards  of  $500  in  materials  and  fees,  depending  on  the 
size  of  staff.  In  the  portfolio  category,  make  that  60  to  80 
hours  of  preparation.  The  real  waste  comes  in  having  to  print 
everything  twice  .  .  .  once  for  the  state  competition  and 
once  for  the  national,  and  maybe  a  third  or  fourth  time  for 
other  contests.  This  seems  like  a  needless  hardship  on  photo¬ 
graphers,  especially  when  most  of  this  preparation  has  to  be 
done  on  their  own  time.  Realistically  we  can’t  give  each 
photographer  a  week  off  to  prepare  contest  entries  when  our 
primary  interests  are  informing  the  reader  and  improving  our 
daily  product.  Picture  contest  preparation  simply  has  gotten 
out  of  hand.  We  need  to  find  ways  to  encourage  broader 
participation,  because  if  we’re  honest  about  it,  the  fewer  the 
number  of  entrants,  the  less  winning  the  contest  means. 

*  ♦  « 

It  doesn’t  have  to  be  that  way. 

Why  not  print  8”xl0’”s  forjudging,  so  that  only  the  win¬ 
ning  entries  need  to  be  enlarged  and  mounted  for  the  traveling 
exhibit?  The  8”xl0”  prints,  I  feel,  would  be  adequate  for 
display  at  the  conventions  immediately  following  the  judging, 
since  they  would  be  viewed  primarily  by  picture  people. 

Secondly,  why  not  stagger  the  deadlines  of  the  state  and 
national  contests  by  two  or  three  weeks,  so  the  same  prints 
can  be  entered  in  both  contests?  Someone  has  to  take  the 
initiative.  It  seems  logical  the  state  chairpersons  should  yield. 

An  alternative  to  the  first  proposal  is  to  make  35mm  film 
positives  of  the  8”xl0”  prints  and  submit  them  with  the  color 
slides.  That  way,  all  entries  could  be  projected  to  almost  any 
size  forjudging,  and  we  all  would  be  spared  the  prohibitive 
cost  of  color  printing. 

I’d  appreciate  a  brief,  written  response  from  anyone  in¬ 
terested,  pro  or  con  ...  or  from  anyone  with  a  better  idea. 


(Armor  is  graphics  editor,  Cincinnati  Enquirer.) 
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Everything’s  up-to-date 
in  The  Kansas  City  Star/Times 

maitroom. 


The  Kansas  City  StarlTimes  was  the 
first  newspaper  to  install  our  new 
mailroom  ^stem  —  the  Goss 
News-trac®  II.  “This  choice  was 
based  on  more  than  a  year  of 
in-depth  study  of  available  systems  ” 
says  James  H.  Hale,  president 
and  publisher  of  The  Kansas 
City  Star  Company,  “and  I  firmly 
believe  that  News-trac  II  is  the  l^st 
on  the  market  today  to  suit  our  needs.” 

Charles  Geoiige,  vice-president, 
production,  is  equally  enthusiastic. 
Says  he:  “If  this  system  lives  up  to 
our  expectations,  it  will  revolu¬ 
tionize  newspaper  distribution 
operations  across  the  country.” 

And  what  are  those  expectations? 


An  increase  in  throughput  which 
will  permit  later  deadlines  and  more 
up-to-date  news.  Increased  handling 
of  advertisers’  preprinted  inserts. 

An  estimated  1%  savings  in 
mailroom  newsprint  waste.  Daily 
accountability  reporting.  And  a 
built-in  growth  factor  of  10-12  years. 

The  system  consists  of  five  major 
subsystems:  lap  stream  conveyor,, 
untied  bundle  handling  equipment, 
tied  bundle  distribution  system, 
control  system  (including  three 
VDT  terminals  —  two  in  the 
mailroom,  one  in  the  press  room), 
and  a  production  control  system. 

“Among  News-trac  II’s  unusual 
features,”  says  Charles  George,  “are 
its  overall  simplicity  and  its  unique 


entry  device.  But  its  most  reas¬ 
suring  advantage  can  be  summed 
up  in  one  word:  Goss.  It’s  a  name  we 
hold  in  the  highest  esteem.” 

For  more  information, 
contact  Graphic  Systems  Division, 
Rockwell  International,  3KX)  South 
Central  Avenue,  Chicago,  IL  60650. 
Phone:  312/656-8600. 

The  Goss  systems  solution 
to  printing  production. 


Rockwell 

International 


» where  science  gets  down  to  business 
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Don't  get  carried  away 

For  decades  it  has  been  predicted  that  some  sort  of  an 
electronic  information  distribution  system  would  bury  the 
newspaper  business  sooner  or  later. 

It  started  with  the  development  of  network  radio  more 
than  50  years  ago.  But,  it  didn’t  happen.  Then  the  prediction 
was  dusted  off  at  the  advent  of  network  television  30  years 
ago.  Again,  it  didn’t  happen.  It  has  been  revived  by  develop¬ 
ments  in  teletext,  videotex  and  cable,  any  one  or  all  of  which 
could  make  the  prediction  come  true.  But  we  don’t  think  they 
will  become  giant  killers  any  more  than  their  forebears  were. 

In  every  instance,  newspaper  executives  have  responded 
to  the  challenge  meeting  it  head  on  with  changes  in  their  own 
techniques  and  methods,  frequently  joining  in  as  pioneers  in 
the  upstart  industries.  Over  the  years  newspapers  have 
shown  a  remarkable  resiliency  to  roll  with  the  punches  and 
continue  to  prove  the  advantages  and  permanence  of  print. 

Today  is  no  exception.  Newspapers  are  in  the  vanguard  of 
those  experimenting  and  developing  teletext,  videotex,  cable 
and  other  new  video  technologies.  They  will  not  be  caught 
napping. 

However,  we  agree  with  those  who  believe  there  is  a  future 
ultimately  for  these  new  techniques  but  refuse  to  be  carried 
away  with  the  blue  sky  predictions  of  tremendous  and  in¬ 
stantaneous  success.  The  chairman  of  the  American  News¬ 
paper  Publishers  Association,  Katharine  Graham  of  the 
Washington  Post,  is  one  of  those. 

Addressing  the  Association  of  National  Advertisers  last 
week  she  questioned  the  willingness  of  the  American  people 
to  pay  high  prices  for  computer  terminals  or  an  hourly  fee  to 
obtain  from  a  data  bank  information  which  mostly  can  be 
obtained  from  a  newspaper  for  a  fraction  of  the  cost.  Also, 
cable  with  its  multiple  channels  of  entertainment  only  can 
fractionate  the  available  television  audience. 

We  are  not  contending  that  newspapers  will  have  easy 
sailing  against  these  new  competitors  in  the  decade  or  de¬ 
cades  ahead,  but  we  do  believe  newspapers  and  the  printed 
word  are  here  to  stay  in  spite  of  the  threat  of  this  relatively 
new  competition.  We  say  “relatively  new”  because  cable  tele¬ 
vision  has  been  around  for  25  years  and  is  only  now  emerging 
as  a  competitor. 
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Letters 


DIVIDED  WORDS 

I  recently  was  surprised  to  learn  from 
my  local  newspaper  that  a  man  in  our 
community  pre-ached  in  his  spare  time. 
After  I  read  on,  I  realized  that  the  man 
didn’t  pre-ache  he  preached. 

Upon  inquiry  of  the  managing  editor,  I 
learned  that  the  type-setting  computer 
had  been  programmed  to  divide  the  word 
after  the  first  vowel  that  followed  a  con¬ 
sonant. 

I  both  pre-ache  and  preach  for  the  day 
when  all  newspaper  print  computers  will 
be  programmed  for  proper  syllabic  divi¬ 
sion,  first  vowel  or  not,  and  when  the 
type-setters  on  the  small  newspapers 
without  computers  will  be  more  careful 
with  end-of-line  hyphenations.  I  can  fore¬ 
see  that  until  then  many  audiences  will  be 
startled  as  lines  like  these  are  read  aloud: 

When  the  old  man  was  in  his  dot — 
tage,  he  saw  spots  before  his  eyes. 

George’s  mother-in-law  was  a  rat¬ 
her  formidable  obstacle  to  his  mar¬ 
riage. 

His  wife  gave  him  that  “come  hit — 
her  look. 

The  crowds  watched  the  old  bat — 
her  leaving  the  surf. 

Soon  she  dropped  her  bras¬ 
her  approach  and  tried  coyness 

He  wore  a  brown  habit,  but  hat¬ 
red  showed  through  the  disguise. 

The  veterinarian  used  a  large  cat — 
heter  to  relieve  the  sick  tiger. 

They  realized  John  was  a  co¬ 
ward,  and  they  were  responsible. 

His  wife  testified  that  he  drank 
like  a  fish,  and  often  came  home  so¬ 
used  to  the  gills. 

The  remark  made  her  appear  bi — 
assed  to  the  audience. 

Paul  Saunier,  Jr. 

1400  Rugby  Rd. 

Charlottesville,  Va. 

FLASHES 

Your  January  31  story  about  wire  ser¬ 
vices’  confusion  on  the  time  of  the  hos¬ 
tage  take  off  from  Tehran  said  UPI’s  flash 
“was  one  of  the  few  the  wire  service  has 
put  out  since  World  War  II.’’ 

It  depends  on  what  you  mean  by 
“few.”  My  collection  of  flashes  includes 
at  least  27  UPI  flashes  since  1946.  (There 
may  be  others,  but  time  has  faded  the 
paper  and  it  is  difficult  to  tell  whether 
some  are  UPI,  AP  or  INS.) 

Here  are  the  27  (in  no  particular  order); 
the  dateline  is  included  if  the  flash  carried 
one,  and  the  spelling,  punctuation  and 
capitalization  follow  the  original: 

Kansas  City — President  Ford  Nomin¬ 
ated. 

SCHIRRA  DOWN 

ABOARD  KEARSARGE— SCHIR¬ 
RA  PICKED  UP 
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Intrepid  lands! 

Washington — Carter  Wins  Presidency. 
WASHINGTON— NIXON  RESIGNS 
SAIGON — Saigon  government  surren¬ 
ders. 

WASHINGTON— Gerald  Ford 
Nominated. 

SPRINGFIELD,  ILL.,— 
STEVENSON  CONCEDES 
INDIANAPOLIS— RODGER  WARD 
WINS  500MILE  RACE 
WASHINGTON— ROSENBERG 
DECISION  POSTPONED. 

PAM  M  UN  JOM  — ARMISTICE 
SIGNED. 

WASHINGTON— PINE  NULLI¬ 
FIES  STEEL  SEIZURE. 

WASHINGTON  — MURRAY 
ORDERS  IMMEDIATE  STEEL 
STRIKE 

KENNEDY  WINS  FLASH  FLASH  S 
S 

CASTEL  GANDOLFO— OFFICIAL¬ 
LY  POPE  DEAD. 

Armstrong  sets  foot  on  moon 
Washington — Agnew  resigns  as  vice 
president. 

former  president  Johnson  dead. 
Washington — Nixon  announces  cease¬ 
fire. 

JOHNSON  ELECTED 
GOLDWATER  NOMINATED 
WASHINGTON— MACARTHUR 
DEAD 

MOSCOW  — OFFICIALLY- 
KHRUSHCHEV  OUT  AS  PREMIER 
VATIVAN  CITY— OFFICIALLY 
POPE  DEAD 

CAPE  CANAVERAL— GLENN’S 
SPACECRAFT  LANDS  IN  OCEAN  AT 
2:43  P.M.  EST 

CAPE  CANAVERAL— GLENN  RE¬ 
COVERED  AT  3:01  PM  EST 

Some  otherpostwar  flashes,  wire  ser¬ 
vice  not  certain  (unless  indicated): 

LODON  LONDN  — MOSCOW 
RADIO  SAYS  STALIN  DEAD 
WASHINGTON— TRUMAN  FIRES 
MACARTHUR 

TOKYO— UN  COMMINIQUE 


ANNOUNCES  SEOUL  CAPTURED. 

MARCIANO  WINS  KNOCKOUT 
THIRTEENTH  ROUND 
WASHINGTON— COAL  STRIKE 
AVERTED. 

BROOKLYN— YANKS  WIN  3-2 
MANCHESTER— SANDER  AC¬ 
QUITTED 

CHICAGO— HARRIMAN  WITH¬ 
DRAWS  AND  URGES  SUPPORT  OF 
STEVENSON. 

WASHINGTON  — TRUMAN 
ANNOUNCES  MCGRATH  RESIGNA¬ 
TION. 

WASHINGTON— PRESIDENTIAL 
PRESS  SECRETARY  JOSEPH  SHORT 
DIED. 

LONDON— EDEN  RESIGNED  AS 
PRIME  MINISTER  (INS) 

IKE  HAS  MILD  CEREBRAL 
HEART  ATTACK  (INS) 

MARCIANO  WINS  ON  KNOCK¬ 
OUT  IN  THE  NINTH  ROUND 

PATTERSON  WINS  BY  TECHNIC¬ 
AL  KNOCKOUT 

CONVENTION  HALL— 
STEVENSON  NOMINATED  (AP) 
VANGUARD  SATELLITE  FIRED 
(INS) 

SATELLITE  IN  ORBIT 
CONVENTION  HALL— NIXON 
NOMINATED 

CHARLES  WINS  DECISION 
Did  the  wire  services  worry  about 
which  was  first?  Here’s  a  note  from  one 
UPI  bureau  to  the  New  York  bureau: 

“RE  UR  3:08PES,  NBC  SAYS  ROX 
OFFTIMED  FLASH  AND  BUN  AT  247 
PES  (FLASH  UNHAD  SEPARATE 
OFFTIME.)  OUR  FLASH  OFFTIMED 
2:46.  SAYS  ‘WAS  ALMOST 
SIMULTANEOUS  .  .  .  POSITIVE  IT 
WAS  LESS  THAN  A  MINUTE  AND 
ALMOST  SURE  THERE  WAS  ONLY 
A  30-SECOND  DIFFERENCE.’  (BUT 
OUR’S  (sic)  BROKE  FIRST).” 

ROX  is  UPI  code  for  AP. 

Allan  M.  Lazarus 

(Lazarus  is  managing  editor,  Shreveport 
(La.)  Times.) 


CULLICOTT 

To  make  the  work  of  America’s  top  jour¬ 
nalists  responsive  to  the  needs  of  hundreds 
of  newspapers,  our  editor  in  Washington, 
John  Cullicott,  and  his  staff  must  make  de¬ 
cisions  every  hour  that  draw  on  broad 
knowledge  and  experienced  Judgment. 


Los  Angcks  Imes-Wnshingfon  Post 
News  Servk*  •  202/334-6173 
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NASA’s  Space  Shuttle  is  America’s  most 
important  manned  step  into  space  since  our  last 
Apollo  mission  five  years  ago. 

Rockwell  International  is  the  prime 
contractor  for  the  Shuttle  and  its  main  engines 
and  assists  NASA  in  the  integration  of  the  Space 
Transportation  System.  The  Shuttle  is  designed 
to  carry  more  than  30  tons  of  useful  payload  into 
earth  orbit  and  is  capable  of  making  at  least  one 
hundred  missions  into  space  and  back. 

The  development  of  the  Space  Shuttle 
reflects  a  Rockwell  International  strength: 
the  capability  to  bring  together  many  diverse 
technological  and  scientific  disciplines  to  solve 
complex  problems. 


This  strength  is  reflected  in  all  four  of 
our  core  businesses:  aerospace,  electronics, 
automotive  and  general  industries.  Businesses 
with  total  sales  of  $6.9  billion  in  fiscal  1980. 

Rockwell  International  has  a 
heritage  of  working  at  the  leading  edge 
of  technology.  And  today,  that 
heritage  is  being  carried  forward 
by  108,000  dedicated  Rockwell 
employees,  including  16,000 
engineers  and  scientists  who 
develop,  apply  and  innovatively 
manage  technology  to  meet 
many  of  the  world’s 
unprecedented  challenges. 


Aerospace. 

(Sales,  fiscal  1980:  $9.0  billion) 

Our  record  for  developing  and  managing 
aerospace  technology  is  unmatched. 

In  addition  to  the  Space  Shuttle, 
Rockwell  International  is  working  on  the 
B-1  bomber  and  its  multi-role  bomber 
derivative,  the  fourth  stage  of  the 
MX  missile,  the  Navstar  satellites  for 
the  Global  Positioning  System,  and  a 
revolutionary  forward-swept-wing  con¬ 
cept  for  an  Air  Force  fighter.  In  our 
commercial  aircraft  business,  we 
will  build  two  large  fuselage  sections 
for  the  new  Boeing  757  jetliners. 


Electronics. 

(Sales,  fiscal  1980:  $1.7  billion) 

In  defense  electronics,  Rockwell 
International  is  a  leader  in  electronic 
and  electromechanical  products  and 
systems  for  integrated  command, 
control,  communications  and  intelli¬ 
gence  equipment,  and  has  a 
major  role  in  strategic  programs  of 
the  highest  national  priority.  In  the 
commercial  electronics  area,  Rockwell 
is  a  worldwide  manufacturer  of  avion¬ 
ics,  microwave  transmission  systems, 
data  and  voice  switching  equipment 
and  microelectronic  devices. 


Automotive. 

(Sales,  fiscal  1980:  $1.7  billion) 

A  prime  example  of  Rockwell 
International’s  automotive  technology 
is  our  SQHP™  tandem  truck  axle.  It’s 
designed  to  go  a  half-million  miles 
without  a  major  overhaul,  up  to  a  million 
miles  in  line-haul  service  —  and  it’s 
more  than  100  lbs.  lighter  than  com¬ 
petition  in  its  class.  Out  of  one  of  the 
country’s  largest  independent  automo¬ 
tive  research  facilities,  we  develop 
many  such  product  improvements  for 
on-highway  and  off-highway  vehicles 
and  passenger  cars. 
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General  Industries. 

(Sales,  fiscal  1880:  $1.4  bUUon) 


Our  innovative  general  industries  For  more  about  us  or  if  you’re  interested 

technologies  helped  us  develop  the  first  in  an  Engineering  career,  please  write; 

U.S.-made-and-installed  large-diameter  Rockwell  International,  Dept.  815GJ-16, 
ball  valve  for  oil  and  gas  pipelines.  600  Grant  St.,  Pittsburgh,  PA  15219. 

Rockwell  International  is  also  working 
to  meet  the  world’s  growing  need  for  ...where  science  gets  down  to  business 

alternative  energy  sources,  including 

nuclear,  solar,  and  coal  gasification  Automotive /Aerospace 

and  liquefaction.  Our  Goss  presses  Electronics /General industries 

print  two  out  of  three  U.S.  daily  news- 


^1^  Rockwell 

International 


papers,  and  our  Rimoldi  subsidiary  is 
one  of  the  world’s  leading  suppliers 
of  industrial  sewing  machines. 


number  1  in  Mew  Jersey 

In  households  with  income  $25,000  +  , 

The  Star-Ledger  delivers  443,000  readers,  more  than 
the  New  York  News  and  Times  combined. 
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New  Jersey's  Largest  Daily  and  Sunday  Newspaper 

Star-Ledger  Plaza.  Newark,  N.J.  07101  •  (201)  877-4214 

A  Newhqlise  Newspaper 

Source  The  Scarborough  Report  1980,  daily  Sunday  readership,  GNJM  6  county  ^  Morris,  Essex,  Union,  Middlesex,  Somerset,  Monmouth 


Gannett  Co.  won’t  join 


fight  against 

By  Andrew  Radolf 

Gannett  Co.  has  mapped  a  bold 
strategy  for  embracing  electronic  news 
publishing  in  the  1980’s,  but  will  not,  on 
the  corporate  level,  be  joining  the  battle 
to  keep  American  Telephone  &  Tele¬ 
graph  from  entering  the  electronic  news¬ 
paper  business. 

Allen  H.  Neuharth,  Gannett’s  chair¬ 
man  and  president,  told  financial  analysts 
in  New  York,  “Our  company  is  not  in  the 
forefront  of  those  saying  the  sky  will  fall 
in  if  AT&T  is  allowed  to  put  its  Yellow 
Pages  on  tv.  We’re  not  spending  that 
much  time  sweating  over  what  may 
happen.” 

Neuharth  said  AT&T’s  development  of 
electronic  Yellow  Pages  will  lead  to  more 
fragmentation  of  the  viewing  audience 
and  as  a  result  strengthen  newspapers  as 
“the  dominant  medium  in  the  market¬ 
place.  We  view  fragmentation  as  a  minor 
threat  to  print.” 

With  newspapers  continuing  to  be 
dominant  in  the  market,  Neuharth  said 
“how  they  (other  media)  slice  up  the  rest 
of  it”  is  not  of  great  concern  to  Gannett. 

“We  believe  even  against  AT&T, 
newspapers  have  a  far  stronger  position 
than  any  newcomer.” 

Saying  AT&T  is  “probably  the  most 
effective  and  powerful  lobby’’  in 
Washington  D.C.,  Neuharth  said  “the 
chances  are  strong  A’t&T  will  get  a  (FCC 
rewrite)  bill  favorable  to  them.” 

After  his  talk  to  the  analysts  con¬ 
cluded,  Editor  &  Publisher  asked 
Neuharth  if  he  would  be  taking  part  in  the 
lobbying  campaign  to  keep  AT&T  out  of 
the  data  processing  field  which  was  called 
for  by  the  American  Newspaper  Pub¬ 
lishers  Association  (E&P,  February  28, 
p.9). 

“I  do  not  involve  myself  in  any  political 
activities,”  Neuharth  replied.  He  went 
on  to  say  he  was  one  of  the  ANPA  board 
members  voting  in  favor  of  the  associa¬ 
tion’s  Telecommunications  Statement  of 
Principle  but  declined  to  make  any  per¬ 
sonal  statement  endorsing  the  resolution. 

As  for  Gannett  Co.,  Neuharth  told 
E&P  the  corporation  also  will  not  be  ac¬ 
tive  in  the  fight  against  AT&T. 

He  explained  such  involvement  would 
violate  the  company’s  policy  of  local 
autonomy  for  its  newspapers. 

“Whatever  local  editors  and  publishers 
choose  to  do  is  their  prerogative,”  he 
said. 


AT&T 

In  his  talk  to  the  analysts,  Neuharth 
made  it  clear  Gannett  Co.  intends  to  par¬ 
ticipate  in  just  about  every  type  of  com¬ 
munication  medium  there  is,  or  will  be, 
with  the  possible  exception  of  owning 
cable  tv  franchises. 

Noting  Gannett  just  acquired  its  82nd 
daily,  the  Gainesville  (Ga.)  Times, 
Neuharth  stated  the  company  will  be 
seeking  to  purchase  more  medium  sized 
newspapers,  “preferably  in  the  sunbelt.” 

“More  newspapers  will  join  Gannett’s 
ranks  this  year,”  he  said,  noting  a  number 
of  acquisition  negotiations  were  in  prog¬ 
ress. 

In  mid- 1981  Gannett’s  new  division  for 
satellite  communications,  GANSAT,  will 
launch  several  prototype  versions  of  the 
company’s  proposed  national  newspap¬ 
er,  USA  Today.  GANSAT  intends  to  dis¬ 
tribute  USA  Today  around  the  country 
via  satellite  transmission. 

Neuharth  said  early  tests  have  “en¬ 
couraged  but  not  overwhelmed”  Gannett 
on  the  national  daily’s  prospects  for  suc¬ 
cess. 

USA  Today  will  be  “tested  carefully 
and  extensively  around  the  country  for 
acceptance  by  consumers  and  advertis¬ 
ers,”  he  stated. 

The  varying  prototypes  of  the  national 
paper  will  each  be  targeted  for  a  different 
demographic  audience. 

Neuharth  at  one  point  referred  to  USA 
Today  as  offering  Gannett  the  chance  of 
“hitting  a  homerun”  in  the  newspaper 
business.  Commenting  that  around  62 
million  people  read  a  newspaper  daily,  he 
said,  “The  Wall  Street  Journal  is  a  big 
success  with  only  3%  of  that  audience.  If 
a  general  interest  newspaper  can  get  a 
tiny  slice  of  the  present  reading  audience, 
the  (financial)  numbers  get  pretty  big, 
pretty  fast.” 

Pointing  out  Gannett  has  started  three 
daily  newspapers.  Cocoa  Today,  West¬ 
chester  Today,  and  East  Bay  Today,  and 
13  Sunday  newspapers,  Neuharth  re¬ 
minded  the  analysts  “our  company  has 
some  experience”  in  creating  new  pub¬ 
lications. 

“We  did  it  with  available  resources  and 
without  any  interruption  of  our  earnings 
growth,”  he  stated. 

He  said  the  company’s  investment  in 
its  GANSAT  division  has  not  had  “any 
noticeable  affect  on  our  earnings  per¬ 
formance”  and  stated,  “I  doubt  a  nation¬ 
al  daily  will  affect  prices  or  profitability  of 
local  papers.” 
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Every  Saturday  since  1884 

Neuharth  informed  the  analysts  Gan¬ 
nett  has  filed  with  the  FCC  its  plans  “to 
seek  low  power  (television)  facilities  in 
most  of  our  present  markets  for  newspap¬ 
ers  as  well  as  tv.” 

He  stated  the  company  wants  to  create 
a  “cluster  group”  of  low  powered  sta¬ 
tic  .js  and  put  together  “a  small  network 
in  that  cluster.” 

Neuharth  said  he  will  be  meeting  with 
some  of  Gannett’s  publishers  in  March  to 
discuss  ways  of  using  the  company’s  re¬ 
sources  for  cable  programming  including 
news. 

While  Gannett’s  chairman  did  not  rule 
out  completely  the  company’s  acquiring  a 
cable  system  in  the  f^uture,  Neuharth 
commented,  “It  is  our  judgment  at  this 
time  that  we  are  better  off  working  on 
cable  programming  opportunities  and 
doing  it  through  our  new  Gannett  satellite 
information  network,  GANSAT.” 

Neuharth  revealed  Gannett  looked 
“very  closely  at  the  UA-Columbia  deal. 
We  concluded  not  to  make  an  investment 
of  that  magnitude  at  this  time,”  he  said. 

Knight-Ridder  Newpapers  and  E)ow 
Jones  &  Co.,  in  a  joint  venture,  have 
offered  to  acquire  UA-Columbia,  the  na¬ 
tion’s  ninth  largest  cable  company,  for 
$237.6  million. 

In  his  talk,  Neuharth  chided  the 
analysts  for  their  “somewhat  undue 
urging  (of  Gannett)  to  plunge  into  cable 
systems.” 

He  said  he  agreed  with  a  recent  article 
in  Forbes  which  called  cable  stocks  over¬ 
valued. 

“We  look  for  a  newspaper  acquisition 
to  be  contributing  to  the  bottom  line  in 
three  years,”  Neuharth  stated.  “With 
cable  it’s  closer  to  10  (years).” 

The  company  chairman  added  that  fu¬ 
ture  competition  from  cable  television  is 
“more  a  threat  to  the  10%  of  Gannett  in 
broadcasting  than  the  80%  in  news¬ 
papers.” 

Neuharth  stated  “No!”  to  his  rhetoric¬ 
al  question  asking  if  Gannett  plans  to 
purchase  UPI  from  Scripps-Howard  or 
the  Philadelphia  Bulletin  from  Charter 
Co. 

Gannett  is  “looking  at”  some  sort  of 
investment  in  a  newsprint  mill,  Neuharth 
stated,  but  he  cautioned  the  analysts 
“there  are  fewer  reasons  now”  for  mak¬ 
ing  such  a  move. 

Regarding  the  Santa  Fe  New  Mexican, 
Neuharth  said  the  presiding  judge  has  not 
yet  set  a  specific  date  for  reconvening  the 
rescission  trial  but  has  indicated  he  in¬ 
tends  to  schedule  new  proceedings  in 
either  late  winter  or  the  spring. 

Neuharth  stated  Gannett  is  not  nego¬ 
tiating  with  Robert  McKinney,  the  New 
Mexican’s  former  owner,  about  reaching 
(Continued  on  page  39) 
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Wilkes-Barre  Times  Leader 
faces  expulsion  from  ABC 


By  Celeste  Huenergard 

While  the  Wilkes-Barre  strike  daily, 
the  Citizens’  Voice,  is  proudly  sporting 
the  Audit  Bureau  of  Circulations  logo,  its 
former  employer,  the  Wilkes-Barre  Times 
Leader,  is  getting  ready  for  formal  ABC 
termination. 

“We  have  no  desire  to  be  a  member,” 
Times  Leader  editor  Richard  L.  Connor 
declared  in  an  interview. 

The  Capital  Cities  daily  temporarily 
suspended  ABC  services  in  March,  1978, 
four  months  after  it’s  unions  set  up  picket 
lines. 

The  Citizens’  Voice  which  has  been 
publishing  since  October  8,  1978 — two 
days  after  the  strike  was  called — claims 
its  current  ABC  paid  numbers  total 
48,000,  while  the  Times  Leader  is  touting 
a  combined  circulation  of  60,000,  30,000 
of  which  js  controlled.  (The  Times  Lead¬ 
er  just  finished  its  third  audit  with  Certi¬ 
fied  Audit  of  Circulations,  a  firm  that  spe¬ 
cializes  in  unpaid). 

ABC  recently  notified  the  Times  Lead¬ 
er  that  it  could  face  expulsion  if  it  did  not 
agree  to  a  termination  audit — an  audit  the 
Bureau  said,  it  conducts  routinely  on  any 
paper  that  wishes  to  discontinue  mem¬ 
bership.  “It  protects  us,”  an  ABC 
spokesman  said,  “it  covers  the  unaudited 
publisher’s  statement  made  on  ABC 
documents  subsequent  to  the  final 
audit.” 

Connor  said  he  considered  the 
bureau’s  latest  notification  “unimportant 
to  the  point  that  I’m  not  going  to  write 
them  back.  We  don’t  want  the  reinstate¬ 
ment  audit.” 

The  executive  compared  ABC’s  action 
to  an  employer  who  admonishes  his  sub¬ 
ordinate  with  “you  can’t  quit,  we’ve  got 
to  fire  you.” 

The  Bureau  said  a  decision  on  the 
Times  Leader’s  membership  should  be 
reached  at  the  ABC  board  meeting  in 
March. 

The  Citizens’  Voice  is  counting  the 
days. 

“The  Times  Leader’s  long  affiliation 
with  ABC  has  hurt  us  in  national  advertis¬ 
ing,”  Citizens’  Voice  publisher  Jack  Wil¬ 
liams  said.  “People  who  have  dealt  with 
them  know  that  they’ve  been  an  ABC 
paper  and  think  that  they  still  are.  The 
Times  Leader  has  done  nothing  to  dis¬ 
prove  that.” 

Both  dailies  admit  they  are  fighting  for 
survival  in  a  market  that  ultimately  will 
support  only  one  of  them.  Both  predict 
their  own  eventual  victory. 

On  paper,  the  Times  Leader  forfeited 
$10  million  during  the  first  three  months 
of  the  strike  and  an  additional  $6  million 
in  1979.  Connor  said  the  daily’s  losses  for 
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1980  were  not  broken  down  in  Capital 
Cities’  corporate  financial  statement  be¬ 
cause  they  didn’t  “have  an  impact  on  the 
earnings  of  the  company.  Capital  Cities 
just  experienced  the  best  year  it  ever 
had  .  .  .  because  we  have  reduced  the 
losses  in  Wilkes-Barre.” 

The  Citizens’  Voice  would  not  release 
detailed  financial  information  either  but 
said  its  gross  earnings  in  1979  measured 
$3.7  million,  and  $4.1  million  in  1980. 

“We’re  in  the  black  right  now,”  Wil¬ 
liams  said.  “We  don’t  have  any  outstand¬ 
ing  bills  or  money  owned  to  suppliers.” 

The  unions  are  supplying  about  $80  a 
week  to  each  of  the  187  striking  staffers. 
The  Citizens’  Voice  is  paying  the  addi¬ 
tional  $170  a  week.  Top  minimum  for  a 
four-year  Newspaper  Guild  reporter  at 
the  Times  Leader  before  the  strike  was 
$335. 

“We  have  been  financially  self- 
sustaining  since  we  started  in  October  of 
1978,”  Williams  said.  “And  we’ve  paid 
back  the  money  we  initially  borrowed 
from  the  Guild  to  get  started.  If  tomorrow 
afternoon  we  said  we’re  no  longer  a  strike 
paper  ...  we  could  make  up  the  addi¬ 
tional  $80  that  we’re  getting  from  the  un¬ 
ions.” 

Williams  insisted  the  strikers’  main 
objective  still  remains  “to  get  back  to 
work.” 

“Ever  since  we’ve  been  in  business, 
local  people  have  tried  to  buy  our  paper 
but  our  main  goal  is  to  return  to  work. 
When  it  gets  to  the  point  where  all  hope  of 
that  is  lost,  then  maybe  we’ll  sit  down  and 
talk  about  selling,”  he  said. 

Employes  at  the  Times  Leader  voted 
several  months  ago  to  decertify  the  Inter¬ 
national  Typographical  Union  while  a 
similar  ballot  for  The  Newspaper  Guild 
produced  an  880  to  2  vote  last  week  also 
in  favor  of  decertification. 

The  decertification  means  “in  many 
ways  that  the  strike  is  over  since  the 
Guild  and  ITU  will  no  longer  have  bar¬ 
gaining  power,”  Connor  said,  “they’ll 
just  be  running  a  newspaper.” 

Williams  did  not  agree.  “There’s  still 
litigation  pending  and  the  strike  will  con¬ 
tinue  as  long  as  we’re  here.” 

Since  Capital  Cities  paid  the  $10.5  mil¬ 
lion  for  the  daily  in  May  of  1978,  the  pro¬ 
duct  has  been  substantially  improved. 
Graphic  changes  have  been  introduced  as 
well  as  specialized  sections  and  zoned 
editions. 

Connor  claimed  the  paper  is  running 
80%  of  all  national  ad  linage  and  between 
51%  and  55%  of  all  advertising  at  rates 
20%  higher  than  his  competition.  He 
admits,  however,  that  advertisers  are 
(Continued  on  page  45) 


SAU,  Four  A’s 
committees  ok 
rate  formats 

The  three  major  committees  involved 
in  the  design  and  implementation  of  the 
Standard  Advertising  Unit  system  have 
agreed  on  a  standardized  rate  card  format 
for  Newsplan  newspapers. 

The  ANPA  Standard  Advertising  Unit 
working  committee,  the  American  Asso¬ 
ciation  of  Advertising  Agencies  News¬ 
paper  Committee  and  the  International 
Newspaper  Advertising  and  Marketing 
Executives  Agency  Relations  Committee 
this  week  endorsed  the  format,  which  in¬ 
volves  a  rate  card  which  specifies  each  of 
the  30  units  (or  as  many  of  those  units 
which  can  be  accommodated  by  a  par¬ 
ticular  newspaper),  their  open  gross  cost, 
a  linage  equivalency  figure  for  each  unit, 
and  a  figure  representing  the  percentage 
discount  off  open  rates  for  each  News- 
plan  discount  break  (6,  13,  26, 52  and  104 
pages). 

The  decision  gives  SRDS  the  go-ahead 
on  a  pair  of  mass  mailings  which  will  seek 
the  required  information.  The  first  mail¬ 
ing,  set  for  the  week  of  March  15,  will  ask 
newspapers  in  the  SAU  system  to  price 
the  each  unit  and  compute  its  linage 
equivalency  for  contract  purposes.  This 
mailing  will  not  deal  with  discounts. 

The  second  mailing,  scheduled  for  the 
week  of  April  5,  will  ask  papers  if  they 
offer  Newsplan  discounts.  If  the  news¬ 
paper  does,  SRDS  will  want  to  know  the 
percentage  discount  off  open  gross  cost 
rates  (or  open  line  rates)  for  each 
category. 

The  committees  are  still  attempting  to 
develop  a  pricing  format  for  newspaper 
which  offer  other  types  of  frequency  dis¬ 
counts. 

In  pricing  the  standard  ad  units,  most 
newspapers  will  have  consider  the 
amount  of  float  left  by  some  of  the  ad 
sizes.  Frank  Stanczak,  ANPA/RI  pro¬ 
duction  engineer,  this  week  advised  the 
New  York  State  Publishers  Association, 
to  take  the  float  factor  into  account  when 
pricing  units. 

Jack  Cohen,  chairman  of  the  4  A’s 
Newspaper  Committee,  told  E&P  that 
while  agencies  are  willing  to  pay  for  some 
float,  they  have  “a  responsiblity  to  our 
clients”  to  keep  the  charge  —  and  the 
float  —  to  a  minimum.  He  said  the  agency 
community  expects  newspapers  to  re¬ 
size  editorial  material  to  fit  around  an  ad. 

What  agencies  are  afraid  of  is  the  pros¬ 
pect  of  newspapers  charging  what  could 
be  viewed  as  a  premium  rate  for  Standard 
Advertising  Units. 

Newspaper  Advertising  Bureau  said 
431  newspapers  have  indicated  their  in¬ 
tention  to  participate  in  the  SAU  system. 
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By  Thomas  Winship 

Observations 
on  the  state 
of  newspaper 

Because  1  think  this  year  in  the  newspaper  business 
shapes  up  as  a  year  of  reflection  and  consolidation,  if  not 
retrenchment,  it  seems  an  appropriate  time  to  have  a  look 
at  the  state  of  the  print  press  today. 

Competition:  Never  have  newspapers  faced  such  mind- 
boggling  competition  from  both  within  the  business  and 
without. 

Strangely,  the  internal  stresses  bother  me  more  than  the 
threats  bouncing  off  satellites,  computers  and  out  of  re¬ 
search  labs. 

Within  our  industry  we  have  a  disturbing  phenomenon. 
There  are  not  only  fewer  dailies — 1 15  less  than  40  years 
ago — but  there  are  proportionately  fewer  bright  and  com¬ 
pelling  ones  among  the  1,763  U.S.  dailies  left.  And  1,145 
of  these  dailies  are  owned  by  chains,  or  conversely,  fewer 
than  a  third  of  our  major  newspapers  are  family-owned. 

Another  disturbing  phenomenon — 98%  of  the  cities  of 
America  have  become  one-newspaper  towns. 

It  is  the  quality  of  the  survivors  that  bothers  me  the 
most. 

In  our  industry,  it’s  not  always  the  survival  of  the  fittest 
but  too  often  the  survival  of  the  fattest.  We  see  a  growing 
grey  sea  of  drab  newspapers  published  and  edited  by  bot¬ 
tom-line  pencils,  and  I  see  that  as  a  far  greater  threat  to 
the  print  media  than  the  electronic  revolution  awaiting  out¬ 
side. 

Make  no  mistake  about  it,  the  electronic  revolution  is 
different  and  of  momentous  importance,  primarily  because 
we  are  witnessing  a  marriage  of  three  major  scientific  sys¬ 
tems — television,  the  computer,  and  the  space  satellite. 

Indeed,  the  newspaper  profession  is  in  a  very  serious 
fight  for  survival  both  from  within  and  without.  It  is  a 
competitive  challenge  of  the  highest  order.  I  put  this  chal¬ 
lenge  down  on  the  positive  side  of  my  1980’s  ledger. 

The  News  Fare:  As  a  newspaper  editor.  I’m  bullish 
about  the  decade’s  news  agenda. 

We  will  be  covering  the  kind  of  stories  on  which  news¬ 
papers  do  best.  Big  change — always  a  great  story — is  upon 
us,  and  oh,  how  violent,  subtle,  philosophical,  exciting 
and  dangerous  it  will  be.  President  Reagan  has  pledged  a 
return  to  old  values;  he  promises  a  massive  roll-back  on 
all  fronts.  It  will  be  a  complicated  and  continuing  develop¬ 
ment,  herfce  a  natural  for  newspapers.  What  a  story! 

Economics  will  be  topic  A — also  a  natural  for  newspap¬ 
ers.  Television  and  radio  will  have  troubles  with  the  story 
because  it  needs  so  much  explaining  and  backgrounding. 
We  are  prepared  for  this  one.  Look  at  all  the  great  busi¬ 
ness  sections  and  expanded  business  coverage  we  are 
seeing.  Good  economics’  writers  are  the  most  sought  after 
in  our  profession. 

Energy  concerns  will  remain  front  and  center — another 
difficult  subject. 

On  the  human  side,  raw  material  galore  awaits  our  in¬ 
vestigative  reporters  as  President  Reagan’s  captains  of  in- 


(Excerpts  from  an  address  by  Thomas  Winship,  president, 
American  Society  of  Newspaper  Editors,  and  editor  of  Bos¬ 
ton  Globe,  to  the  Georgia  ^ess  Association  on  February 
19.) 
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dustry  dripping  with  potential  conflicts  of  interest,  move 
to  Washington  to  direct  the  Nation’s  public  business. 

Another  great  story  will  be  the  plight  of  the  poor  as  the 
administration  chips  away  at  the  welfare  system. 

Good  newspapers  cannot  help  but  have  the  edge  over 
their  electronic  brethren  on  the  great  issues  of  the  80s. 

Graphics:  This  has  become  a  turbulent,  new  discipline  in 
our  business,  and  in  our  visual  age;  the  graphic  designers 
now  swarming  over  our  newsrooms,  came  none  too  soon. 
Most  newspapers  in  America  are  more  visually  ugly  than 
they  should  be.  They  are  paying  for  this,  I  think,  in  declin¬ 
ing  or  flat  circulation  records  and  in  unresponsiveness 
from  readers.  A  warning  is  in  order:  most  newspapers 
with  a  significant  graphics  input,  look  too  much  alike  for 
my  taste.  And,  there  goes  your  local  identity  and  distinc¬ 
tion. 

So,  chalk  up  the  arrival  of  graphics  editing  in  the  news¬ 
room  as  a  definite  plus,  with  warning  attached. 

Special  sections:  These,  of  course,  have  been  developed 
to  harvest  new  readers.  Our  exhibit  A  certainly  is  the  New 
York  Times,  with  its  home,  entertainment,  sports  and  sci¬ 
ence  sections.  The  Times,  never  a  great  circulation  perfor¬ 
mer — until  it  went  into  special  sections — now  leads  the 
country  in  circulation  gains.  Special  sections  have  become 
a  national  trend  because,  industry  wisdom  tells  us  they  are 
the  most  effective  device  for  combating  the  single-day 
reader  problem — the  person  who  buys  a  paper  at  whim, 
rather  than  a  weekly  home-delivered  subscription. 

There  is  a  pitfall  here  because  not  every  metropolitan 
newspaper  is  a  New  York  Times,  and  too  often  papers 
serve  up  special  sections  on  the  cheap.  Too  often  they  are 
skimpy,  frothy,  and  unattractive.  Beware  the  management 
which  provides  the  space,  sometimes  robbed  from  the 
hard  news  hole,  but  no  staff  to  produce  it.  The  public  is 
not  fooled  and  before  long  the  highly-promoted  special 
section  drifts  into  memory:  and  often  just  as  well. 

So  my  advice  is  resist  management’s  lust  for  a  new 
advertising-producing  section,  unless  adequate  staffing  is 
in  sight. 

Newspaper  Polling:  Here  is  another  great  plus  for  the 
home  team.  U.S.  newspapers  went  poll-happy  in  the  1980 
election,  even  more  so  than  in  the  past  20  years.  By  and 
large,  they  failed  us  miserably.  Pollsters  countered  brave¬ 
ly.  We  missed  by  only  a  point  or  two,  they  argued.  A  cou¬ 
ple,  notably  Lou  Harris,  caught  the  Reagan  tide  on  the  fin¬ 
al  weekend.  But  who  detected  the  breadth  of  the  massive 
swing  to  the  right?  Who  saw  the  Senate  going  Republican? 
Instead  we  were  told  that  Senate  race  after  race  was 
“close,”  too  close  to  call. 

Well  the  pollsters  were  right  at  least  in  not  sticking  their 
necks  out.  Newspaper  editors  and  tv  networks  spent  mil¬ 
lions  on  those  timid  and/or  erroneous  polls.  The  N.Y. 
Times  and  the  Washington  Post  religiously  printed  these 
weekly  polls  on  their  front  pages,  as  if  they  were  news. 

The  Globe  has  gone  wild  for  years  on  political  polling — 
and  still  does  some,  but  far  less.  We  did  lay  down  one  rule 
last  summer,  we  said  we  will  print  polls,  yes,  but  no  lon¬ 
ger  on  the  front  page.  Why?  Because  polls  are  not  facts; 
they  are  perceptions  of  facts. 

Even  if  polls  are  accurate,  I  think  they  are  philosophi¬ 
cally  an  anathema  to  the  democratic  process.  They  subtly 
sway  voters  and  they  unsubtly  tilt  campaign  funds.  In  a 
democracy,  polls  are  an  insidious  intrusion  upon  the  elec¬ 
toral  process.  And  the  combination  of  a  computerized 
society  that  we  have,  and  political  polls  that  snoop  on  and 
sway  opinion,  simply  places  too  much  strain  on  our  sys¬ 
tem  and  government.  If  newspapers  have  learned  to  take 
political  polls  with  a  grain  of  salt  and  to  handle  them  as 
they  would  any  other  opinion  writing,  our  industry  and 
our  form  of  government  is  the  stronger  for  it. 

Newspaper  Ethics:  We  still  score  poorly  when  those  das- 
(Continued  on  page  39) 
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HONORED — Walter  Cronkite  was  named  Honorary  Chairman  of  the 
Media  Resource  Service,  a  program  of  the  Scientists'  Institute  for  Public 
Information  and  received  SIPI's  first  "Excellence  in  Science  Communica¬ 
tion"  Award.  SIPI's  Media  Resource  Service  is  designed  to  meet  the 
needs  of  journalists  for  access  to  knowledgeable,  reliable  and  credible 
sources  in  the  areas  of  science  and  technology.  When  a  reporter  calls 
(212-661-9110)  the  Service  staff  quickly  provides  a  list  of  scientists,  rep¬ 
resenting  a  diversity  of  views,  who  hove  agreed  in  advance  to  answer 
media  queries. 

Cronkite  retires  as  CBS  News  ME 


Panax  owners 
to  be  paid 
$5  per  share 

John  P.  McGofF,  president  of  Panax 
Corporation,  on  February  12,  1981,  sent 
notices  to  Panax  shareholders  (approx- 
inrately  550)  outlining  a  plan  of  complete 
liquidation,  including  an  initial  liquidating 
distribution  in  the  amount  of  five  dollars 
($5)  per  share  payable  on  March  10, 1981 . 
The  shareholders  voted  overwhelmingly 
August  28, 1980  in  Detroit  to  liquidate  the 
company  within  a  period  of  12  months. 

In  the  communication  from  McGoff  it 
was  specified  that  shares  of  common 
stock  would  not  be  transferable  after  the 
record  date  (March  10)  and  that  the  com¬ 
pany’s  books  (stock  transfer  books)  will 
be  permanently  closed  as  of  the  close  of 
business  on  March  10. 

Before  the  liquidation  process  began 
Panax  published  some  6  daily  and  46  non¬ 
daily  newspapers  in  Michigan,  Illinois 
and  Indiana.  To  date  the  company  has 
sold  its  Northern  Michigan  properties  to 
Thomson  Newspapers  Publishing  Com¬ 
pany  Inc.,  a  Canadian  firm,  and  its  Chica¬ 
go  properties.  It  also  has  closed  its  corpo¬ 
rate  headquarters  in  Lansing,  Michigan. 

Panax  has  tried  to  sell  its  remaining 
assets  to  various  buyers,  but  no  agree¬ 
ments  have  been  reached.  The  bulk  of  the 
remaining  assets  have  been  located  in  the 
southeast  Detroit  area  which  has  been 
affected  by  recent  economic  conditions. 
In  addition,  prevailing  high  interest  rates 
have  made  financing  or  acquisitions  by 
many  prospective  purchasers  difficult 
and  expensive. 

In  1979  Panax  sold  its  sole  foreign  in¬ 
vestment,  which  was  a  minority  interest 
in  a  commercial  printing  facility  located 
in  the  Republic  of  South  Africa. 

Panax  was  incorporated  in  Michigan  on 
March  13,  1963  and  became  a  Delaware 
corporation  on  January  12,  1972.  If  the 
assets  cannot  be  sold  within  the  one-year 
period,  the  board  of  directors  may  con¬ 
sider  it  to  be  in  the  best  interests  of  the 
company’s  shareholders  to  transfer  un¬ 
sold  assets  to  a  Liquidating  Trust,  and  the 
trust  will  hold  title  to  the  remaining  assets 
and  seek  to  sell  them  on  behalf  of  the 
shareholders. 

McGoff,  together  with  Robert  E.  Leip- 
prandt  and  Richard  A.  Jones,  own  appro¬ 
ximately  41%  of  the  company’s  common 
stock. 

If  the  assets  of  Panax  are  distributed  in 
complete  liquidation  both  to  the  stockhol¬ 
ders  and  the  Liquidating  Trust  on  or  be¬ 
fore  August  28,  1981,  in  accordance  with 
Internal  Revenue  Code  337  no  gain  or  loss 
will  be  recognized  by  Panax  upon  the  sale 
of  its  assets  or  the  distribution  to  stock¬ 
holders  or  to  the  Liquidating  Trust  except 
for  certain  items  of  depreciation. 

A  South  African  Judicial  commission 


Walter  Cronkite  capped  his  career  as 
anchorman  and  managing  editor  of  “The 
CBS  Evening  News’’  with  an  exclusive 
interview  with  President  Ronald  Reagan 
in  an  hour-long  CBS  News  Special  Re¬ 
port,  Tuesday,  March  3  on  the  CBS 
Television  Network. 

Cronkite  anchored  his  last  edition  of 
“The  CBS  Evening  News”  on  March  6 


charged  in  1979  that  McGoff  got  more 
than  $11.5  million  from  a  secret  South 
African  government  propaganda  fund  in 
an  unsuccessful  attempt  to  purchase  the 
Washington  (D.C.)  Star.  When  the 
attempt  failed,  McGoff  reportedly  used 
some  of  the  money  to  purchase  the  Sac¬ 
ramento  Union  (One  of  McGoff  s  Global 
newspapers).  McGoff  is  the  owner  of  all 
the  outstanding  stock  of  Global  through  a 
voting  trust  dated  November  3,  1977. 
Sacramento  is  a  wholly  owned  subsidiary 
of  Global.  Global  is  not  a  part  of  Panax. 

Net  revenues  for  Panax  Corporation 
for  the  first  nine  months  of  1980  were 
$24,135,304  with  net  earnings  of 
$16,915,504.  These  figures  were  released 
to  shareholders  following  the  August  28, 
1980  liquidation  vote  session. 


after  19  years  in  a  role  which  began  in 
April  1962  when  the  broadcast  was  15 
minutes  in  length.  When  “The  CBS 
Evening  News”  became  network  televi¬ 
sion’s  first  half-hour  weeknight  news 
broadcast  in  September  1%2,  the  occa¬ 
sion  was  marked  by  Cronkite’s  exclusive 
interview  with  President  John  F.  Ken¬ 
nedy.  Cronkite  has  interviewed  every 
U.S.  President  since  Harry  S.  Truman. 


Indiana  University’s  Poynter  Center 
has  received  $300,000  from  the  Nelson 
Poynter  Fund  in  St.  Petersburg,  Fla., 
completing  a  $1  million  gift  pledged  by  the 
late  Nelson  Poynter. 

A  1924  graduate  of  lU,  Poynter  was 
chairman  of  the  St.  Petersburg  Times  and 
Congressional  Quarterly. 

lU  started  the  center  with  a  $500,000 
gift  from  Poynter  in  1972.  In  1976,  he 
pledged  a  second  gift  of  $500,000,  which 
was  to  accumulate  over  10  years  as  a 
permanent  endowment. 


Poynter  Fund 
fulfills  pledge 
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study  finds  small  towners 
want  worldwide  news 


By  Celeste  Huenergard 

Small  town  publishers  who  underesti¬ 
mate  the  sophistication  of  their  readers 
may  be  helping  their  big  city  cousins  sell 
more  papers. 

At  least  that  was  one  of  the  findings  of  a 
survey  of  the  under  15,000  daily  con¬ 
ducted  by  Yankelovich,  Skelly  and  White 
for  the  Inland  Daily  Press  Association. 

“Overall,  the  message  from  readers  to 
the  editors  of  these  small  circulation  pap¬ 
ers  is  ‘please  remember  1  love  you  for 
what  you  are — but  1  might  leave  you  for 
what  you  are  not’,”  Ruth  Clark,  a  senior 
vicepresident  with  the  research  firm  told 
her  listeners  during  the  Inland's  winter 
meeting  in  San  Diego  this  week. 

The  study  results  were  based  on  an 
analysis  of  three  focus  group  discussions 
held  at  the  Canton  (III.)  Ledger,  Newton 
(Kans.)  Kansan  and  Ashland  (Ohio) 
Times  Gazette. 

“Readers  in  small  cities  and  towns  are 
changing  and  they  want  their  newspapers 
to  change  with  them,”  Clark  declared. 

One  change  readers  would  like  to  see, 
Clark  said,  is  more  national  and  interna¬ 
tional  news.  As  one  participant  ex¬ 
plained,  “I  want  the  morning  paper  to 
make  sense  out  of  what  I  heard  on  televi¬ 
sion  the  night  before.  Even  if  I  catch  the 
names,  I  don’t  know  much  about  them. 
The  local  paper  should  help  me  out  on 
that.” 

Complete  news  coverage 

Like  their  city  peers,  Clark  said,  these 
readers  want  more  maps,  background  in¬ 
formation  and  explanations  but  written 
succinctly — “A  complete  local  paper, 
one  that  gives  them  all  they  need  but  still 
retains  it’s  indiginous  quality  and  charac¬ 
ter.”  Reader  after  reader  warned  aganst 
the  danger  of  “the  paper  trying  to  go  too 
big-time  or  of  imitating  the  big  metro 
papers.” 

The  lack  of  substantial  international 
and  national  news  is  one  of  the  reasons 
many  small  town  readers  are  turning  to 
metros.  In  addition,  many  particpants 
complained  of  skimpy  professional  sports 
coverage,  adding  that  they  also  read  the 
larger  dailies  for  classified  ads  and  special 
sections,  particularly  weekend  guides. 

“For  a  good  number  of  these  people, 
the  small  town  is  where  they  live,  but  the 
closest  large  city  is  very  much  a  part  of 
their  lives,”  Clark  said,  pointing  to  the 
fact  that  many  of  them  work,  shop  and 
play  in  the  larger  community.  “Proximity 
to  the  big  city  has  made  cosmopolitans 
out  of  small  town  people — and  they  want 
to  know  what  is  happening  in  the  nearby 
larger  cities  regardless  of  how  often  they 
go  there.” 
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While  small  town  readers  tend  to  be 
more  emotionally  attached  to  their  local 
papers,  they  share  many  of  the  same 
problems,  values  and  interests  of  their 
city  counterparts  and  their  newspaper 
needs  reflect  those  similarities,  Clark 
said. 

“Small  town  people  experience  the 
same  daily  time  constraints,  the  same  en¬ 
hanced  interest  in  leisure  time  activities, 
and  the  same  daily  problems  of  inflation, 
rising  energy  costs,  inadequate  trans¬ 
portation,  juvenile  delinquency  and 
crime. 

“Small  town  readers  experience  the 
same  information  overload  found  else¬ 
where,  from  radio,  tv,  daily  and  Sunday 
papers — both  local  and  metro — weeklies, 
shoppers,  cable  tv,  electronic  games, 
tape  recorders  and  video  tapes.  But  a  key 
finding  of  the  study  indicates  that  these 
people  consider  the  local  newspaper  the 
most  credible  medium. 

Know  somebody 

Clark  said  the  survey  suggests  that 
small  town  readers  tend  to  be  more  pat¬ 
riotic,  less  concerned  with  investigative 
reporting,  and  know  at  least  one  person 
who  works  on  the  local  paper. 

“In  general,  readers  tend  to  have  li¬ 
mited  expectations  of  their  local  papers — 
and  this  makes  the  job  of  satisfying  them 
easier.  However,  limited  expectations 
can  also  cut  into  a  paper’s  credibility  and 
create  a  need  for  the  nearby  metro,” 
Clark  warned. 

Survey  participants  also  complained 
about: 

More  complaints 

— Lack  of  coverage  of  the  outlying 
county  areas  and  “serious  omissions”  in 
reporting  on  their  organizations,  wed¬ 
dings  and  engagements  as  well  as  use  of 
stringers  or  “volunteers.” 

— Lack  of  professional  sports  cover¬ 
age.  These  participants  were  the  ones 
who  felt  most  strongly  that  you  had  to 
subscribe  to  a  metro  for  adequate  sports 
stories,  analysis,  and  complete  up-to- 
date  statistics.  They  talked  about  wire 
copy  stories  covering  sports  events  that 
had  little  meaning  to  them  and  the  failure 
of  the  local  paper  to  cover  ‘‘their 
teams” — usually  the  top  three  teams  in 
their  state. 

Other  participants  said  that  local  teams 
such  as  the  bowling  league,  business¬ 
man’s  baseball  team  and  women’s  sports 
were  not  given  adequate  space. 

— Too  much  emphasis  on  bad  news. 
Several  respondents  said  “in  these  diffi¬ 
cult  days  good  news  is  almost  essential 
and  you  can  seldom  find  it  in  a  paper.” 
Participants  defined  good  news  as  a  local 
story  with  a  real  plot  and  a  happy  ending. 


AT&T  trial  resumes 

The  trial  on  the  Justice  Department’s 
antitrust  suit  against  American  Tele¬ 
phone  &  Telegraph  Co.  resumed  on 
March  4  on  orders  of  U.S.  District  Judge 
Harold  Greene,  who  delayed  the  trial  to 
give  the  government  and  AT&T  time  to 
reach  a  settlement  in  the  6-year-old  case. 
Since  no  settlement  could  be  reached  by 
the  deadline,  the  judge  ordered  that  the 
trial  resumed  in  Newark,  N.J. 


— Political  bias  which  creeps  into  news 
stories  or  space  allocations;  signs  of  cov¬ 
er-up  or  failure  to  run  adverse  news  about 
important  people;  stories  that  should 
appear  but  don’t  for  ‘‘suspicious” 
reasons;  preferential  treatment  given  to 
the  parties,  weddings  of  influential  peo¬ 
ple;  a  propensity  to  attribute  bad  news  to 
the  poor  and  “nice”  news  to  the  rich. 

— Too  many  errors  and  jumps.  Partici¬ 
pants  sighted  spelling  mistakes,  wrong 
addresses  and  incorrect  captions  as  well 
as  stories  that  jump  and  features  that  do 
not  appear  in  a  regular  spot. 

— Too  few  escape  stories  dealing  with 
travel,  hobbies  and  other  leisure  time 
activities. 

Positive  side 

On  the  positive  side,  the  survey  re¬ 
spondents  praised  their  papers  for: 

— Content  improvements  designed  to 
make  the  paper  easier  and  more  attractive 
to  read. 

— Letters  to  the  editor.  This  depart¬ 
ment  was  not  only  popular  with  the  parti¬ 
cipants  but  they  regarded  it  as  a  man¬ 
ifestation  of  their  paper’s  concern  for  its 
readers  opinion.  They  said  they  felt  their 
local  paper  “really  cares  about  the  com¬ 
munity  and  what  happens  to  it.”  Even 
readers  who  disagreed  with  its  editorial 
policies  felt  its  stands  were  sincere  and 
based  on  good  will. 

— Pride  that  the  community  had  its  own 
daily.  When  participants  talked  about  the 
indispensable  facilities  of  their  towns,  the 
newspaper  was  mentioned  “almost  im¬ 
mediately.” 

— Local  news  coverage.  In  general,  the 
respondents  praised  their  papers’  report¬ 
ing  of  local  big  issues  and  services.  Their 
highest  marks  went  to  government  news, 
school  and  education,  elections,  vi/ed- 
dings  and  engagements,  obituaries,  local 
calendars,  high  school  sports  and  adver¬ 
tising  and  coupons. 

Thomson  withdraws 

A  joint  offer  by  Thomson  and  Nu-West 
Group  Ltd.  to  buy  the  controlling  interest 
in  Abitibi-Price  Inc.  was  withdrawn 
(March  3)  after  a  private  real  estate  firm 
headed  by  Paul  and  Ralph  Reichmann  up¬ 
ped  the  bid  for  46%  of  Abitibi’s  shares 
from  $31  to  $32  each  in  Canadian  cur¬ 
rency. 
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PRESS  PHOTO  OF  THE  YEAR,  the  premier  award  in  the  annual  Stichting 
World  Press  Photo  Contest  was  won  by  Mike  Wells,  free  lance,  London,  for 
"Drought's  Harvest  in  Uganda."  The  photo  (original  in  color)  also  captured 
first  place  in  News  Features,  for  a  dual  win. 


U.S.  photos 
score  in 
world  awards 

By  Lenora  Williamson 

United  States  photographers  have  cap¬ 
tured  three  of  the  seven  first  place  awards 
in  the  annual  contest  of  the  Stichting 
World  Press  Photo  Holland.  Other  first 
place  category  awards  went  to  photo¬ 
graphers  based  in  London,  Bremen,  and 
Paris. 

George  M.  Wedding  of  the  San  Jose 
(Calif.)  Mercury  and  News  added  to  his 
newly-won  Photographer  of  the  Year 
honor  in  the  United  States  with  first  place 
in  black  and  white  pictures  stories  around 
the  world  for  his  series,  “The  eruption  of 
Mount  St.  Helens.”  Just  last  weekend. 
Wedding  was  announced  as  winner  of  the 
title  in  the  Pictures  of  the  Year  competi¬ 
tion  conducted  by  the  National  Press 
Photographers  Association  and  the 
School  of  Journalism  at  the  University  of 
Missouri.  (E  &  P,  February  28) 

A  color  picture  by  the  British  free  lance 
photographer  Mike  Wells,  titled 
“Drought’s  Harvest  in  Uganda”,  was 
elected  by  the  international  jury  as  Press 
Photo  of  the  Year. 

Harold  Evans,  editor  of  the  London 
Sunday  Times,  presided  over  the  jury 
which  had  4,660  pictures  submitted  by 
801  photographers  from  53  countries  to 
consider  for  the  awards. 

Bjorn  H.  Larsson  of  SE-Magazine, 
Stockholm,  will  receive  the  Oskar  Bar- 
nack  Award,  a  special  prize  founded  last 
year. 

Other  winners,  in  addition  to  those 
shown  here,  are: 


Spot  news — second,  Henri  Bureau, 
Sygma,  Paris;  third,  Zvi  Roger,  free 
lance,  Haifa,  Israel.” 

News  features — second,  William 
Campbell,  Sygma,  Paris;  third,  Eric  Pip¬ 
er,  Daily  Mirror,  London. 

Sports — first  and  second  place  won  by 
U.S.  photographers  are  shown;  third, 
Sergei  Guneyev,  Novosti  Press  Agency, 
Moscow. 

People — second,  Ronald  G.  Bell,  Press 
Association  Ltd.,  London;  third,  Fran¬ 
cois  Lochon,  Gamma,  Paris. 

Picture  stories,  black  and  white — 
second,  Andrew  Hosie,  Daily  Record, 


Glasgow,  Scotland;  third,  Alain  Mingam, 
Gamma,  Paris. 

Color  picture  stories — first,  Ian  Yeo¬ 
mans,  Sunday  Times  Magazine,  London; 
second,  Francois  Lochon,  Gamma, 
Paris;  third,  Mirella  Ricciardi,  free  lance, 
Rome. 

General  pictures — second,  Lennart 
Isaksson,  Dagens  Nyheter,  Stockholm; 
third,  Wolfgang  Lummer,  free  lance, 
Frankfurt. 

William  Lyon,  vicepresident  for  news- 
pictures  of  United  Press  International, 
New  York,  was  the  only  U.S.  member  of 
the  10-person  jury. 
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GEORGE  WEDDING,  San  Jose  (Calif.)  Mercury  and 
News,  newly  named  Photographer  of  the  Year  in  his  own 
country,  won  first  in  black-and-white  Picture  Stories  for 
his  coverage  of  the  eruption  of  Mount  St.  Helens  (excerpts 
shown). 
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JOE  MARQUEHE,  UPl  Denver 
bureau  manager,  first  in  Sports 
category  for  "Coe  cops  the 
Gold." 


RENE  LEVEQUE,  free  lance,  Paris,  first  in 
People  category  for  "Pope  John  Paul  II 
amuses  himself  with  the  photographer." 


JOHN  EVERETT,  Houston 
Chronicle,  second  in  Sports 
category  for  "The  Serve." 


OVIE  CARTER,  Chicago  Tribune,  first  in 
General  Pictures  category  for  "Happiness 
prevails." 


WERNER  GARTUNG,  free  lance,  Bre¬ 
men,  Federal  Republic  of  Germany,  first 
in  spot  news  for  "Liberia's  Coup  d'Etat." 
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Snowstorm 
fails  to  delay 
new  design 

Many  newspapers  redesign  their  for¬ 
mats,  but  how  many  manage  to  time  their 
“splash”  to  coincide  with  the  worst 
snowstorm  in  years? 

That’s  what  happened  to  the  Muskegon 
(Mich.)  Chronicle  on  February  11. 

The  redesign  had  been  in  the  planning 
stages  for  almost  a  year.  It  involved  a 
front-to-back  change  in  typography,  sec¬ 
tions,  feature  placement  and  content 
emphasis. 

In-paper  and  radio  advertisements  had 
announced  that  the  new  format  would  de¬ 
but  February  1 1 .  Advertisers  had  been 
advised  of  the  changes  and  invited  to  get 
in  on  the  big  day.  A  design  stylebook  had 
been  written  and  discussed  in  sessions 
with  copy  editors  and  composing  room 
personnel.  Advance  pages  had  already 
been  done  in  the  style,  and  the  typesetter 
was  poised  for  complete  conversion.  Peo¬ 
ple  were  already  assigned  to  come  in  ear¬ 
ly  to  get  the  paper  out  on  time  despite  all 
the  changes. 

Enter  the  weather  service. 

By  mid-morning  of  the  10th,  forecas¬ 
ters  were  predicting  a  major  winter  storm 
with  30  mph  winds  for  the  snow-belt  com¬ 
munity  that  already  had  several  feet  of 
snow  on  the  ground.  As  the  day  wore  on, 
the  forecast  got  worse.  Everybody 
started  thinking  of  the  blizzard  three 
years  before  that  had  prevented  the 
Chronicle  from  publishing  for  the  first 
time  in  121  years. 

The  February  10  page-one  notice  to 
readers  about  the  next  day’s  changes  was 
hedged:  “Unless  we  all  get  snowed  in, 
tomorrow’s  Chronicle  will  look 
different.  .  .  ” 

The  Chronicle’s  management,  feeling 
the  new  format  could  not  be  delayed, 
made  arrangements — coordinated  by 
production  manager  Darien  Jaunese — to 
handle  both  the  design  and  storm  simul¬ 
taneously.  Rooms  were  reserved  at  a 
downtown  hotel  for  key  personnel  who 
volunteered  to  stay.  Four-wheel-drive 
vehicles  were  identified,  and  a  schedule 
was  worked  out  for  the  pre-dawn  pickup 
of  other  vital  personnel. 

By  morning,  the  storm  had  lived  up  to 
all  but  the  worst  expectations,  dumping 
15  inches  of  drifting  snow  on  Muskegon 
and  paralyzing  all  normal  activity. 

At  the  Chronicle,  things  progressed  re¬ 
markably  well  under  very  abnormal  con¬ 
ditions.  With  almost  every  rule  changed 
on  headlines,  spacing,  cutlines,  jum¬ 
plines,  etc.,  both  editorial  and  composing 
adjusted  with  only  minor  hitches.  The 
paper  went  to  press  nine  minutes  early. 
The  carriers  and  drivers  managed  to  de¬ 
liver  %%  of  the  paper’s  45,000  daily  cir¬ 
culation,  plus  nearly  4,000  samples 
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Mercy  wins  heart  surgery  approval 


Before 

according  to  circulation  manager  James 
Kavanagh. 

“It  was  a  tremendous  achievement  on 
everyone’s  part,”  said  business  manager 
Robert  Morse. 

In  his  column  introducing  the  new  for¬ 
mat,  editor-publisher  George  Arwady  ex¬ 
plained  the  whys  and  wherefores  of  the 
new  look,  features.  Back  Page  package 
and  emphasis  on  local  news.  And  he  com¬ 
mented: 

“Newsroom  cynics  were  quick  to  con¬ 
clude  that  the  storm  showed  God  must 
not  like  the  changes  we’ve  made  in  the 
Chronicle. 

“I  choose  to  believe  that  He  wanted  to 
use  the  storm  to  keep  everyone  at  home 
so  they  could  really  have  the  time  to 
appreciate  the  new  features,  columns  and 
modern  design.” 

Reader  calls  to  the  paper  praising  the 
changes  outweighed  critics  by  a  9-1  ratio. 
Comments  from  the  public  to  employes 
were  even  more  favorable. _ 

Spanish  editor  wins 
Golden  Pen  award 

Jose  Javier  Uranga,  54,  editor-in-chief 
of  Pamplona’s  Diario  de  Navarra,  who 
was  shot  last  August  22  by  a  young  man 
and  a  young  woman  while  walking  from 
his  car  to  his  office,  was  named  winner  of 
the  1981  Golden  Pen  of  Freedom  by  FlEJ, 
the  International  Federation  of  News¬ 
paper  Publishers. 

The  “military  branch”  of  Euskadi  ta 
Askatasuna  (ETA),  a  organization  that 
advocates  linking  the  Navarre  region 
with  the  separatist  Basque  Country  in 
Spain,  claimed  responsibility  for  the 
attack.  Uranga’s  editorials  had  opposed 
the  merger,  advocating  continued  separa- 
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And  it  could  have  been  worse! 


After 

Arwady  credited  Chic  Bain,  Booth 
Newspapers’  graphics  consultant,  with 
attaining  agreement  on  a  modern  design 
that  improved  convenience  and  readabil¬ 
ity  without  being  radical.  Bain  and  news 
editor  Richard  Fitzgerald  spearheaded 
the  training  and  preparation  for  the 
changeover.  Metropolitan  editor  D.  Gun- 
nar  Carlson  engineered  the  major 
changes  in  staff  assignments,  including 
the  demise  of  a  universal  desk  system. 
Marketing  manager  Gary  Ostrom  hand¬ 
led  the  promotion. 

“We  didn’t  oversell  what  we  had 
done,”  Arwady  added.  “Instead  of  the 
graphics,  our  promotion  stressed  our 
content  improvements.  In  particular  it 
emphasized  a  juggling  of  our  staff  to  vir¬ 
tually  double  the  number  of  reporters  on 
the  street.  It  also  explained  that  a  lot  of 
our  planning  was  based  on  reader  opin¬ 
ions  obtained  through  research.  And  ev¬ 
erything  seems  to  be  amazingly  well  re- 

ceived.” _ 

tion  and  self-rule  for  Navarre. 

He  will  receive  the  Golden  Pen  during 
the  34th  FlEJ  Congress  May  21-25  in  Ma¬ 
drid.  AN  PA  had  nominated  George  Beebe, 
associate  publisher  of  the  Miami  Herald 
and  executive  director  of  the  World  Press 
Freedom  Committee,  for  the  award. 

Pulitzer  juries 
end  judging 

Eleven  nominatingjuries  in  journalism, 
consisting  of  55  writers,  editors  and  pub¬ 
lishers,  concluded  the  examination  of 
1 ,236  exhibits  for  the  65th  annual  Pulitzer 
Prizes  (March  4)  at  Columbia  University. 
The  number  of  entries  is  the  largest  in  the 
history  of  the  prizes.  The  awards  will  be 
announced  on  April  13. 
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When  Excelsior  needed  a  versatile 
press,  M.A.N.  teamwork 
was  there. 


wKjw/ 

1 

K  V 

*:  1 1  ■  1 14 1 H  I^mI! 

l>:ilIeg^iItlliTsJ^ 

•kiiT:?:]| 

■SR 

•?:  •r^kSt 

Paying  for  review  copies 
opposed  by  book  reviewers 


Paying  book  publishers  for  review 
copies  is  impractical  and  would  seriously 
restrict  book  coverage  in  the  nation’s 
press. 

An  on-going  problem  for  book  editors 
is  the  handling  of  hundreds  of  copies  re¬ 
ceived  but  not  assigned  for  review. 

These  are  two  clear-cut  findings  of  a 
nine-question  survey  of  book  editors,  fea¬ 
ture  editors  and  critics  conducted  by  the 
Detroit  Free  Press. 

The  survey  was  sent  to  46  editors,  29  of 
whom  responded.  Respondents  repre¬ 
sented  newspapers  from  coast  to  coast 
and  with  varying  circulations. 

The  survey  was  initiated  in  an  effort  to 
improve  the  system  at  the  Free  Press. 

Book  publishers  have  traditionally  sent 
free  review  copies  to  media  as  part  of 
their  publicity  costs. 

Objections  to  paying  for  review  copies 
were: 

The  selectivity  required  in  ordering 
books  would  restrict  editors  to  pub¬ 
lishers’  evaluations.  Many  editors 
pointed  out  that  some  of  the  best  books 
are  “discovered”  once  the  books  are  in 
hand. 

Small  newspapers,  it  was  suggested, 
would  be  out  of  the  book  review  business 
altogether  by  the  cost. 

Answers  to  the  second  question  indi¬ 
cated  little  consistency  from  one  news¬ 
paper  to  another.  Some  hold  in-house 
sales  and  donate  the  profits  to  charities  or 
to  employe  activities. 

To  a  complementary  question  of  the 
responsiblity  (if  any)  of  review  media  to 
publishers’  rising  costs,  the  responses 
ranged  from  “absolutely  none”  to  a  con¬ 
cern  about  books  received  “in  dupli¬ 
cates,  even  triplicates”  and  the  number 
of  unreviewable  “junk”  books. 

Most  book  editors  agree  they  would 
like  to  control  the  flow  but  see  no  way  to 
improve  the  system. 

Art  Seidenbaum  of  the  Los  Angeles 
Times  receives  about  300  books  a  day  but 
many  of  these  are  in  bound  galleys. 

John  Blades  of  the  Chicago  Tribune 
and  Henry  Kisor  of  the  Chicago  Siin- 
Times  questioned  whether  the  present 
system  does  add  substantially  to  pub¬ 
lishers’  costs. 

Eliot  Fremont-Smith  of  the  Village 
Voice,  and  president  of  the  board  of 
directors  of  the  national  Book  Critics  Cir¬ 
cle,  wrote:  “The  trouble  and  potential 
scandal  lies  in  how  extra  review  copies 
are  disposed  .  .  .  But  I  earnestly  believe 
that  this  must  be  kept  separate  from  the 
raw  materials  of  necessity  to  book  review 
editors,  and,  that  given  the  present  cli¬ 
mate  of  suspicion,  institutions  must  be 
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made  aware  of  these  distinctions.” 

Robert  Sorenson  at  the  Minneapolis 
Tribune  was  the  only  editor  of  those  who 
responded  who  sent  along  a  formal  policy 
statement.  It  read  in  part:  “All  books  and 
records  received  by  the  Tribune  for  re¬ 
view  purposes  are  the  property  of  the 
Tribune.  Reviewers  become  owners  of 
books  when  reviews  are  turned  in  but 
may  not  sell  or  exchange  them.” 

Copies  of  the  complete  survey  are 
available  at  no  cost  by  request.  Write 
Barbara  Holliday,  book  editor,  Detroit 
Free  Press,  321  Lafayette,  Detroit,  Mich. 
48231. 

Earl  Fannin  gets  prize 
for  ‘tender’  interview 

“A  tender  story,  exceptionally  well 
done”  won  $500  for  Earl  Fannin  of  the 
Florida  Times-Union,  Jacksonville,  as 
the  best  among  33  entries  in  the  Crafts¬ 
men  of  the  Year  Awards  sponsored  by 
Sears,  Roebuck  &  Co.  with  the  National 
Motorsports  Press  Association. 

University  of  Maryland  journalism 
dean  Ben  Holman  remarked  about  Fan¬ 
nin’s  jail  interview  with  Lee  Roy  Yar¬ 
brough  that  it  was  “a  woeful  tale”  about 
the  biggest  winner  on  the  NASCAR  cir¬ 
cuit  who  suffered  from  illusions.  Fannin’s 
2,500  story  included  interviews  also  with 
Yarbough’s  family  and  local  officials. 

In  the  photography  category  of  the  con¬ 
test,  first  prize  went  to  Dozier  Mobley,  a 
veteran  Atlanta  racing  car  buff  who 
caught  the  action  of  a  bunch  of  out-of- 
control  cars  spinning  near  him. 

Writing  award  named 
in  memory  of  staffer 

Dave  Laventhol,  publisher,  announced 
the  creation  of  the  John  Pascal  Writing 
Award,  which  will  be  given  annually  to  a 
Newsday  staff  writer  whose  collection  of 
representative  articles  is  deemed  most 
outstanding  in  the  tradition  of  John 
Pascal. 

“Tony  Insolia  (editor)  and  1  think  this 
is  an  appropriate  way  to  insure  a  perma¬ 
nent  memorial  to  John’s  talents,  while  at 
the  same  time  providing  a  regular  recog¬ 
nition  of  the  best  writing  in  Newsday,” 
Laventhol  said. 

The  annual  prize  wll  be  $1,0(X).  Judges 
will  consist  of  Laventhol,  Insolia  and 
several  others,  including  writers  from 
both  inside  and  outside  Newsday. 


250  daily  begins 
to  emerge  in  Pa. 

Due  to  steadily  increasing  newspaper 
operating  costs,  the  25^  daily  newspaper 
is  becoming  the  standard  in  Pennsylva¬ 
nia.  More  than  30  dailies  have  raised  their 
single  copy  price  from  200  to  250  since 
1979,  and  only  8  daily  papers  still  charge 
under  200. 

Out  of  3 1 6  total  papers  listed  in  the  1 98 1 
Pennsylvania  Newspaper  Publishers’ 
Association  directory,  67%  (211)  dailies 
and  weeklies  are  now  in  the  200  or  250 
price  categories. 

Nearly  as  many  weeklies  as  dailies  rose 
to  250  per  copy.  In  1979,  42  weeklies 
charged  150;  29  charged  200;  and  23 
charged  250.  Besides  the  shift  from  200  to 
250,  four  weekly  papers  rose  from  250  to 
300,  and  two  from  300  to  350. 

Prices  vary 

While  23  of  the  200  dailies  still  charge 
$1 .20  per  week  for  home  delivery,  the  250 
papers  vary  from  $1  to  $1.50  per  week.  Of 
the  remaining  200  papers  one  each 
charges  $1.65,  $1.40  (including  Sunday 
edition),  and  $1.35,  and  four  of  the  200 
dailies  sell  for  900  per  week ;  1 0  for  $  1 ;  five 
for  $1.05;  and  two  for  $1.10.  Among  the 
250  dailies,  seven  sell  for  $1 .50  and  seven 
for$1.25;  5  each  at  $1.35,  $1.30,  $1.25, 
and  $1.20;  four  each  at  $1.15  and  $1 ;  two 
each  at  $1.45  and  $1.40;  and  one  sells  at 
$1 .05  per  week. 

The  number  of  Sunday  newspapers  in 
PNPA’s  directory  has  risen  from  29  last 
year  to  24  this  year,  including  three  out- 
of-state.  Two  Sunday  editions  sell  for 
350;  one  each  at  400  and  450;  15  for  500; 
two  at  600;  and  one  at  750. 

Combined  circulation  for  all  listed 
newspapers  in  the  PNPA  director  is 
8,777,562,  an  increase  of  375,048  subcri- 
bers  from  last  year’s  total. 

There  are  32  daily  morning  papers  and 
73  evening  papers  listed.  The  number  of 
all-day  publications  has  increased  from 
three  to  five. 

Two  more  dailies  have  converted  to 
offset,  bringing  the  total  number  of  offset 
operations  to  7 1 .  The  number  of  weeklies 
using  offset  remains  at  169. 

Color  printing  is  offered  by  most  of  the 
dailies  and  weeklies.  Of  the  dailies,  84 
offer  four  colors;  five  offer  three  colors; 
13  offer  two  colors;  and  eight  offer  only 
one  color.  For  the  weeklies,  94  offer  four 
colors,  1 2  three  colors,  35  two  colors,  and 
31  print  in  black  only. 

PNPA’s  1981  directory  contains  in¬ 
formation  and  national  advertising  rates 
for  316  newspapers,  including  seven  out- 
of-state  dailies,  three  out-of-state  Sun¬ 
days,  and  five  out-of-state  weeklies. 
PNPA  also  has  ten  collegiate  newspapers 
and  37  affiliate  members  representing 
business  and  journalism  schools  with 
newspaper  industry  connections. 
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2,500,000  reprints 
say  people  do  believe  in  the 
power  of  the  printed  word. 


Do  people  want  to  read  and  write  better?  More  good  news:  the  series  continues 

Here's  good  news  for  all  of  us  in  printing  and  with  the  new  advertisements  above.  Others 

publishing.  The  answer:  a  resounding  "yes!"  are  in  the  works. 

At  International  Paper,  we've  been  more  IP  is  pleased  to  be  helping  our  partners  in 

than  gratified  by  the  results  of  our  "Power  printing  and  publishing  by  helping  more  and 

of  the  Printed  Word"  campaign  be^n  in  the  more  people  make  better  use  of  the  power 
fall  of  1979.  We've  been  overwhelmea.  of  the  pnnted  word. 

IP  has  been  receiving  as  many  as  1,000  For  r^rints  of  the  series,  write:  "Power  of 

letters  a  day  requesting  reprints  of  the  the  Printed  Word,"  Dept. PI ,  P.O.  Box  900, 

series.  So  far,  we  have  sent  out  2,500,000.  y  1^  Elmsford,  N.Y.  10523. 

INTERNATIONAL  PAPER  COMPANY 

We  believe  in  the  power  of  the  printed  word. 

- (§)  1980  International  Paper  Company - — - 
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ADVERTISING  NEWS  SECTION 

Edited  by  BILL  GLOEDE 

National  advertisers  eye  cable; 
researchers  ponder  its  audience 


The  subject  of  new  electronic  media 
forms  and  their  impact  on  national  adver¬ 
tising  was  debated  at  length  last  week  as 
the  Advertising  Research  Foundation 
staged  its  annual  reseach  exposition  at 
the  New  York  Hilton  and  the  Association 
of  National  Advertisers  sponsored  a  two- 
day  television  workshop  at  the  Plaza 
Hotel. 

And,  coincidentally,  as  both  groups 
were  meeting  in  Manhattan,  it  was  re¬ 
ported  that  Robert  Alter,  a  former  execu¬ 
tive  vicepresident  for  the  Radio  Advertis¬ 
ing  Bureau,  had  filed  articles  of  incor¬ 
poration  in  New  York  last  December  for 
the  creation  of  a  Cable  Television  Adver¬ 
tising  Bureau. 

“Even  the  most  casual  observer  of  the 
media  scene  recognizes  that  we  will  soon 
see  change  and  upheaval,  related  to 
media  communications,  such  as  we  have 
never  seen  before,”  reported  Joseph 
Ostrow,  executive  vicepresident/director 
of  communications  services  for  Young  & 
Rubicam,  at  the  ANA  workshop.  But,  he 
pointed  out,  “This  sweep  of  new  forms  is 
not  limited  to  the  electronic  media  arena. 
In  1980  alone,  we  saw  the  introduction  of 
over  170  new  magazines  and  almost  300 
daily  and  weekly  newspapers.” 

It  was  clear,  however,  that  at  both 
meetings,  the  new  media  form  of  most 
concern  to  the  advertiser,  agency  and 
media  people  is  cable  television,  or,  some 
agency  execs  maintain,  cable  video.  And 
as  speakers  at  the  ANA  workshop  con¬ 
cerned  themselves  with  pitching  products 
through  programming,  those  at  the  ARF 
were  concerned  with  measuring  cable  au¬ 
diences  and  devising  measurement 
methodology. 

Speaking  before  an  ARF  session, 
Ronald  Kaatz,  senior  vicepresident  for  J. 
Walter  Thompson  U.S.A.,  noted  that  the 
ARF  last  spring  established  an  Ad  Hoc 
Cable  Measurement  Committee,  com¬ 
posed  of  representatives  of  both  the 
advertising  and  cable  industries,  to  solicit 
and  evaluate  proposals  for  local  cable  au¬ 
dience  methodology.  “To  my  know¬ 
ledge,”  he  said,  “this  is  the  first  time  in 
the  media  research  world  that  the  buyers 
and  sellers  of  a  medium  are  consulting 
before  a  technique  is  developed  as  to  just 
what  it  should  look  like.” 

Eugene  Secunda,  senior  vicepresident 
for  N.W.  Ayer  ABH  International,  told 
the  ARF,  “The  increasing  fragmentation 
of  media  and  target  audiences  wilt  give 
advertisers  a  chance  to  produce  quality 
programming,  and  quality  advertising, 
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that  no  longer  have  to  depend  on  the 
lowest  common  denominator  appeal  to 
the  mass  audience.” 

Regarding  the  advertising  potential  of 
the  new  video  media,  Secunda  com¬ 
mented,  “Clearly,  nothing  is  locked  in 
concrete  —  or  for  that  matter,  is  very 
clear.”  He  explained,  “Less  than  a  year 
ago,  the  networks  were  vigorously  lam¬ 
basting  cable  television;  a  few  months 
later  two  of  the  networks  had  jumped  into 
the  cable  tv  programming  arena  and  one 
of  them  was  exploring  the  possibility  of 
owning  cable  systems  if  the  federal  gov¬ 
ernment  would  allow  them.  Newspaper 
chains  are  nervously  eying  the  technolo¬ 
gies,  not  only  from  an  editorial  point  of 
view,  but  with  an  even  more  anxious  con¬ 
cern  about  their  impact  on  classified 
advertising.”  He  then  noted  the  recent 
joint  offer  by  Knight-Ridder  Newspapers 
and  Dow  Jones  to  buy  UA-Columbia,  the 
10th  largest  cable  tv  company  in  the  coun¬ 
try,  for  over  a  quarter-billion  dollars. 

“Today,  there  are  18  cable  tv  program¬ 
ming  sources  that  are  actively  seeking 
advertising  support,  with  only  pay  tv  sys¬ 


tems  retaining  a  hard-line  view,”  he  said. 
He  reported  that  a  recent  N.W.  Ayer  sur¬ 
vey  of  pay  tv  subscribers  indicates  that 
they  are  “far  more  amendable  than  had 
been  thought  to  the  idea  of  accepting 
advertising  if  it  keeps  subscription  costs 
down  and  doesn’t  interrupt  program¬ 
ming.” 

Over  at  the  ANA  meeting,  Robert  Tur¬ 
ner,  director  of  advertising  services  for 
Bristol-Myers,  was  reporting  that  his 
company’s  commitment  to  cable  tv 
advertising  stemmed  from  the  notion  that 
although  cable  can  not  yet  deliver  large 
audiences,  it  can  reach  selective  audi¬ 
ences  frequently  at  a  cost-efficient  rate. 

At  the  ARF  session,  Herbert  Granath, 
vicepresident  for  ABC’s  Video  Enter¬ 
prises  division,  said,  “In  1980,  cable 
advertising  revenues  were  $35  million, 
but,  by  1985,  the  National  Cable  Televi¬ 
sion  Association  expects  revenues  to 
reach  $350  million.  It  is  true  that  even 
with  this  growth,  cable  advertising  re¬ 
venues  don’t  compare  to  the  $21.9  billion 
estimated  for  commercial  television  in 
1985.  But  advertisers  who  start  early  in 
cable  —  and  now  is  still  early  —  can  be¬ 
nefit  from  getting  a  headstart  on  the  com¬ 
petition  by  establishing  franchises  and 
charter  positions.”  He  noted  that 
Anheuser  Busch  has  signed  a  multi¬ 
million  dollar  contract  with  ESPN,  the 
Entertainment  and  Sports  Programming 
Network.  Busch’s  six  beer  brands  will  be 
the  only  ones  advertised  to  that  24-hour 
sports  audience,  he  said. 


The  new  media  age:  an  ecclnded  dawn? 


By  Katharine  Graham 

ANPA  chairman 

(Excerpts  from  an  address  to  the 
Association  of  National  Advertisers, 
February  26,  in  New  York  City.) 

When  I  hear  people  talking  about 
the  dawn  of  this  new  information  age 
— and  telling  about  the  exciting  tech — 
nologies  that  were  just  demonstrated 
at  the  latest  electronic  show — it  oc — 
curs  to  me  occasionally  that  I  have 
been  hearing  about  this  dawn  for 
some  time. 

I  would  like  to  share  with  you 
some  of  my  thoughts  on  the  factors 
that  may  determine  how  fast  the  dawn 
of  this  new  Information  Age  actually 


Katharine  Graham  with  David  Good¬ 
man,  vicepresident/public  affairs  and 
marketing  services  for  the  Clorox  Com¬ 
pany,  at  the  ANA  luncheon. 


breaks,  and  what  the  impact  is  likely  to  be  on  some  of  the  old-fashioned,  horse-and- 
buggy  media  like  —  television,  not  to  mention  radio,  magazines  and  newspapers. 

While  there  are  many  new  technologies  out  there,  the  most  fundamental  change 
in  our  lives  will  undoubtedly  occur  with  the  mass  introduction  of  data  communica¬ 
tions  into  American  homes. 

I  have  some  reservations  about  the  advertising  potential  of  one  of  the  ways  of 
doing  this  —  teletext:  the  one-way  distribution  of  data  to  homes  using  the  television 
vertical  blanking  interval. 

But  it  is  more  difficult  to  forecast  the  future  of  videotex  —  the  two-way  networks 
that  connect  a  terminal,  often  an  adapted  television  set,  to  a  database,  either  over 
(Continued  on  page  24) 
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Why  tax  capital  gains  when  America 
needs  more  capital  for  new  jobs? 


The  capital  gains  tax  is  stifling  investment  and 
killing  incentive.  Never  has  there  been  more 
convincing  evidence. 

Over  two  years  ago,  Congress  realized  that  invest¬ 
ment  incentives  were  needed  to  stimulate  capital 
formation  and  employment.  So  it  reduced  the 
maximum  capital  gains  tax  rate  from  49%  to  28%. 

That  was  a  step  in  the  right  direction.  But  it's  still 
not  enough: 


The  Total  Real  Return  on  a  100%  Profit 
After  Capitol  Gains  Taxes* 


Under  Under 

Previous  Current 

49%  Capital  28%  Capital 
Gains  Tax  Gains  Tax 

Under 

17%  Capital 
Gains  Tax 

INFLATION  RATES 

1)  2.3%  (1960s) 

28.2% 

46.0% 

55.4% 

2)  7.1%  (1970s) 

(  7.9) 

5.0 

11.7 

3)  14.0%  (1980s  est.) 

(41.2) 

(33.0) 

(28.8) 

4)  10.0%  (?) 

•investment  held  7  2  yeors 

(24.0)  1 

(13.4) 

(  7.9) 

Take  a  close  look  at  line  3  in  the  chart  above.  It 
shows  what  happens  to  an  investor  who  doubles 
his  money  in  7.2  years  (the  average  holding 
period  for  stocks). 

As  you  can  see,  at  a  14%  inflation  rate,  the 
investor  would  experience  a  real  loss  of  33% 
under  current  tax  laws. 

Now  suppose  inflation  were  to  drop  to  10% 

(as  we  all  hope  it  will).  Line  4  of  the  chart  shows 
that  our  investor  would  still  have  a  13%  real  loss 
after  taxes. 

And  even  if  the  maximum  capital  gains  tax  rate 
were  reduced  to  17%,  the  capital  gains  tax 
would  still  confiscate  all  the  investor's  profits, 
and  then  some. 

Clearly  the  tax  must  be  eliminated. 

Capital  gains  taxes  are  especially  damaging  to 
the  growth  of  small  business  and  the  generation  of 
new  jobs.  Between  1969  and  1976,  over  80%  of 
all  new  jobs  were  created  by  companies  with 
fewer  than  100  employees. 


With  small  businesses  accounting  for  most  of 
America's  new  jobs,  we  can't  afford  a  tax  that 
stops  investment  in  small  business.  And  this  has 
happened,  as  follows: 


Equity  Capital  Raised  by  Companies  Having 
a  Net  Worth  Un^r  $5  Million 


Maxinrum 
Capitol  Goir>s 

Tax  Rate 

Number 
of  Stock 
Offerirtgs 

Funds  Raised 
in  Constont 
1980  Dollars 

($  AAILLIONS) 

1969 

25% 

698 

$2,869.5 

1975 

49% 

4 

23.2 

1977 

49% 

13 

54.8 

1979 

28% 

46 

201.1 

1980(10Mos.)  28% 

89 

469.0 

As  you  can  see,  when  the  capital  gains  tax  was 
raised  from  25%  to  49%,  there  was  a  staggering 
decrease  in  new  stock  offerings.  And,  when  the 
tax  was  lowered  in  1979,  that  trend  reversed, 
and  the  number  of  new  offerings  (and  new  jobs) 
began  to  grow-  just  as  expected. 

But  on  a  constant  dollar  basis,  we're  still  lagging 
far  behind  1969  levels.  And  measured  in  current 
(or  inflated)  dollars,  the  effects  of  the  capital  gains 
tax  are  doubly  burdensome. 

It's  time  for  Congress  to  again  act  in  the  interests 
of  all  of  us.  It's  time  to  eliminate  the  tax  that  still 
stands  in  the  way  of  capital  formation,  economic 
growth,  and  new  jobs. 

At  W.  R.  Grace  &  Co.,  we  urge  you  to  write 
to  the  Senate  Finance  Committee  and  the  House 
Ways  &  Means  Committee  and  tell  them  tO: 

1 .  Eliminate  all  taxes  on  capital  gains. 

2.  Stop  the  unprecedented  government  deficit 
spending  which  has  become  a  major  source 
of  inflation. 

An  economy  that  depends  on  private  capital  for 
jobs  can't  afford  to  bite  the  hand  that  fe^s  it. 


One  step  ahead 
changing  world 


GRACE 

Ctidmicols  •  DolufQt  resources  •  consurr>er  products 


W.R. Grace  &  Co.,  1 1 14  Avenue  of  the  Americas,  New  York,  N.Y.  10036 
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telephone  lines  or  through  cable  televi¬ 
sion  channels. 

There  are  a  number  of  experiments  pre¬ 
sently  taking  place  with  videotex  sys¬ 
tems.  Several  of  you  here  are  among  the 
participants  in  the  Viewtron  experiment, 
the  Knight-Ridder  joint  venture  with 
AT&T  in  Coral  Gables.  Another  videotex 
experiment  links  CompuServe,  the  time¬ 
sharing  company,  with  the  Associated 
Press  and  a  handful  of  newspapers.  The 
Washington  Post  went  online  with  Com¬ 
puServe  just  last  week. 

In  the  months  ahead,  we  are  going  to  be 
putting  a  variety  of  different  kinds  of  in¬ 
formation  into  the  home  electronically  as 
part  of  this  market  test.  The  obvious 
question  is;  What  kinds  of  information 
can  be  delivered  to  people  better  this  way 
than  through  existing  media? 

I  suspect  that  there  will  be  somfe  uses 
that  people  will  find  appealing  —  such  as 
calling  up  a  listing  of  all  the  French  res¬ 
taurants  rated  two  stars  or  better  in  a 
certain  area  which  serve  dinner  until  mid¬ 
night.  But  I  think  there  are  several 
reasons  why  home  data  communications 
is  not  likely  to  burst  forth  overnight  as  a 
major  information  medium. 

A  primary  obstacle  is  that  Americans 
are  not  used  to  paying  a  rather  stiff  price 
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Nobody  ever  did  this  before. 
Because  nobody  ever  could. 


for  small  bits  of  information,  and  particu¬ 
larly  for  information  that  is  largely  avail¬ 
able  elsewhere.  In  simplest  terms,  are 
consumers  likely  to  be  eager  to  pay  $4  or 
$5  an  hour — which  is  about  the  going  rate 

—  to  obtain  information  that  is  readily 
available  for  25  cents,  together  with  a  lot 
of  other  things,  in  a  newspaper?  The  ex¬ 
perience  to  date  suggests  that  the  answer 
is  no. 

The  other  enormous  obstacle  is  the  pre¬ 
sent  price  level  of  the  home  terminals. 
The  basic  terminal  that  Radio  Shack  is 
offering  at  the  moment  to  access  our  data 
base  via  CompuServe  sells  for  $400.  At 
that  price,  I  don’t  see  home  terminals 
sweeping  the  country.  Obviously,  the 
price  is  likely  to  come  down  very  sharply 
in  the  years  ahead.  But  it  is  worth  noting 
that  at  the  moment,  we  believe  about  300 
homes  in  the  Washington  area  have  ter¬ 
minals  capable  of  receiving  information 
from  the  Washington  Post  electronically. 
A  small  universe. 

I  must  also  confess  that  while  I  can  see 
videotex  systems  at  some  point  in  the 
future  becoming  a  major  vehicle  for  clas¬ 
sified  advertising,  and  even  more  so  for 
transactional  service,  it  is  harder  to  see 
much  attraction  to  delivering  display 
advertising  in  a  database  containing 
thousands,  or  hundreds  of  thousands,  of 
pages  of  information.  In  summary  I  do 
not  see  data  retrieval  systems  becoming  a 
major  factor  in  the  way  people  receive 
either  news  or  advertising  in  this  decade. 

There  are  a  number  of  other  new  video 
technologies  that  I  think  are  even  less 
likely  to  have  a  significant  impact  on  ex¬ 
isting  media  in  the  1980s.  Direct  broad¬ 
cast  satellites  will  become  an  important 
part  of  the  media  mix  at  some  point  in  the 
feature,  and  could  become  a  major  factor 

—  particularly  if  DBS  is  established  as  a 
high-resolution  service.  But  for  a  variety 
of  regulatory,  technological  and  market¬ 
ing  reasons,  I  think  we  are  talking  about 
any  significant  impact  being  felt  in  the 
1990s  —  and  not  the  1980s.  We  probably 
can,  for  the  purpose  of  this  discussion, 
pass  quickly  over  multipoint  distribution 
services  and  over-the-air  subscription 
television.  These  too  ultimately  may  ac¬ 
quire  a  fair  number  of  subscribers,  but  I 
do  not  see  them  having  much  of  an  effect 
on  other  media. 

Of  considerably  more  interest,  howev¬ 
er,  is  cable.  While  already  a  25-year-old 
medium,  cable  is  only  today  emerging  as 
a  major  competitor  to  existing  media.  It  is 
starting  to  compete  in  the  provision  of 
news  through  Cable  News  Network.  It  is 
competing  in  the  presentation  of  sports 
through  the  USA  Network  an  the  Enter¬ 
tainment  and  Sports  Network.  It  is  very 
competitive  in  its  entertainment  offerings 
on  the  pay  cable  networks.  Home  Box 
Office,  Showtime  and  the  Movie  Chan¬ 
nel.  And  cable  will  increasingly  compete 
with  established  media  for  advertising. 

The  1980s  unquestionably  are  going  to 
be  a  very  exciting  decade  of  development 


for  cable.  But  again,  it  is  important  to 
keep  all  this  in  perspective.  First,  even  if 
you  assume  that  50%  of  the  homes  in  this 
country  will  be  wired  by  1990  —  an 
assumption  that  could  well  turn  out  to  be 
optimistic  —  half  of  the  nation  a  decade 
from  now  will  still  be  untouched  by  this 
medium.  And  while  exciting  new  cable 
networks  are  being  launched  with  great 
fanfare  almost  daily,  it  is  worth  keeping  in 
mind  that  about  70%  of  the  cable  systems 
presently  operating  have  12  channels  or 
less.  After  these  older  systems  provide 
channels  for  the  three  networks,  the  pub¬ 
lic  broadcast  stations,  an  independent  or 
two,  and  a  couple  of  local-access  chan¬ 
nels,  there  is  not  much  room  for  all  of 
these  exciting  new  cable  networks.  The 
cost  of  upgrading  12-channel  systems  in 
many  cases  is  about  the  cost  of  building 
the  system  in  the  first  place.  With  the  big 
cable  companies  facing  the  enormously 
expensive  task  of  wiring  the  major  cities 
where  franchises  are  just  now  being 
awarded,  I  think  a  number  of  smaller 
cities  are  going  to  continue  to  have  12- 
channel  systems  for  some  time. 

Certainly  the  impact  of  cable  will  grow. 
The  Television  Bureau  estimates  that  tot¬ 
al  cable  advertising  will  increase  from  the 
present  $45  million  to  about  $250  million 
by  1985,  and  some  analysts  believe  the 
real  number  will  be  twice  that.  But  as  a 
frame  of  reference,  $700  million  in  1985 
would  represent  only  about  eight-tenths 
of  one  percent  of  the  total  estimated  1985 
advertising  outlay. 

These  new  cable  offerings  will,  howev¬ 
er,  become  an  increasingly  significant 
competitor  for  the  television  networks. 
So,  too,  will  pre-recorded  video  cassettes 
and  video-disc  programming,  and  even 
electronic  television  games.  Does  that 
mean  that  television  will  become  less  of  a 
mass  medium  in  the  1980s?  Well,  news¬ 
papers,  and  magazines,  and  radio  have  all 
had  to  deal  with  fragmentation  over  the 
years,  and  the  time  for  television  is  com¬ 
ing.  But  I  think  one  would  not  want  to 
overstate  the  extent  to  which  this  will 
occur  in  the  coming  decade.  I  think  the 
television  networks  will  continue  to  have 
the  largest  audiences  in  1990. 

Where  does  all  this  leave  those  really 
old-fashioned  forms  of  distribution  in¬ 
formation —  magazines  and  newspapers? 

The  magazine  field  has  seen  a  prolifera¬ 
tion  of  special  focus  and  special  audience 
publications.  But  magazines  that  provide 
the  background  and  analytical  informa¬ 
tion  needed  to  spot  trends  and  understand 
complex  topics  —  like  Newsweek  and 
Time  —  have  been  growing  steadily.  I 
have  no  doubt  they  will  continue  to  meet 
the  information  needs  of  a  mass  educated 
audience  throughout  the  80s,  and 
beyond.  And  as  the  inevitable  fragmenta¬ 
tion  of  network  television  does  begin  to 
take  place,  I  believe  that  the  news  maga¬ 
zines  may  become  an  increasingly 
appealing  vehicle  for  national  adver¬ 
tisers. 
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Scratch  &  sniff  ads 
rise  in  newspapers 

The  use  of  fragrance  on  paper  has 
accelerated  in  advertising,  sales  promo¬ 
tion,  packaging,  retailing,  publishing,  and 
education,  according  to  Grant  J.  Lovelle, 
sales  and  marketing  manager,  Micropro- 
ducts/3M,  St.  Paul,  Minnesota. 

3M  has  been  making  and  marketing  the 
process  for  13  years  and  Lovelle  states 
that  advertisers  and  retailers  are  report¬ 
ing  increased  readership  and  response  to 
“scratch  &  sniff”  ads. 

The  3M  Microfragrance  process  cap¬ 
tures  fragrances  in  microscopic  plastic 
spheres,  which  in  turn  are  coated  on  pap¬ 
er.  Scratching  or  rubbing  releases  the 
fragrance. 

Lovelle  said  fragrance  can  be  applied 
to  packaging,  coupons,  newspaper  in¬ 
serts,  display  cards  and  direct  mail  pieces 
for  less  than  the  cost  of  the  actual  product 
samples  plus  distribution  costs. 

Some  of  the  retailers  and  advertisers 
who  used  “scratch  &  sniff”  in  newspaper 
inserts  during  the  past  year  include: 
Genovese  Drugs  (retail  drug  chain)  for 
Jean  Nate  After  Bath  Splash  and  Ralph 
Lauren’s  Chaps  cologne;  Johnson’s  Wax 
for  “Refresh”  toilet  bowl  freshener;  Col¬ 
gate  Palmolive  for  Pine  Forest  Ajax  all 
purpose  cleaner  and  Ajax  Gold  dis¬ 
hwashing  liquid;  Proctor  &  Gamble  for 
Coast  soap,  Joy  liquid  detergent.  Gain 
laundry  detergent  and  Scope  mouthwash 
(repeated  for  the  eighth  time);  Gillette  for 
Foamy  Tropical  Coconut  shave  cream; 
Drackett  Products  for  Vanish  bowl 
freshener;  and  Blue  Mountain  for  Blue 
Mountain  Kitty  O’s  tuna  cat  food. 

New  travel  manager 
at  Washington  Star 

The  Washington  (D.C.)  Star  has 
named  Renee  Frazier  travel  advertising 
account  manager  in  the  national  advertis¬ 
ing  department. 

Frazier  joins  the  Star  from  Govern¬ 
ment  Marketing  Consultants,  a  private 
firm  which  consults  with  companies 
doing  business  with  the  federal  govern¬ 
ment.  She  was  formerly  assistant  public 
relations  director  for  the  Pinehurst  Hotel 
and  Country  Club  in  North  Carolina,  and 
she  has  also  worked  in  marketing  and 
sales  promotion  for  a  Pinehurst  travel 
agency. 

Drug  checkup  cited 

Ken  Stephens,  Wichita  Eagle,  re¬ 
ceived  the  Burton  W.  Marvin  Kansas 
News  Enterprise  Award  February  10  at 
the  William  Allen  White  Day  program  at 
the  University  of  Kansas.  His  story  ex¬ 
amined  the  handling  of  a  series  of  drug 
cases  in  Sedgwick  County. 
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35-year  ad  sales  career 
ends  in  retirement 

After  35  years  on  the  job,  William 
“Bill”  Clack  retired  recently  from  the 
advertising  department  of  The  Union 
Leader  Corp.,  publishers  of  the  Man¬ 
chester  (N.H.)  Union  Leader  and  the  St. 
Alban’s  (Vt.)  Messenger. 

Clack’s  newspaper  career  began  at  the 
Messenger.  In  1949,  he  moved  east  to  the 
Union  Leader  as  retail  manager.  Over  the 
years,  he  served  in  several  capacities. 

“When  I  started  working  in  Vermont, 
nearly  everthing  at  the  newspaper  was 
done  by  hand,”  he  recalled  at  his  retire- 
ment  party. _ 


Changing  and  Growing . . . 


with  the  80's!  Today,  more  than 
1,000  daily  newspapers  through¬ 
out  the  U.  S.,  Canada  and  several 
foreign  countries  belong  to 
INAME.  Membership  is  at  an  all- 
time  high  and  steadily  increasing. 

The  reasons  for  INAME's  success 
and  progressive  posture  are  its 
members.  They  realize  they  face 
the  most  exciting  and  challenging 
decade  newspapers  have  yet  to 
encounter  in  their  history.  As 
important  as  it  was  in  the  Vo's, 
marketing  will  become  an  even 
more  crucial  facet  of  daily  news¬ 
papers'  success  in  the  'SO's. 
Marketing  is  what  we  are  about. 
Every  week  more  INAME  mem¬ 
bers  discover  that  "marketing"  is 


an  integral  function  of  their 
responsibilities.  So,  to  reflect  just 
who  our  members  are  and  what 
they  do,  the  addition  of  "Mar¬ 
keting"  to  our  name  was  a  logical 
progression. 

So,  INAME  is  not  new,  it  is  just 
more  descriptive  of  our  commit¬ 
ment  to  move  forward  with  the 
'SO's  .  .  .  and  help  you  stay  in 
front  of  the  action. 

If  you're  not  now  a  member  but 
want  to  be  a  part  of  the  action, 
write  or  call  us  now.  INAME 
has  a  wealth  of  important, 
beneficial  information  and  is 
ready  to  serve  you  .  .  .  and  help 
you  do  a  lot  of  things  righti 


*  Sales  Conferences 

•  Monthly  NEWS 


Staff  Sales  Training 
Bonus  &  Incentive  Plans 


Sales  &  Idea  Book 
Survey  Compilations 
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By  Dan  Lionel 


Ad  scene 


Blau  questions  coupon  critic’s  motives 


He  spends  what  this  writer  estimates  as 
$1.2  million  per  year  for  34  million  cir¬ 
culation  in  155  newspapers  in  the  top  1 10 
U.S.  markets.  Gary  Blau,  the  36  year-old 
president  of  Marketing  Showcase,  Inc., 
tells  Editor  &  Publisher  he’s  getting  a 
highly  satisfactory  bang  for  his  bucks. 

Despite  murmurings  from  various 
sources  that  the  couponing  surge  has 
peaked.  Marketing  Showcase’s  8  to  16 
page  free  standing  inserts  called  Product 
Movers  helped  swell  the  total  coupon  dis¬ 
tribution  last  year  to  a  record  80  billion 
from  some  10  billion  a  mere  decade  ago. 
Product  Movers  inserts  appear  12  times 
per  year  and  the  popularity  of  the  features 
is  attested  to  by  a  recent  Starch  report  of 
women  readers  of  the  Los  Angeles  (Ca.) 
Times.  Of  20  features  tabulated  by 
Starch,  the  Product  Movers  insert  out¬ 
ranked  all  but  the  Home  Magazine  Sup¬ 
plement  and  the  general  news  section. 

Why  the  criticism  of  couponing?  Why 
the  predictions  of  gloom  for  their  future? 
Blau,  noting  the  recent  film  produced  by 
Giant  Foods,  Inc.,  a  major  Washington, 
D.C.  based  retail  chain  which  features 
former  Consumer  Affairs  chief,  Esther 
Peterson,  said,  “They’re  probably  trying 
to  make  points  with  the  consumer.’’  The 


film,  critical  of  couponing  on  the  score  of 
adding  to  the  cost  of  the  product,  being 
too  costly  to  retailers,  impact  on  brand 
loyalty,  etc.,  was  recently  shown  on  tv’s 
60  minutes. 

“Industry  observers,’’  said  Blau, 
“have  questioned  Giant  Foods  motives 
for  promoting  their  extremely  biased 
view  of  couponing.  Some  believe  they 
would  like  to  wrest  control  of  a  brand’s 
promotional  activities  from  manufactur¬ 
ers.  Others  hold  the  opinion  they  simply 
want  more  promotion  dollars  from  trade 
deals  in  which  case  some  savings  might 
be  passed  on  to  consumers.  Unfortunate¬ 
ly,  past  experience  indicates  that  the  par¬ 
ties  who  would  benefit  most  from  this 
form  of  promoting  would  not  be  the  con¬ 
sumers,  but  retailers  such  as  Giant.  .  .  ’’ 

Blau  also  pointed  out  that  while  Giant 
was  critical  of  the  double  and  triple 
couponing  offered  by  many  retailers  on 
top  of  the  manufacturers’  offers.  Giant 
itself  was  an  early  practitioner  of  double 
couponing  and  still  accepts  coupons. 

In  answer  to  Giant’s  argument  that 
coupons  cost  consumers  more  money, 
the  Marketing  Showcase  executive  said, 
“Couponing  is  more  cost  efficient  in 
achieving  marketing  objectives  than  most 


more  than  just 
news  research. 


Much  more.  Congressional  Quarterly  still  provides  thorough  and  objective 
coverage  of  Congress,  politics  and  national  issues,  the  hallmark  of  our 
service  for  36  years.  You’ll  always  be  able  to  check  the  CQ  Weekly  Report 
to  learn  the  details  of  legislation  and  how  each  Member  of  Congress  actually 
voted. 

But  CQ  Service  does  more  than  simply  record  the  facts  ...  it  helps  explain 
how  things  happen  and  why.  It  provides  timely,  sophisticated,  non-partisan 
analyses  of  the  issues,  the  key  players,  the  nuances,  the  politics,  the  outlook. 
Ifs  a  must  for  newsmakers  and  newsgatherers,  lobbyists  and  laymen. 
Subscribers  to  this  privately  owned  service  include  500  of  the  535  Members 
of  Congress,  322  daily  newspapers  and  newsweeklies,  204  newspeople  at 
the  broadcasting  networks,  4,0M  libraries  and  schools,  most  of  the  Fortune 
500  companies,  labor  unions,  trade  associations,  state  governments,  foreign 
embassies,  political  scientists  . . .  everyone  from  the  White  House  to  the 
Kremlin,  from  Aetna  to  Xerox,  from  Bahrain  to  Buffalo.  They  all  subscribe  to 
Congressional  Quarterly  Service. . . . 

. . .  Shouldn’t  you? 

Congressional  Quarterly  Inc.,  1414  22nd  Street  N.W.,  Washington  D.C.  20037 
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Gary  Blau 


other  tactics.  As  brand  volumes  increase, 
prices  to  consumers  are  kept  low.  Mass 
marketing  developed  through  advertising 
and  promotion  has  been  a  major  factor  in 
keeping  the  American  economy  strong.  A 
Neilsen  survey  indicated  48%  of  coupon 
users  believe  prices  would  stay  the  same 
without  coupons.  25%  say  they  would 
rise.  Only  17%  thought  they  would  be 
lower.” 

Blau  scoffed  at  Giant’s  claim  that  con¬ 
sumers  who  couldn’t  afford  the  price  of  a 
newspaper  were  shut  out  of  the  coupon 
saving  potential.  “Coupons  have  near 
universal  acceptance,”  he  said.  “This  in¬ 
cludes  75%  of  ‘white’  consumers,  57%  of 
‘non-white’  and  68%  of  those  classified  as 
‘Hispanic  or  other.’  An  A.C.  Neilsen  re¬ 
port  dated  October,  1980  shows  76%  of  all 
households  use  them.  The  coupons  which 
are  found  in  newspapers  can,  when  re¬ 
deemed,  more  than  pay  for  the  price  of 
the  paper.  As  a  matter  of  fact,”  Blau 
noted,  “we’re  really  in  the  business  of 
printing  money.  A  consumer  can  find  up 
to  $10  worth  in  one  of  our  inserts.” 

After  discounting  the  negatives,  which 
he  did  handily,  Blau  went  on  to  check  off 
new  horizons  in  couponing  both  in  terms 
of  new  non-traditional  users  such  as 
autos,  beer,  airlines  and  fashion  and  in 
the  nature  of  the  coupons  themselves. 
There’s  even  a  growing  number  of  adver¬ 
tisers,  such  as  Avon  and  Planter’s 
Peanuts,  which  recognize  the  reader  im¬ 
pact  of  the  free  standing  inserts  and 
advertise  in  them  without  a  coupon. 

Marketing  Showcase  offers  a  whole 
laundry  list  of  optional  plus  features  to  its 
couponers  including  “Scratch  &  Sniff’ 
where  fragrance  is  important;  latent  im¬ 
age  ink  where  the  consumer  rubs  an  area 
to  see  if  a  prize  has  been  won  ;  sequential 
numbers  used  as  a  sweepstakes  device  to 
draw  consumers  into  the  store;  heat 
transfer  decals  to  create  walking  bill¬ 
boards,  etc. 

When  asked  whether  industry  criticism 
of  rising  insert  costs  had  prompted 
Marketing  Showcase  to  seek  alternative 
distribution,  Blau  retorted,  “By  no 
means.  We  tried  alternate  distribution 
during  newspaper  strikes  in  some  mar¬ 
kets  and  the  response  verified  that  we 
have  our  greatest  success  as  part  of  a  fine 
Sunday  newspaper.” 
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Having  our  own  Sunday  magazine, 
INSIGHT,  gives  us  the  capacity  to 
be  responsive  to  local  readers. 
We’re  able  to  run  the  kinds  of 
stories  our  own  readers  in 
Milwaukee  and  Wisconsin  want 
to  see.” 

«!■ 

WARREN  J.  HEYSE 

Publisher/ President, the  Milwaukee  Journal 


“Strong  and  appealing  local 
features  in  concert  with 
spectacular  rotogravure  color 
provide  the  perfect  advertising 
environment  It  works!” 

WILLIAM  F.  SHARE 

Vice  President/Advertisins  Director 


“Say  a  local  reader  sends  in  a 
really  great  photograph  he  took 
of  the  surrounding  countryside- 
We  could  make  that  the  cover  of 
our  magazine-  We  couldn’t  do 
that  with  a  syndicated  Sunday 
supplement”  ^ 


RICHARD  H.  LEONARD 
Senior  Vice  President  and  Editor 


s 


I 


NO  NATIONALiy  S/NDICATED  MAGAZINE 
GIVES  you  THE  READERSHIP, 

THE  BELIEVABILiry  OR  THE  ADVERTISING  RESPONSE 
OF  YOUR  OWN  LOCALiy  EDITED  MAGAZINE 

50  of  the  country's  leadins  newspapers  carry  locally  edited  SUNDW 
masazines.  And  they  could  probably  give  you  50  good  reasons  why 
Here  are  three: 

•  They  are  powerful  because  they  can  concentrate  on  local  events,  local 
people,  local  happenings.  They  can't  help  having  more  appeal  to  your 
readers. 

•  A  locally  edited  magazine  provides  a  superb  color  extension  to  your 
paper. 

•  They're  of  vital  importance  to  local  retailers.  And  that  means  more 
advertising  dollars  for  you. 

MDur  paper  ought  to  be  positioned 'with  the  country's  top  newspapers.  If 
your  circulation  is  over  150,000,  it's  entirely  feasible . . .  and  we’ll  show  you 
how. 

Call  Jim  Davy,  President,  (212)  689-8200. 


Note:  8  of  the  50  covers  are  shown  above. 


AKRON  Beacon  Journal,  ATLANTA  Journal  &  Constitution,  BALTIMORE  Sun,  BOSTON  Globe,  BOSTON  HeraW- American,  BUFFALO  Courier-Express, 
BUFFALO  News,  CHICAGO  Tribune,  CINCINNATI  Enquirer,  CLEVELAND  Plain  Dealer,  COLUAiABUS  Dispatch,  DALLA5  Mornins  News, 

DALLAS  Times-Herald,  DENVER  Post,  DES  MOINES  Resister,  DETROIT  Free  Press,  DETROIT  News,  HARTFORD  Courant,  HOUSTON  Chronicle, 
INDIANAPOLIS  Star.  KANSAS  OTY  Star,  LOUISVILLE  Courier-Journal  &  Times,  LOS  ANGELES  Herald  Examiner,  LOS  ANGELES  Valley  News, 
MEMPHIS  Commercial  Appeal,  MIAAAI  Herald,  MILWAUKEE  Journal,  MINNEAPOLIS  Tribune,  NEW  ORLEANS  Times- Picayune,  NEW  YORK  News, 
OMAHA  Vttorld  Herald,  ORLANDO  Sentinel  Star,  PHILADELPHIA  Inquirer,  PHOENIX  Arizona  Republic,  PITTSBURGH  Press,  PROVIDENCE  Journal, 
ROCHESTER  Democrat  &  Chronicle,  ST.  LOUIS  Globe- Democrat,  ST.  LOUIS  Post-Dispatch,  ST.  PETERSBURG  Times,  SALT  LAKE  CITY  Tribune, 

SAN  JOSE  Mercury-News,  SEATTLE  Times,  SEATTLE  Post-InteUgencer,  SPOKANE  Spokesman-Review,  SYRACUSE  Herald- American/ Post-Standard, 
TACOMA  News  Tribune,  TOLEDO  Blade,  WASHINGTON  Post,  WASHINGTON  Star. 


N.Y.  News  delivers 
228-page  catalogue 

New  York  News,  in  its  Sunday,  March 
1  issue,  distributed  430,000  copies  of  a 
228-page,  four  color  Consumers  Distri¬ 
buting  Catalogue.  Each  catalogue  mea¬ 
sures  SVa  by  10'/2  inches  in  size  and  weighs 
about  13'/2  ounces. 

Peter  Hano,  News’  preprint  advertis¬ 
ing  manager,  said  it  is  the  largest  advertis¬ 
ing  insert  ever  handled  by  a  newspaper. 
Some  newspapers,  in  the  past,  have  dis¬ 
tributed  paperback  book  ad  inserts, 
which  were  thinner  and  smaller  than  the 
giant  Consumers  Distributing  showroom 
catalogue. 

The  catalogue  was  distributed  under 
the  News’  Zone  Insert  Marketing  (ZIM) 
plan.  ZIM  enables  an  advertiser  to  pick 
and  choose  the  parts  of  the  newspaper’s 
Sunday  market  into  which  he  wants  his 
message  delivered. 

ZIM  was  first  introduced  about  five 
years  ago  when  the  Sunday  News  market 
was  divided  into  27  marketing  zones. 
Each  zone  contains  residents  of  similar 
demographics. 

The  number  of  ZIM  zones  was  in¬ 
creased  to  37  with  the  distribution  of  the 
Consumers  Distributing  Catalogue.  It 
was  delivered  into  six  ZIM  areas  in  West¬ 
chester  County  (N.Y.),  Brooklyn  and 
Queens. 

The  Newspoint  Gravure  Company,  lo¬ 
cated  in  Long  Island  City,  N.Y.,  handles 
the  mechanical  aspects  of  the  News’  in- 


AUTOMATIC  INSERTING  machine  in  the  Newspoint  Gravure  Company 
automatically  made  the  228-page  Consumer  Distributing  Catalogue  an 
advertiser's  insert  in  the  New  York  News  on  AAarch  1.  The  13’/2  ounce 
catalogue  was  distributed  in  430,000  newspapers  under  the  News'  Zone 
Insert  Marketing  program.  It  is  said  to  be  the  largest  insert  ever  distributed  by 
a  newspaper.  The  catalogue,  along  with  the  News'  Sunday  magazine, 
television  guide  and  other  advertising  inserts,  was  inserted  automatically  into 
the  folded  comics  section  and  then  packaged  into  boxes  of  25  each,  which 
were  shipped  to  the  dealers  who  inserted  them  into  the  newspapers. 

sert  operations.  guide — plus  any  advertisers  inserts — be 

News  Director  of  Manufacturing  Fred  “containerized”  whenever  the  insert  is 
Fuller  suggested  that  the  entire  Sunday  as  large  as  the  Consumers, 
insert  package  —  which  consists  of  the  The  Zone  Insert  Marketing  plan 
comics  as  a  wrap-around  for  the  news-  reached  peak  popularity  in  1980,  when 

paper’s  magazine  section  and  television  560  inserts  were  delivered. 


Insurance  is  a  confusing  business  . . .  especially  so  since  the 
language  we  use  in  it  very  often  means  something  entirely  differ¬ 
ent  to  non-insurance  people.  To  us,  an  underwriter  is  someone 
that  evaluates  risks.  To  others  . . .  who  knows? 

If  you’re  working  on  a  story  on  insurance . . .  and  need  to  plug 
into  "our”  language  . . .  give  us  a  call.  If  ifs  personal  insurance 
—auto,  home,  life,  boat— chances  are  we  can  help  you  come  up 
with  a  translation  that  everyone  can  understand. 


STATI  FARM 


Media  Information  Service 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
Phone:  309-662-2625 
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Newspeople  in  the  news 


Abel  Dimant  was  appointed  editor  of 
United  Press  International's  Latin  Amer¬ 
ican  department,  replacing  Herman 
Beals,  who  resigned  to  become  execu¬ 
tive  director  of  El  Mundo,  San  Juan, 
Puerto  Rico.  Dimant  joined  UPI  in  his 
native  Buenos  Aires  in  1971  after  working 
for  Noticias  Graficas,  the  Associated 
Press  and  Reuters.  He  edited  the  UPI 
Argentine  national  service  before  trans¬ 
ferring  to  New  York  in  1976.  Named 
assistant  editor  of  the  Latin  American 
desk  last  year,  Dimant  is  author  of  the 
new  UPI  Spanish  Stylebook  to  be  pub¬ 
lished  later  this  year. 

^  ^  If: 

Bill  Glasscock  is  the  newly  named 
superintendent  of  production  at  the  Belle¬ 
ville  (III.)  News-Democrat.  He  Joined  the 
News-Democrat  in  1975  as  pressroom 
foreman  and  later  was  named  mechanical 
production  supervisor. 

*  ♦  ♦ 

Jan  L.  Boston  was  promoted  to 
associate  editor  from  staff  writer  for  the 
Crossville  (Tenn.)  Chronicle. 

4:  *  * 

Two  women  from  the  field  of  journal¬ 
ism  are  new  members  of  the  Florida  Pub¬ 
lic  Service  Commission  by  appointment 
of  Governor  Bob  Graham.  They  are 
Susan  Leisner  of  Tampa,  a  business 
writer  for  Barron’s  Weekly,  South  Maga¬ 
zine,  and  other  publications,  and  Katie 
Nichols  of  Tallahassee,  daughter  of  pub¬ 
lisher  of  Gardner  Cowles. 

ifc  %  3tC 

Scott  C.  Smith  was  elected  treasurer 
of  the  Tribune  Company  and  Donald  C. 
Grenesko,  assistant  treasurer.  Smith  re¬ 
places  John  W.  Madigan,  who  remains 
vicepresident  and  chief  financial  officer 
of  the  Company. 

:fc  :((  9tc 

Robert  E.  Schaefer,  former  pub¬ 
lisher  of  the  Chillicothe  (Ohio)  Gazette, 
was  designated  a  Paul  Harris  Fellow  by 
the  Chillicothe  Rotary  Club  in  recogni¬ 
tion  of  service  to  the  Rotary  Foundation 
which  funds  educational  opportunities 
and  foreign  exchange  programs.  He  de¬ 
signated  his  Paul  Harris  investment  to  be 
applied  to  a  journalism  scholarship. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3343/100  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 


H.  Thomas  Reed,  editor  and  general 
manager  of  the  Warner  Robins  (Ga.)  Dai¬ 
ly  Sun,  was  named  regional  coordinator 
for  Park  Newspapers,  Inc.  Reed  will  con¬ 
tinue  to  serve  as  editor  and  general  mana¬ 
ger  of  the  Daily  Sun  and  supervise  activi¬ 
ties  of  the  Houston  Home  Journal,  Perry, 
Georgia,  and  the  Brooksville  (Fla.)  Daily 
Sun-Journal  and  the  Helena-West,  Hele¬ 
na  (Ark.)  World. 

*  *  * 

Jon  Falk,  formerly  chief  photo¬ 
grapher  of  the  Philadelphia  Bulletin,  was 
named  director  of  photography  and 
George  D.  McDowell  was  appointed 
director  of  the  Bulletin  library  in  a  promo¬ 
tion  from  assistant  librarian. 

Falk,  with  the  newspaper  since  1977, 
formerly  was  with  the  Burlington  (N.J.) 
Times  and  the  Suburban  Newspaper 
Group  in  Cherry  Hill,  N.J.  McDowell  has 
been  with  the  Bulletin  since  1947,  except 
for  a  two-year  tour  of  duty  with  the  U.S. 
Army. 

:1c  *  * 

Advertising  department  appointments 
at  the  Advisor  Newspapers,  based  in  Uti¬ 
ca,  Michigan,  include  Dominic  Sondy 
being  named  advertising  director  and 
Patti  Persico,  classified  advertising 
manager.  Sondy  joins  the  paper  from  the 
Detroit  Free  Press,  while  Persico  was 
with  the  Rochester  (Mich.)  Clarion. 

♦  ♦  * 

John  Ward,  director  of  finance  for  the 
San  Jose  (Calif.)  Mercury-News,  was 
appointed  business  manager  of  the  Fort 
Wayne  (Ind.)  Journal-Gazette  and  News- 
Sentinel.  In  addition.  Sue  Sample,  city 
circulation  manager,  was  promoted  to  the 
new  position  of  circulation  marketing 
manager.  Robert  Hamlin  assumes 
Sample’s  former  duties  after  serving  as 
city  and  suburban  single  sale  manager  for 
the  Detroit  News. 

*  %  :(c 

Richard  L.  Nelson,  assistant  press 
secretary  to  former  President  Jimmy  Car¬ 
ter,  joined  the  Chicago  office  of  Hill  and 
Knowlton ,  Inc . ,  as  an  account  executive . 

♦  ♦  ♦ 

Stephen  Anderson,  general  manager 
of  James  Newspapers,  Norway,  Maine, 
and  formerly  associate  publisher  and  edi¬ 
tor  of  Chronicle  Newspapers,  St. 
Charles,  111.,  has  been  appointed  associ¬ 
ate  publisher  of  Law  Bulletin  Publishing 
Co.,  in  Chicago. 

*  *  ♦ 

Roy  F.  Valitchka,  II,  public  rela¬ 
tions  manager  of  Post  Corp.  and  the  Post- 
Crescent  Appleton,  Wis.,  is  newly  named 
general  manager  of  Post  Newspapers,  a 
group  of  weeklies  and  shoppers  serving 
suburban  Milwaukee.  He  succeeds  John 
Rickert,  who  became  controller  of 
Gowe  Printing  Co.,  another  Post  subsidi¬ 
ary  in  Medina,  Ohio. 


JOINS  PARADE — ^Murray  M.  Weiss, 
former  editor  of  the  International  Herald 
Tribune  and  managing  editor  of  the  New 
York  Herald  Tribune,  is  the  newly  named 
managing  editor  of  Parade  magazine. 
Weiss  has  been  editor  of  The  Advocate, 
Stamford,  Conn.,  for  the  past  two  years. 
He  was  managing  editor  of  the  Herald 
Tribune  from  1964  to  1966,  when  he  be¬ 
came  editor  of  the  International  Herald 
Tribune,  a  post  he  held  through  1979. 


Royal  A.  Brightbill  is  the  newly 
appointed  Louisiana  State  editor  and 
New  Orleans  bureau  manager  for  United 
Press  International,  replacing  Cyril 
Guerrera,  who  resigned.  In  the  past 
year,  Brightbill  was  regional  executive 
for  UPI  in  Louisiana  in  charge  of  business 
operations.  He  has  been  with  UPI  since 
1969  in  various  assignments  including 
Europe  and  the  Middle  East. 

*  ♦  ♦ 

Harry  Lindsey,  former  circulation 
executive  for  Indiana  and  Colorado 
newspapers,  was  recently  named  circula¬ 
tion  director  of  the  Fort  Pierce  (Fla.) 
News  Tribune. 

♦  *  ♦ 

John  Morgan,  who  was  advertising 
director  of  the  Poteau  (Okla.)  News  and 
Sun,  has  become  general  manager  of  the 
Pictorial  Press,  Tahlequah,  Okla. 

Robert  Osborn  is  the  newly 
appointed  advertising  manager  at  Fair- 
press,  Gannett  Westchester  Rockland 
weekly  serving  Connecticut.  He  was 
advertising  sales  representative. 

David  C.  Ray  joined  the  Cox-owned 
Austin  American-State sman  as  promo¬ 
tion  director,  moving  from  El  Paso, 
where  he  was  marketing  manager  for 
Newspaper  Printing  Corporation,  pub¬ 
lisher’s  agent  for  the  Gannett-owned  El 
Paso  Times  and  Scripps-Howard’s  El 
Paso  Herald-Post.  Beth  South  of  Au¬ 
stin  has  been  named  his  assistant. 

*  ♦  * 

David  A.  Gilbert  was  named  city 
editor  of  the  Albany  (Ore.)  Democrat- 
Herald,  in  a  move  from  chief  of  the  copy 
desk.  Gilbert  joined  the  newspaper  in 
1978  after  nine  years  on  the  journalism 
faculty  at  the  University  of  Wyoming. 
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Roland  Tyrrell  was  appointed 
Nairobi  bureau  manager  for  United  Press 
International.  He  joined  UPI  in  Paris 
from  Agence  France  Presse  in  1976  and 
later  moved  to  Moscow  and  subsequently 
spent  two  months  in  Iraq  reporting  the 
war  against  Iran  from  the  front  line. 

*  *  * 

Pam  McAllister  Johnson,  associate 
professor  of  Journalism  at  Norfolk  State 
University,  Virginia,  was  chosen  by  the 
American  Press  Institute  as  first  recipient 
of  its  minority  journalism  educators  fel¬ 
lowship  which  covered  attending  the 
API’s  recent  seminar  on  marketing  the 
daily  newspaper.  The  first  of  the  annual 
fellowship  grants  was  made  possible  by 
contributions  from  newspapers,  news¬ 
paper  foundations  and  individuals. 

4c  :(c  :|c 

Donald  W.  Haskins  Jr.,  for  the  past 
20  years  affiliated  with  the  editorial  page 
of  the  Albany  (N.Y.)  Times-Union,  re¬ 
tired  February  13.  He  had  been  chief 
editorial  writer  and  responsible  for  edito¬ 
rial  page  production  since  1971.  He 
formerly  was  political  correspondent  and 
assistant  editor  of  the  Troy  Record. 

4e  *  4: 

Felicia  Glenn  was  named  special 
events  manager  of  the  Dallas  Times 
Herald.  She  joined  the  promotion  depart¬ 
ment  in  1978  as  a  special  writer. 

Age  doesn't  count 
in  California 

The  senior  staffers  of  California’s  old¬ 
est  weekly  don’t  quibble  about  age.  Ex¬ 
cept  for  one  who  won’t  tell. 

The  Mariposa  Gazette  first  came  off 
the  press  January  20, 1 854  and  hasn’t  mis¬ 
sed  an  edition  since. 

Those  senior  staff  members  who  will 
tell  their  ages  are  71,  74,  and  83. 

The  publisher  widow  Marguerite 
Campbell,  68,  describes  herself  as  the 
“kid  in  the  outfit.’’  The  great¬ 
grandmother,  Ann  Costa,  age  not  dis¬ 
closed,  writes  the  Gazette’s  Bear  Valley 
news  as  she  has  in  longhand  for  50  years. 
Teresa  Sell,  83,  has  written  her  weekly 
column  more  than  30  years  and  Edith 
Turner,  74,  writes  from  Hornitos  as  she 
has  for  40  years.  Mary  Tanner,  71,  an 
actress  and  Yosemite  tour  guide  who 
keeps  busy  also  as  a  newspaper  stringer 
and  national  park  librarian,  does  a  regular 
column  from  El  Portal. 

Marguerite  Campbell’s  parents  were 
the  publishers  from  1919  to  1947  when 
they  died.  The  old  hand  press  for  the  cir¬ 
culation  of  5,000  came  round  the  Horn 
and  was  shipped  to  Mariposa  by  Wells 
Fargo  in  the  1850s.  Publisher  Campbell 
lives  across  the  street  from  her  newspap¬ 
er  and  son  Dalmar,  41,  and  his  wife  Ruth 
are  the  editors. 

Rounding  out  the  family  staff  are  her 
other  children,  Linda  and  Dexter,  and 
sister  Kay. 
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Schneider  Pafman  Demma  Williams 


NEWSDAY  PROMOTIONS — Newsday,  Long  Island,  editorial  promotions 
include: 

Howard  Schneider,  Nassau  editor,  named  to  the  new  position  of  Long 
Island  editor.  He  has  been  with  Newsday  1 1  years  in  various  editorial  posts. 

Jean  Patman,  former  Sunday  editor,  nam^  executive  news  editor.  Before 
joining  Newsday  in  1976,  she  worked  at  the  White  Plains  (N.Y.)  Reporter- 
Dispatch,  United  Feature  Syndicate,  and  the  New  York  Post. 

Joseph  Demma,  Suffolk  editor,  is  now  senior  editor  for  investigations.  At 
Newsday  since  1 965,  Demma  participated  in  many  of  the  paper's  investiga¬ 
tions  including  the  1974  Pulitzer  winner,  "The  Heroin  Trail." 

Jeff  Williams,  former  sports  news  editor,  moves  to  deputy  sports  editor, 
succeeding  William  Gallagher,  who  resigned. 


A  number  of  appointments  announced 
by  Gannett  Westchester  Rockland  News¬ 
papers,  White  Plains,  N.Y.,  include: 

Nancy  Q.  Keefe,  appointed  day  man¬ 
aging  editor.  She  joined  Gannett  in  1976 
and  worked  at  several  of  the  group’s  pap¬ 
ers  in  the  area,  becoming  editor  of  the 
Mount  Vernon  Daily  Argus  in  1980. 

Sherman  Bodner  was  named  metro 
managing  editor  at  GWRN.  With  the 
group  since  1976,  he  became  executive 
news  editor  in  1978. 

Walt  Kuenstler  is  the  newly 
appointed  promotion  manager,  moving 
from  sales  development  manager. 

Hugh  Watchter  was  named  editor  of 
the  new  Sunday  magazine.  Suburbia  To¬ 
day,  to  be  published  by  GWRN  beginning 
April  12.  He  has  been  editor  of  the  current 
Sunday  magazine  for  two  years  and  ear¬ 
lier  was  editor  of  the  Sunday  business 
section. 

Gary  Henderson  was  appointed 
advertising  manager  for  the  new  Sunday 
magazine.  He  has  been  with  GWRN  since 
1976  when  he  joined  the  Ossining  Citizen 
Register  as  an  account  executive.  He  be¬ 
came  financial  advertising  account  mana¬ 
ger/group  director  of  special  projects  in 
1979. 

Nancy  Ann  Rella,  assistant  news 
editor  of  the  White  Plains  Reporter  Dis¬ 
patch,  is  newly  appointed  news  editor  of 
the  Mt.  Vernon  Daily  Argus. 

♦  *  4e 

James  A.  Lenahan,  formerly  a  retail 
advertising  account  executive  with  the 
Orange  County  News,  California,  joined 
the  Los  Angeles  office  of  Sawyer  Fergu¬ 
son  Walker  as  an  account  representative. 

♦  ♦  ♦ 

James  Neubacher,  Detroit  Free 
Press,  received  a  $1,000  prize  in  the  Pub¬ 
lic  Education  Awards  of  the  National 
Multiple  Sclerosis  Society  for  a  story  ab¬ 
out  a  young  woman  victim  of  the  disease. 


Gary  L.  Watson,  editor  of  the 
Springfield  (Mo.)  Daily  News,  Leader  & 
Press,  is  the  new  publisher  of  the  Rock¬ 
ford  (Ill.)  Register  Star,  succeeding 
Gerald  A.  Bean,  who  recently  was 
named  executive  vicepresident  of  GAN- 
SAT,  the  Gannett  Satellite  Information 
Network.  Watson  is  a  former  city  editor 
of  the  Rockford  Morning  Star  who  left  the 
city  in  1975  to  become  news  editor  of  The 
Idaho  Statesman,  Boise. 

*  *  * 

Dick  Pufall,  former  metro  and 
sports  editor  of  the  Racine  ( Wis.)  Journal 
Times  has  been  named  sports  editor  of  the 
The  Patriot  Ledger,  Quincy,  Mass. 

Also,  new  appointments  include 
Johanna  Seltz,  to  city  editor;  Doug 
Curran,  south  editor;  and  Lyn  Kettle- 
son,  business  editor.  Seitz  was  state  edi¬ 
tor  and  Curran,  night  editor.  Kettleson 
has  specialized  in  business  reporting  in 
nine  years  with  the  paper. 

(Continued  on  page  34) 
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Newspeople 

(Continued  from  page  33) 

James  D.  Lonergan  was  named  pres¬ 
ident  and  publisher  of  the  Wichita  Falls 
(Texas)  Times  and  Record  News,  suc¬ 
ceeding  the  late  Rhea  Howard,  presi¬ 
dent  and  publisher-editor  of  the  two 
newspapers  from  1948  until  his  death 
February  9.  Lonergan  joined  Harte- 
Hanks  in  1980  as  a  vicepresident  and 
president  of  the  National  Group  and  con¬ 
tinues  as  group  president  in  addition  to 
his  new  responsibilities.  Previously  he 
was  with  Horvitz  Newspapers. 

*  *  * 

Barbara  Fryar  was  named  office 
manager  of  the  circulation  department, 
The  News-Journal  Company,  Wilming¬ 
ton,  Delaware,  and  Colleen  Hellwig 
was  named  accounting  manager.  Both 
have  been  with  the  paper  15  years. 

♦  ♦  ♦ 

Wayne  C.  Vann,  marketing  director 
of  the  Salem  (Ore.)  Statesman-Journal, 
is  the  new  president  and  general  manager 
of  The  New  Mexican,  Santa  Fe.  He  suc¬ 
ceeds  N.  Walter  Ryals,  who  became  a 
general  executive  for  the  Gannett  West 
Newspaper  Group.  Vann  was  advertising 
director  of  The  New  Mexican  from  1971 
to  1976.  Ryals  had  held  the  newspaper 
post  since  1978. 

4:  *  ’k 

Wayne  Chancey,  former  co-owner  of 
the  Dothan  (Ala.)  Progress,  The  Head¬ 
land  Observer  and  Ashford  Power,  has 
established  his  own  investment  and  con¬ 
sultant  firm  and  will  operate  out  of  Head¬ 
land,  Alabama.  He  will  also  engage  in 
media  brokerage.  Chancey  and  his  part¬ 
ner,  Harold  Herring,  sold  their  firm. 
Chancey-Herring  Publishing  Corp..in 
September  to  Freedom  Newspapers  of 
Santa  Ana,  California. 

Associated  with  Chancey  in  his  new 
business  is  James  W.  Hall,  Jr.,  former 
exective  director  of  the  Alabama  Press 
Association  and  former  dean  of  the  Hall 
School  of  Journalism.  Troy  State  Uni¬ 
versity. 

♦  *  ♦ 

Phillip  G.  Quinton  was  appointed 
production  director  of  the  Peninsula 
Times  Tribune,  Palo  Alto,  replacing  Fred 
Gross,  who  retired  December  3 1  after  53 
years  in  the  newspaper  business  and  pro¬ 
duction  director  of  the  newspaper  since 
1978.  Quinton  joined  the  newspaper  in 
March  of  last  year  as  production  man¬ 
ager. 

Jk  4c  4c 

Gary  D.  Taylor,  a  reporter  in  the 
Sanford  news  bureau  of  the  Orlando  Sen¬ 
tinel  Star,  received  the  Distinguished 
Service  Award  given  by  the  Sanford- 
Seminole  Jaycees  for  his  work  with 
youth  in  the  community.  An  assignment 
to  cover  the  banquet  lured  Taylor  to  the 
ceremonies,  where  he  was  surprised  with 
the  award. 
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Leonard,  formerly  controller,  assistant 
secretory-treasurer  and  assistant  business 
manager  of  the  Memphis  Publishing  Com¬ 
pany,  became  president  and  general 
manager  of  the  Evansville  (Ind.)  Printing 
Corporation  on  March  1 .  Leonard  suc¬ 
ceeds  Walter  J.  Goeltz,  who  retired  last 
June,  but  retained  the  positions  in  an 
acting  capacity.  Goeltz  is  now  general 
manager  of  the  Evansville  Courier.  The 
printing  corporation,  in  addition  to  the 
Courier,  publishes  the  Evansville  Press 
and  the  Sunday  Courier  and  Press. 

Named  to  administrative  positions 
with  The  Register  Publishing  Co. ,  Danvil¬ 
le,  Virginia,  are:  John  Yaple,  to  circula¬ 
tion  director;  Joe  Elam,  to  production 
director,  and  Mary  Swartz,  to  classi¬ 
fied  advertising  director.  Yaple  previous¬ 
ly  was  circulation  director  of  the  Wilm¬ 
ington  (N.C.)  Star.  Elam  moved  from  the 
Beaumont  (Texas)  Enterprise  and  Jour¬ 
nal,  where  he  was  production  director. 
Swartz  worked  most  recently  with  the 
Clarksburg  (W.  Va.)  Exponent-Telegram 
and  previously  had  worked  at  several 
Texas  newspapers. 

4c  4c  ♦ 

Peter  G.  Kezios  was  named  retail 
sales  manager  of  The  Arizona  Republic/ 
The  Phoenix  Gazette.  He  previously  was 
retail  sales  manager  for  the  San  Francis¬ 
co  Chronicle  and  the  San  Francisco  Ex¬ 
aminer. 

4c  4c  4c 

Earl  Fannin,  Florida  Times-Union, 
Jacksonville,  won  the  feature  writing  di¬ 
vision  of  the  National  Motorsports  Press 
Association  contest  for  1980. 

Correction 

Thomas  K.  Peeling  was  recently 
named  editor  of  the  Sunday  edition  of  the 
Pocono  Record,  Stroudsburg,  Pa.,  and 
not  “editor  of  the  Pocono  Record”  as 
mistakenly  stated  in  the  January  24th 
issue.  Ronald  F.  Bouchard  is  editor  of  the 
Pocono  Record  with  full  editorial  policy 
and  page  responsibilities  for  all  seven  edi¬ 
tions. 


Joseph  A.  Saitta  was  appointed 
vicepresident,  news  of  Times  Mirror 
Broadcasting.  He  will  be  headquartered 
in  New  York  and  moves  from  Washing¬ 
ton,  D.C.,  where  he  was  a  television  news 
consultant  for  McHugh  and  Hoffman, 
Inc. 

4c  4c  4c 

Gloria  P.  Bowman  was  named  classi¬ 
fied  advertising  manager  of  the  Bridgewa¬ 
ter  (N.J.)  Courier-News.  She  previously 
held  the  posts  of  creative  services/promo¬ 
tion  director,  classified  sales  representa¬ 
tive  and  creative  account  consultant. 

4c  4c  4t 

Charles  Rinehart  assumed  duties  of 
general  manager  of  the  Waco  Tribune- 
Herald,  after  the  January  retirement  of  C. 
W.  Bost  ,  who  has  been  with  the  com¬ 
pany  45  years.  Rinehart  had  been  assis¬ 
tant  general  manager. 

Former  promotion/research  director 
Ann  Roznovsky  is  the  new  marketing 
director,  replacing  Joe  Kendrick,  who 
retired  January  1  after  30  years  of  service. 

In  other  promotions,  Cathy  Mar- 
TINELLI  was  named  promotion/research 
director  replacing  Roznovsky;  JAMES 
Tountas,  named  advertising  director, 
and  Richard  Verdery,  assistant  adver¬ 
tising  director. 

4c  4c  4s 

Mark  Mayo  is  the  newly  named  assis¬ 
tant  controller  of  Park  Newspapers,  Inc. 
Prior  to  joining  Park,  Mayo  was  with  the 
Baltimore  News-American  for  six  years. 

4s  4s  4c 

Dan  Foster,  sports  editor  of  the 
Greenville  (S.C.)  News,  was  named 
sports  writer  of  the  year  for  South  Caroli¬ 
na  by  the  National  Sportscasters  and 
Sportswriters  Association. 

4c  4c  4c 

Donna  Larsen,  special  sections  edi¬ 
tor  at  the  Hartford  (Conn.)  Courant  since 
1974,  was  appointed  real  estate  editor, 
succeeding  Robert  B.  Ficks,  who  re¬ 
tired  after  a  45-year  association  with  the 
paper. 

4c  4c  4c 

Donald  Friedman,  retired  director  of 
public  information.  University  of  Con¬ 
necticut,  has  been  named  by  Governor 
William  A.  O’Neill  to  a  second  four-year 
term  on  the  state  Freedom  of  Information 
Commission. 

*  * 

Owen  Lusk  is  the  newly  named  editor 
and  general  manager  of  the  Columbian- 
Progress,  Columbia,  Miss.  Lusk  was  edi¬ 
tor  and  general  of  the  Rankin  County 
Press  Chronicle,  Pearl,  Miss. 

4c  4c  4c 

Winners  in  the  New  York  State  Bar 
Association’s  1980  Media  Awards  com¬ 
petition  included:  Charles  Anzalone, 
Binghamton  Sun-Bulletn;  JuDY 
Grande,  Nyack  Journal  News;  and 
Anne  Bartlett,  Rhinebeck  Gazette 
Advertiser. 
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ACCURACY  IN  MEDIA 

The  Communist 
Disinformation  Campaign 
On  El  Salvador 


By  Reed  Irvine 

WASHINGTON— On  February  23,  the 
State  Department  released  a  special  re¬ 
port  and  a  volume  of  documents  captured 
in  El  Salvador  which  showed  the  degree  to 
which  the  USSR,  Cuba,  Nicaragua  and 
other  communist  states  are  supporting  the 
rebellion  in  El  Salvador.  The  captured 
documents,  which  received  considerable 
publicity  in  the  media,  detail  the  flow  of 
arms  from  abroad  through  Cuba  and 
Nicaragua  to  the  Salvadoran  terrorists. 
limmv  Carter  Lied 

One  important  point  that  was  brought 
out  by  The  Washington  Inquirer,  a  new 
weekly  on  the  Washington  scene,  but 
which  was  overlooked  by  Big  Media  was 
the  evidence  that  the  Carter  Administra¬ 
tion  was  well  aware  of  Nicaraguan  in¬ 
volvement  in  supplying  the  terrorists  at 
the  very  time  that  President  Carter  was 
certifying  to  Congress  that  Nicaragua  was 
not  so  involved.  Carter  signed  that  certi¬ 
fication  on  September  12, 1980,  in  order 
to  free  up  $75  million  that  Congress  had 
conditionally  approved  as  aid  for  Nicar¬ 
agua.  One  of  the  conditions  was  that  the 
president  certify  that  Nicaragua  was  not 
supporting  terrorism. 

One  document  told  of  a  meeting  held 
between  the  El  Salvadoran  rebels  and  a 
Nicaraguan  on  September  27,  in  which 
the  Nicaraguan  informed  the  Salvadorans 
that  the  Sandinistas  were  going  to  suspend 
the  supply  of  arms  for  a  month.  The  docu¬ 
ment  reads:  “They  brought  up  a  security 
problem  beginning  with  a  meeting  which 
they  say  they  had  with  one  James  Cheek,  a 
representative  of  the  North  American 
State  Department.  They  say  that  he  man¬ 
ifested  knowledge  about  shipments  via 
land  through  Nicaragua  in  small  vehicles 
and  that  we  carried  out  attempts  by  sea." 

The  El  Salvadorans  thought  it  very 
strange  that  “a  gringo  official"  would 
come  to  the  Nicaraguans  and  “practically 
warn  about  a  case  such  as  this."  They 
speculated  that  the  decision  to  suspend 
shipments  was  “a  political  decision  re¬ 
lated  to  the  U.S.  elections." 

So  while  on  the  one  hand  President  Car¬ 
ter  was  telling  Congress  and  the  American 
people  that  the  Nicaraguans  were  not  in¬ 
volved  in  supplying  the  Salvadoran  terror¬ 
ists,  The  Department  of  State  was  telling 


the  Nicaraguans  that  we  knew  they  were 
doing  just  that!  Congressman  C.  W.  Bill 
Young,  R.-Fla..,  said  at  the  time  that  he  had 
examined  the  intelligence  reports,  and  he 
didn't  see  how  Carter  could  reach  the  con¬ 
clusion  that  the  Nicaraguans  were  not  in¬ 
volved.  Asked  about  this  on  October  8, 
James  Cheek,  the  same  official  who 
warned  the  Nicaraguans,  told  me  that  he 
had  seen  those  same  intelligence  docu¬ 
ments.  He  said:  “I  got  a  different  view,  at 
least  in  terms  of  meeting  the  standard  of 
evidence  required."  He  added  that  the 
President  had  applied  his  own  standard  of 
evidence,  but  he  wouldn't  say  what  the 
Carter  standard  was. 

The  new  State  Department  report  has  a 
section  on  the  tactics  and  propaganda  of 
the  El  Salvadoran  guerrillas.  It  says  that 
the  rebels  created  an  organization  called 
the  Revolutionary  Democratic  Front 
(FDR)  for  the  purpose  of  fighting  the  prop¬ 
aganda  and  disinformation  war  abroad. 
The  report  says:  “The  Salvadoran  guerril¬ 
las,  speaking  through  the  FDR,  have  man¬ 
aged  to  deceive  many  about  what  is  hap¬ 
pening  in  El  Salvador.  They  have  been 
aided  by  Nicaragua  and  by  the  worldwide 
propaganda  networks  of  Cuba,  the  Soviet 
Union  and  other  communist  countries."  It 
might  have  added  that  they  also  got  some 
help  from  Jimmy  Carter  and  the  State  De¬ 
partment,  who  lied  about  the  Nicaraguan 
involvement. 

Our  Media  Helped 

It  should  also  have  noted  that  a  great 
deal  of  help  was  given  by  important  ele¬ 
ments  in  the  American  media.  The  Public 
Broadcasting  Service  used  $40,000  of  the 
taxpayer's  money  to  fund  and  air  an  hour- 
long  propaganda  film  pushing  the  FDR 
line.  One  of  the  major  disinformation 
themes  on  this  program  and  elsewhere  in 
our  media  has  been  that  the  Salvadoran 
government  or  right-wing  groups  there 
have  been  responsible  for  nearly  all  the 
killing  in  that  country  in  the  last  year.  The 
number  of  deaths  resulting  from  the  poli¬ 
tical  violence  varies  depending  on  the 
source,  ranging  from  8,000  to  13,000. 
State  says  the  terrorists  claim  to  have  kil¬ 
led  6,000  in  1980,  a  fact  that  has  been 
conveniently  overlooked  by  PBS,  corres¬ 
pondents  of  the  New  York  Times  and  com¬ 
mentators  on  CBS. 


ACCURACY  IN  MEDIA  is  a  weekly 
column  available  from  Accuracy  in 
Media,  Inc.  (AIM).  AIM  also  distri¬ 
butes  a  600-word  weekly  column, 
"/Medio  Monitor,"  which  critiques  TV 
and  radio  news  reporting.  These  col¬ 
umns  are  available  at  nominal  cost. 

AIM  also  publishes  a  semi¬ 
monthly  newsletter,  the  AIM  Report. 
This  deals  with  serious  cases  of  error, 
distortion  and  omission  in  news  re¬ 
porting.  You  will  find  in  the  AIM  Re¬ 
port  significant  stories  that  you 
won't  get  from  the  AP,  UP/  or  other 
news  services.  It  is  must  reading  for 
journalists  dedicated  to  accurate  re¬ 
porting.  It  costs  only  $15  a  year. 

AIM  also  provides  experienced, 
provocative  speakers  for  confer¬ 
ences,  clubs  and  seminars  free  of 
charge,  as  well  as  guests  for  TV  and 
radio  talk  shows. 

For  any  of  these  services  use  the 
coupon  below  or  call  Bernie  Yoh, 
(202)  783-4406. 
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Laser  printing  system  ideai 
for  publishing  applications 


A  new  computer-controlled  laser  print¬ 
ing  system  that  “humanizes”  hardcopy 
computer  output  in  terms  of  convenience 
and  readability,  and  is  ideal  for  publishing 
applications,  has  been  introduced  by 
Hewlett-Packard. 

The  HP  Laser  Printing  System,  which 
prints  forty-five  8  'h  x  11-inch  pages  a 
minute,  brings  together  in  one  system 
many  features  and  benefits  of  distributed 
data  base  applications,  word  processing, 
offset  printing,  message  distribution,  and 
high-speed  reduction  copying. 

The  laser  printing  system  can  deliver 
reports  directly  from  the  computer  in  one 
pass  and  on  letter-size  paper.  These  re¬ 
ports  can  be  illustrated  with  symbols, 
logos  and  special  characters,  and  printed 
on  standard  business  forms  stored  elec¬ 
tronically  in  the  system. 

The  laser  system  is  designed  for  use 
with  HP  3000  Business  Computer  Sys¬ 
tems — Series  30,  33  or  the  newly  intro¬ 
duced  Series  44  (support  by  Series  III 
systems  will  follow).  Because  of  its  built- 
in  intelligence  and  memory,  the  HP  2680 
printer  does  not  greatly  burden  its  con¬ 
trolling  computer;  even  the  smallest  HP 
3000  will  handle  an  HP  2680  with  20%  of 
its  resources  or  less. 

Publishing  companies,  or  wherever 
lengthy  computer  reports  are  produced  in 
quantity — daily,  weekly  or  monthly — are 
ideal  for  application  of  the  laser  system. 
For  instance,  the  laser  system  can  quick¬ 
ly  produce  paper  inventory,  royalty  sys¬ 
tem  and  subsidiary  income,  and  perpetual 
inventory  reports. 

Reports  of  all  sorts  are  suited  to  the 
printer,  including  cost  accounting, 
budgeting  and  sales  and  marketing  re¬ 
ports,  and  mass  tailored  correspondence 
such  as  a  letter  to  employes,  vendors,  or 
shareholders.  Other  reports  might  focus 
on  corporate  accounting  and  personnel. 
In  general,  organizations  producing 
50,000  to  400,000  copies  monthly  can  be¬ 
nefit  most  from  the  system.  The  typical 
cost  in  this  range  is  from  3  to  6  cents  per 
page. 

Firms  with  HP  3000  distributed  proces¬ 
sing  systems  can  use  multiple  printers  at 
separate  locations  to  produce  “local¬ 
ized”  or  combined  reports.  Each  system 
can  incorporate  on-line  data  from  each 
computer  in  the  network  and  produce  tai¬ 
lored  reports  locally,  avoiding  the  cost 
and  lost  time  for  mailing  or  express  deliv¬ 
ery  between  locations. 

The  laser  printing  system,  which  com¬ 
bines  the  HP  2680A  Intelligent  Page  Prin¬ 


ter  and  interactive  software,  allows  the 
user  to  produce  complex  page  layouts 
and  forms,  previously  only  available  from 
offset  printing  processes.  Up  to  eight 
separate  information  blocks  can  be  desig¬ 
nated  on  a  single  page  or  output.  Charac¬ 
ter  sizes  range  from  22  per  inch  to  large 
characters  1.38  inches  in  width.  With  the 
new  system,  forms  can  be  created,  stored 
in  memory,  and  updated  easily  and  con¬ 
veniently.  The  blank  form  and  the  fill-in 
data  are  produced  by  the  system  simul¬ 
taneously,  eliminating  the  need  for  stock¬ 
ing  blanks. 

With  the  new  printer,  the  often  illegible 
copies  made  from  standard  computer  out¬ 
put  are  eliminated,  along  with  the  frustra¬ 
tion  and  errors  associated  with  it.  The 
aligning,  stacking,  and  decollating  steps 
have  all  been  eliminated. 

The  unit  monitors  and  corrects  its  own 
print  quality,  tells  the  operator  when  to 
schedule  preventive  maintenance  visits, 
and  advises  of  pending  hardware  mal¬ 
functions. 

The  software,  employing  menu  selec¬ 
tion  formats,  consists  of :  The  Interactive . 
Design  System  for  on-line  development 
of  custom  characters,  symbols,  and 
forms;  and  the  Interactive  Formatting 
System  for  configuring  output.  An 
optional  HP  digitizer  can  facilitate  the 
creation  of  patterns. 

The  HP  2680  laser  printing  system,  in¬ 
cluding  software,  is  priced  at  $121,000  in 
the  United  States.  Initial  deliveries  in 
selected  service  areas  in  North  America, 
Germany,  France,  and  the  United  King¬ 
dom  will  begin  in  February,  1981. 

Commercial  plant 
sold  by  publisher 

William  F.  Ely,  president  and  publisher 
of  the  Silver  City  Daily  Press,  Silver  City, 
New  Mexico,  has  announced  the  sale  of 
the  commericial  printing  department  of 
the  six-day  daily,  to  Southwest  Offset 
Corporation  which  has  opened  a  plant  in 
Silver  City. 

Principal  stockholders  in  the  new  cor¬ 
poration  are  Jack  Walz,  Charles  Marquez 
and  Harold  Oberg,  all  fomerly  associated 
with  the  Press. 

Dean  D.  Sellers,  newspaper  broker, 

'  Mesa,  Arizona,  served  as  consultant  to 
Ely  during  the  negotiations. 


Reduction  range 
expanded  using 
new  lens  design 

CK  Optical  of  Redondo  Beach,  Calif., 
has  intrc^uced  a  mid/high-shrink  version 
of  the  SQUeeze  (anamorphic)  lenses. 

Until  now  each  lens  has  had  a  fixed 
reduction  percentage  but  the  new  lens, 
model  SQU-7/1 1  variable  zoom,  has  a  re¬ 
duction  range  from  7%  to  1 1%  at  f-22,  and 
to  12%  at  f-32. 

Variability  of  the  newest  SQU  lens  in¬ 
creases  flexibility  not  only  in  fitting  odd¬ 
sized  copy  for  printing  on  a  given  format, 
but  also  in  adapting  one  copy-size  to  print 
on  such  different  formats  as  broadsheet 
and  tabloid. 

Model  SQU-7/1 1  makes  exposures  on 
film,  paper  or  plates— any  material 
acceptable  to  the  basic  camera  lens.  Stan¬ 
dard  equipment  for  the  new  lens  includes 
90  degree  rotation  indexer  and  percen¬ 
tage  scales  on  lens,  copyboard  and  lens- 
board  for  selecting  and  controlling  both 
vertical  and  horizontal  size  changes 
simultaneously  in  one  shot. 

The  SQU-7/1 1  variable  zoom  lens  is 
priced  at  $7,950.  The  company  also  sup¬ 
plies  and  retrofits  in  the  field,  worldwide. 
Swinger  Turret  Adaptor  Systems  to  allow 
the  operator  quickly  and  safely  to  swing 
the  SQU  lens  out  of  the  way  of  the  camer¬ 
a’s  own  lens  when  it  is  to  be  used  for 
straight  work. 


DARRYL  CARLBOM,  optical  lab  techni¬ 
cian,  with  new  SQU-7/1 1  variable  zoom 
lens  mounted  on  CK's  custom  built  test 
camera. 
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THE  PHOTOGRAPHY 
IN  JOURNALISM  CONFERENCE. 

APRIL  10-12.  For  the  third  consecutive  year,  the  San  Jose  Mercury  News  is  proud  to  sponsor 
the  nation’s  only  interdisciplinary  conference  for  newspaper  editors  and  photographers. 

This  year’s  program  includes  both  technical  and  theoretical  seminars,  an  eight  hour  “hands  on’’  work¬ 
shop,  plus  a  $1,000  cash  awards  competition.  The  comp)etition  entry  fee  is  covered  by  your  conference  registration. 

The  conference  speakers  are  Larry  Jinks,  vice  president/news  of  Knight-Ridder  Newspaj^ers; 

Skeeter  Hagler  of  the  Dallas  Times  Herald,  1980  Pulitzer  prize  for  feature  photography;  George  Wedding  of 
The  Mercury  News,  1981  POY  Newspaper  Photographer  of  the  Year;  Blaine  Newnham,  sports  editor  of  the 
Eugene  Register-Guard;  John  Ahlhauser,  Ph.D.,  associate  professor  of  journalism  at  Indiana  University; 

David  Yamold  of  The  Mercury  News;  and  Bryce  Flynn  of  the  Providence  Journal-Bulletin,  1981 
POY  World  Understanding  Award. 

Advance  registration  closes  April  1.  For  information,  call  (408)  THE  SAN  JOSE 
289-5254.  Orwnte  J.  Bruce  Baumann,  Director  of  Photography  and  Art,  ly  TT5\/' XTCAl  7C 

San  Jose  Mercury  News,  750  Ridder  Park  Drive,  San  Jose, Ca.  95190._  JVJLC/Iav-^  LJ  Ivl  INliWo 
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ARTIST'S  CONCEPTION  of  the  new  North  Shore  Weeklies  plant  to  be 
constructed  in  downtown  Ipswich,  Moss.,  this  winter  shows  curved  facade 
which  will  face  street.  The  building  designed  by  Woo  &  Williams,  will  be 
15,500  square  feet  in  an  essentially  rectangular  metal  frame. 

Weekly  printing  plant  financed 
by  Mass.  Industrial  Agency 


North  Shore  Weeklies  Inc. ,  of  Ipswich, 
Ma. ,  publishers  of  eight  weekly  newspap¬ 
ers  and  a  monthly  paper,  has  broken 
ground  for  a  new  plant. 

Located  in  the  center  of  Ipswich,  the 
new  15,500  square  foot  building  will  serve 


as  the  local  office  for  the  Ipswich  Chroni¬ 
cle  and  headquarters  for  North  Shore 
Weeklies’  eight  other  papers. 

The  project  which  is  financed  by  a  Mas¬ 
sachusetts  Industrial  Finance  Agency 
bond  includes  the  installation  of  eight 


SUBSIDIARY  of  Landmark  Community  Newspapers  now  producing  daily 
and  job  work  for  75  outside  customers  in  new  35,000  sq.  ft.  facility. 


Landmark  newspaper  on-stream 
at  new  production  plant 


Westminster  (Md.)  Carroll  County 
Times,  which  converted  from  tri-weekly 
to  a  five-day  a.m.  daily  last  March, 
moved  into  a  new  35,000  sq.  ft.  facility 
last  fall.  A  subsidiary  of  Landmark  Com¬ 
munity  Newspapers,  Inc.,  the  18,500  cir¬ 
culation  paper  is  printed  on  an  eight-unit 
Goss  Super  Community  press,  part  of  14 
units  which  also  run  job  work  on  two 
shifts  for  about  75  outside  customers. 

The  new  building  is  located  on  a  14- 
acre  site  suitable  for  expansion  with  capa¬ 
bilities  to  handle  at  least  a  24,000  circula¬ 
tion  staff  without  modification. 

The  $2.7  million  plant  facility  includes 
a  20-terminal  SII  front-end  system,  two 
Linotron  202  typesetters,  new  graphic 
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arts  equipment,  and  AP  microwave 
antenna.  Publisher  Edward  E.  Beeler  su¬ 
pervises  a  staff  of  120  full  and  part-time 
employes. 

Dalsemer,  Catzen  &  Associates,  Inc. 
of  Baltimore  was  construction  manager. 

The  Landmark  group  of  community 
newspapers  includes  dailies  at  Mt.  Ver¬ 
non,  Ind.,  and  Westminster,  Md.;  tri¬ 
weeklies  at  Tell  City,  Ind.,  and  Galax, 
Va.;  semi-weeklies  at  Campbellsville, 
Shelbyville,  and  LaGrange,Ky.,  and 
Vandalia,  III.;  and  weeklies  at  Bedford, 
Carrollton,  Cynthiana,  Lawrenceburg, 
Lebanon,  Liberty,  and  Springfield,  Ky., 
Rockport,  Ind.,  and  Sykesville  and  Reis- 
terstown,  Md. 


new  Web  Leader  presses  and  two  folders. 
Press  capacity  will  be  increased  to  64  tab¬ 
loid  pages  for  North  Shore  Weeklies 
143,000  weekly  press  run. 

The  company  has  outgrown  its  present 
headquarters  and  has  had  to  lease  addi¬ 
tional  space  during  the  last  year. 

The  new  building  has  been  designed  by 
the  architectural  firm  of  Woo  &  Williams 
of  Cambridge.  The  architects  have  util¬ 
ized  the  sloping  landscape  to  design  a 
building  with  a  split  level.  The  roofline 
will  be  set  at  eight  feet  in  the  back  and 
come  forward  to  a  16  foot  height  at  the 
entrance  and  along  the  side  where  the 
newsprint  storage  and  pressroom  will  be 
located. 

The  entrance  will  be  a  curved  facade 
breaking  the  straight  lines  of  the  rec¬ 
tangular  metal  building  and  serving  partly 
as  patio  and  partly  as  the  front  corner  of 
the  building. 

Cross  lighting  through  the  building  per¬ 
mits  a  clear  interior  view  of  north,  south, 
east  and  west. 

Publisher  William  S.  Wasserman,  Jr., 
who  founded  the  company  with  the 
Amesbury  News  in  1958,  said  construc¬ 
tion  is  expected  to  be  completed  in  time 
for  April  occupancy. 

North  Shore  Weeklies  Inc.,  has  110 
employes  and  is  the  parent  company  for 
the  Ipswich  Chronicle,  Amesbury  News, 
Danvers  Herald,  Hamilton-Wenham 
Chronicle,  Tri-Town  Transcript,  Marble¬ 
head  Reporter,  Swampscott  Reporters, 
North  Shore:  Sunday  and  the  monthly 
MassBay  Antiques. 

Offset  line  modified 
for  mid-range  daiiy 

High  Point  (N.C.)  Enterprise  has 
purchased  a  five-unit,  two  half  deck  Goss 
Metroliner  press  with  a  multi-web  folder 
from  Graphic  Systems  division,  Rock¬ 
well  International. 

Randall  Terry,  co-publisher  of  the  pap¬ 
er,  said  traditionally,  newspapers  within 
our  circulation  range  (30,000  plus)  have 
been  left  somewhat  within  a  gap .  Our  pro¬ 
duction  demands,  he  stated,  exceed  the 
available  single-width  presses  but  our 
needs  are  not  extensive  enough  to  merit 
the  sophisticated  features  of  class  A  dou¬ 
ble-width  presses. 

Goss  was  able  to  modify  the  Metrolin¬ 
er,  he  said,  by  removing  features  we  did 
not  need  and  suiting  the  press  more  to  our 
particular  production  operation. 

The  daily  currently  prints  on  a  eight- 
unit  DiLitho  double-width  Hoe  press, 
which  is  42  years  old. 

The  Enterprises’s  new  Metroliner 
press  will  be  installed  in  the  existing 
building  and  will  be  up  on  edition  in  the 
fall,  1982. 

The  company  also  owns  the  Thomas- 
ville  (N.C.)  Times,  which  prints  on  an 
eight-unit  Goss  Community  SC  press. 
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state  of  newspaper 
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tardly  pollsters  take  the  temperature  of  U.S.  institutions. 
Newspapers  still  score  on  a  par  with  prostitution.  No 
matter,  there  are  definite  stirrings  of  increased  awareness 
within  the  news  business  for  higher  ethical  standards. 

I  am  pleased  that  the  American  Society  of  Newspaper 
Editors  has  this  past  year  done  a  crash  job  on  ethics.  We 
are  bringing  out  within  the  next  two  months  an  earthy  and 
practical  guide  book  on  newspaper  ethics.  Entitled,  Play¬ 
ing  It  Straight,  the  book  is  written  and  illustrated  to  be 
used  and  read  by  publishers,  editors  and  reporters.  It 
seeks  to  translate  into  everyday  situations  the  lofty  senti¬ 
ments  of  all  the  journalistic  codes  of  ethics. 

Minority  Employment:  These  latest  figures  on  minorities 
in  journalism  were  compiled  by  Jay  Harris  of  the  Gannett 
Urban  Journalism  Center  at  Northwestern  University  and 
by  Nancy  Hicks,  president  of  the  Institute  for  Journalism 
Education.  They  were  prepared  for  the  American  Society 
of  Newspaper  Editors. 

As  of  April,  1980,  there  were  47,300  professional  jour¬ 
nalists  in  the  country — reporters,  copy  editors,  photo¬ 
graphers/artists  and  news  executives. 

Of  these,  2,300  were  minorities,  or  4.95%.  That  breaks 
down  to: 

— 1,541  Reporters 

—  300  Copy  Editors 

—  299  Photographers/Artists 

—  138  News  Executives 

In  1978,  the  same  survey  showed  1,700  minority  journal¬ 
ists  of  43,000  in  the  profession — or  3.9%.  The  breakdown: 

— 1,135  Reporters 

—  272  Copy  Editors 

—  221  Photographers/Artists 

—  68  News  Executives 

Although  430  more  minorities  were  hired  as  the  busi¬ 
ness  expanded,  only  one  of  every  1 1  hired  was  a  minority 
in  1980.  The  federal  guideline  is  1  for  1  minority  and 
female  hiring. 

On  levels  of  experience,  29%  of  minorities  have  5  or 
more  years  experience,  and  10%  have  10  or  more.  But 
minorities  simply  are  not  working  their  way  up  the  scale 
and  are  still  coming  on  as  reporters  or  other  entry-level 
positions  rather  than  being  hired  closer  to  the  top. 

The  newspaper  record  on  female  employment  is  far  bet¬ 
ter  in  sheer  volume  than  that  on  racial  minorities.  Today 
an  estimated  30-40%  of  all  U.S.  newsroom  employees  are 
women. 

But  only  212  of  the  3,259  directing  newspaper  editors 
are  females.  That  is  only  6%. 


On  the  free  press — First  Amendment  front,  we  have  had 
a  few  wins  lately  and  more  losses. 

We  do  have  big  problems  in  Congress  on  cutting  back 
Freedom  of  Information  Act,  on  CIA  legislation  and 
abroad  in  our  struggles  with  the  Third  World  on  licensing 
of  U.S.  journalists.  The  press  has  gained  ground  in  prior 
restraint  cases,  but  lost  it  in  developing  libel  law.  In 
efforts  to  protect  confidential  sources,  some  fresh  hope 
was  offered  recently  by  the  Massachusetts  Supreme  Judi¬ 
cial  Court  and  the  First  Circuit  Court  of  Appeals.  The 
issue  of  closed  courtrooms  is  split  in  back-to-back  deci¬ 
sions  but  I  feel  there  is  an  optimistic  tilt  for  the  future  in 
this  regard.  The  issue  of  newsroom  search  warrants  is 
over,  with  the  passage  of  legislation  for  protection  of 
notes,  tapes,  film,  etc.,  from  police  searches. 

The  Richmond  case  was  a  big  win.  The  Supreme  Court 
held  that  the  public  and  press  have  a  right  under  the  First 
Amendment  to  attend  criminal  trials. 

It  offers  considerable  optimism  for  opening  the  windows 
of  government,  under  the  now  discovered  First  Amend¬ 
ment  right  of  the  people  to  know. 

Here  is  my  formula  for  a  surviving  and  prospering  news¬ 
paper  in  the  ’80s — and,  in  the  90s,  and  on  through  the 
2000s. 

First,  we  must  continue  to  insist  upon  stuffing  more  and 
more  information  into  our  papers,  increasing,  or  even 
maintaining  our  news  holes  will  be  the  hardest  in-house 
struggle  in  the  years  ahead  for  all  editors  and  publishers 
because  of  cost  and  availability  of  newsprint.  For  news¬ 
papers,  retaining  the  most  and  the  best  prepared  news  is 
our  strongest  asset  in  the  great  tussle  with  our  computer 
and  electronic  competitors. 

Second,  the  newspaper  must  be  beautifully  written. 

This  impeccable  prose  must  take  many  forms.  On  news 
pages,  it  must  be  clear  and  fast-moving  action  writing.  It 
will  be  in  the  form  of  crystal  clear  explainers,  almost  daily 
and  well  displayed.  “Explainer”  journalism  is  the  last 
thing  tv  will  take  from  us  in  our  complex  society. 

The  newspaper  must  have  literary  and  thought- 
provoking  criticism  and  feisty  columns,  maybe  more  com¬ 
mentary  than  most  papers  carry  today. 

To  reach  this  primary  goal  of  great  writing — not  good 
writing,  every  metropolitan  news  room  probably  will  wind 
up  having  a  full  time  ranking  teacher  of  English  in  its  top 
hierarchy,  holding  a  line  position.  His  job  will  be  to  teach 
and  to  encourage  beautiful  writing  and  to  attract  promis¬ 
ing  writers  to  your  paper. 

The  healthy  surviving  newspaper  must  be  a  classic 
beauty  to  have  and  to  hold — to  preserve  and  to  peruse  for 
2  to  3  days  — and  to  look  forward  to  reading  every  day. 
Our  goal  must  be  a  journal  of  distinction;  a  vital  newspap¬ 
er,  not  a  magazine  or  a  church  paper — a  journal  that  feels 
and  smells  like  a  newspaper — concerned  but  not  elitist. 


Gannett 

(Continued  from  page  II) 


a  settlement  of  the  case. 

Federal  Judge  Santiago  Campos 
ordered  the  New  Mexican  returned  to 
McKinney  after  a  six  member  jury  found 
Gannett  had  breached  the  former  owner’s 
employment  contract.  The  judge  then  re¬ 
cessed  the  trial  and  said  a  second 
“accounting  phase”  would  be  scheduled 
to  determine  how  the  recission  will  take 
place.  In  the  meantime,  Gannett  con¬ 
tinues  to  operate  the  newspaper  and  keep 
the  profits. 

Since  no  formal  rescission  order  has 
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been  issued  by  Judge  Campos,  Gannett 
cannot  appeal  the  ruling  until  the  second 
phase  of  the  trial  is  completed. 

E&P  learned  at  the  analysts  meeting 
that  McKinney  will  have  to  pay  Gannett 
over  $300,000  based  on  the  current  value 
of  the  company’s  stock  alone  if  he  takes 
the  New  Mexican  back. 

When  he  sold  the  paper  in  1976,  Gan¬ 
nett  stock  was  worth  about  $35  per  share. 
Today  that  stock,  before  figuring  for  a  3 
for  2  split  last  January,  is  worth  about  $58 
dollars  a  share. 

Gannett  has  stated  in  its  annual  report 
that  whatever  happens  regarding  the  New 
Mexican,  it  will  “have  no  impact  either 
way”  on  the  company’s  finances. 

As  for  Gannett’s  financial  performance 


in  1981,  Neuharth  said  the  first  quarter 
will  be  the  company’s  54th  consecutive 
one  for  earnings  gains. 

For  all  of  1981,  he  predicted  the  com¬ 
pany’s  earnings  will  show  “nice  double 
digits”  in  percentage  growth. 

The  company’s  newspaper  revenues  in 
January  were  up  7%  over  the  same  month 
last  year  while  broadcast  revenues  rose 
15%. 

Neuharth  said  Gannett  will  continue  to 
have  “selected  circulation  and  ad  rate 
increases”  this  year. 

Noting  the  company’s  budget  control 
measures  were  still  in  effect,  he  stated 
Gannett’s  newspapers’  financial  per¬ 
formances  were  “showing  some  im¬ 
provement  in  February.” 
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ASNE  study  on  videotext 
reveals  deep  concern 


The  ASNE  Technology  Committee 
headed  by  Arnold  Rosenfeld,  executive 
editor  of  the  Dayton  (Ohio)  Daily  News 
and  the  Journal  Herald,  recently  con¬ 
ducted  a  survey  on  electronic  home  in¬ 
formation  systems.  The  results  of  the 
ASNE  survey  follow,  along  with  com¬ 
ments  from  Rosenfeld. 

Editors  are  deeply  interested  in  the 
idea  of  moving  printed  information  elec¬ 
tronically  into  the  home.  They  feel  they 
have  read  and  know  a  fair  amount  about 
the  topic.  They  want  to  do  something  ab¬ 
out  it,  but  fail  to  generally  agree  on  either 
industry  or  in-house  strategies  to  meet 
the  challenge. 

These  are  the  major  conclusions  of  a 
brief  and  entirely  informal  survey  con¬ 
ducted  by  the  New  Technology  Commit¬ 
tee  of  the  American  Society  of  Newspap¬ 
er  Editors  of  the  society’s  members.  The 
committee  received  246  completed  ques¬ 
tionnaires  from  the  ASNE’s  883  mem¬ 
bers.  The  response  level  is  considered 
high.  Answers  came  from  a  wide  range  of 
newspaper  circulations,  although  in  most 
cases  the  forms  were  returned  unsigned. 

The  results,  aside  from  revealing  a 
strong  desire  to  stay  informed  and  to  be¬ 
come  involved,  reveal  little  in  terms  of 
unanimity  on  specific  steps  developed  by 
members  to  accomplish  these  goals. 

ASNE  members  were  asked  five  ques¬ 
tions: 

1)  How  closely  do  you  think  you  or  your 
newspaper’s  management  are  following 
the  development  of  videotext  and  the 
questions  it  poses  for  newspapers  in  their 
traditional  form? 

Members  indicated  a  high  degree  of  in¬ 
terest.  One  hundred  and  forty-six  re¬ 
sponses  indicated  that  developments 
were  followed  “very  closely.’’  Eighty- 
five  said  they  watched  “fairly  cosely.’’ 
Only  25  said  “not  closely.” 

2)  How  would  you  describe  your  know¬ 
ledge  of  videotext  and  related  home  in¬ 
formation  systems? 

Editors  were  cautious  about  com¬ 
plimenting  themselves  on  their  degree  of 
knowledge.  Only  26  would  say  their 
understanding  was  excellent,  but  104 
thought  it  was  at  least  good.  Thirty  de¬ 
scribed  their  knowledge  as  poor. 

3)  What  are  your  principal  sources  of  in¬ 
formation  on  developments  in  home  in¬ 
formation  systems? 

Most  editors  who  responded,  224,  said 
they  get  their  information  from  publica¬ 
tions,  followed  by  a  scattering  of  other 
sources.  These  include  seminars,  com¬ 
mittees,  conferences,  workshops  and 
task  forces,  78;  colleagues,  59;  organiza¬ 
tions,  39;  first-hand  experience,  26,  and 
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special  reports  and  projects,  13. 

4)  What  do  you  see  as  the  potential  of 
videotext? 

The  largest  number  of  editors,  57,  see 
the  future  of  electronic  home  information 
systems  as  “great,”  “unlimited”  or 
“vast.”  Fifty  editors  responded  that  they 
saw  videotext  either  as  competition  for 
newspapers  or  as  a  replacement.  Twelve 
saw  it  as  a  replacement  “if  the  price  goes 
down.”  Six  said  videotext  was  “great  for 
specialized  news.” 

A  total  of  51  answered  that  they  saw 
videotext  either  as  non-competitive,  an 
adjunct  to  print  media,  complementary  or 
as  no  threat  as  a  replacement.  Thirty-one 
respondents  said  they  didn’t  know,  or 
that  it  was  too  soon  to  tell.  Sixteen  saw 
electronics  as  an  eventual  replacement 
for  classified  and  circulation  depart¬ 
ments. 

5)  What  adjustments  would  newspapers 
be  making  because  of  videotext? 

Invited  to  offer  their  own  comments, 
editors  offered  a  variety  of  comments, 
ranging  from  a  strong  impulse  to  monitor 
and  stay  informed  (97)  to  “get  into  the 
act”  (73)  to  “pray”  (1)  to  “bomb  the  little 
bastards”  (one;  target  unspecified). 

Aside  from  desires  to  keep  in  touch  and 
to  get  involved,  the  survey  revealed  little 
in  terms  of  a  consensus  on  industry  or 
individual  strategy  concerning  newspap¬ 
er  involvement  in  electrocic  delivery  of 
information  into  the  homes. 

Some  sample  comments  include: 

Don’t  know  (32);  Improve  editorial 
content  and  package  (18);  Research  fu¬ 
ture  hardware  packages  (2);  Develop  full- 
capacity  in-house  computer  system;  Par¬ 
ticipate  in  trial  projects,  experiment.  (8); 
Focus  on  classified  ads  and  reference 
material  as  most  vulnerable  exploitation. 

(10) ;  Create  electronic  morgue.(8);  Do 
marketing  studies.  (5);  Set  up  public  ac¬ 
cess  to  electronic  library;  Corporate  plan¬ 
ning  and  special  in-house  committees. 

(1 1) ;  Plan  to  expand  copy  desk;  Develop 
trained,  imaginative  staff  to  work  in 
videotext.  (4);  Prepare  staff  psychologi¬ 
cally  and  emotionally;  Create  own  sys¬ 
tem  and  be  prepared  to  market  it.  (4); 
Start  worrying  about  First  Amendment 
implications  of  electronically  distributed 
information;  Closer  communications  be¬ 
tween  editorial,  classified,  circulation 
and  promotion  departments;  Take  “fore¬ 
front”  role  in  research  and  be  prepared  to 
incorporate  videotext  into  news  opera¬ 
tions. 

ANALYSIS 

A  great  crowd  assembled  to  watch  the 


launching  of  Fulton’s  steamboat  in  1836. 
As  the  machine  was  getting  up  steam,  the 
crowd  grew  rather  impatient,  and  a  rumor 
swept  through  it:  “It’s  not  going  to 
start.”  After  a  while  in  a  puff  of  smoke, 
the  vehicle  began  to  move,  and  another 
rumor  swept  through  the  crowd:  “It’s  not 
going  to  stop.” 

— Anthony  Smith,  author  of  “Goodbye, 
Gutenberg” 

As  you  can  see,  Tony  Smith  believes 
we  have  now  entered  the  It’s-Not-Going- 
To-Stop  Era  in  home  electronics. 

For  those  who  follow  the  highly  vola¬ 
tile  notion  that  great  gobs  of  information 
might  some  day  be  delivered  by  wire  or 
satellite — or  something — directly  into  the 
home,  each  day  brings  renewed  trauma, 
new  evidence  that  the  makers  of  chips 
and  circuits  are  not  yet  done,  that  the  field 
has  not  yet  come  to  rest  sufficiently  to 
permit  intelligent  planning. 

With  a  few  technical  things  to  be  work¬ 
ed  out  here  and  there,  the  question  is  not 
whether  any  of  this  stuff  will  work.  It  will. 
The  question  is,  quite  unromantically, 
will  numbers  of  people  sufficient  to  con¬ 
stitute  a  market  care  to  buy  it? 

Or,  as  a  colleague  of  mine  once  asked, 
“Have  we  developed  a  useful  and  entire¬ 
ly  seductive  technolgy  for  which  there  is 
no  market?” 

The  answer,  I  think,  is  to  be  sought  in 
history. 

The  acceptance  of  any  advance  in  hu¬ 
man  communication  is,  1  think,  based  on 
two  astonishingly  simple  rules: 

1)  Does  it  communicate  well? 

2)  It  it  cheaper,  or  more  convenient,  than 
the  system  it  replaces? 

For  instance,  the  walls  of  caves  were 
better  than,  say,  puffs  of  smoke  or  notch¬ 
ed  sticks.  (More  information,  more  con¬ 
veniently  and  permanently  presented.) 

An  alphabet  was  an  improvement  over 
picture  writing.  (More  information  cou¬ 
pled  with  a  significant  effort  in  training 
and  practice  that  was  worth  the  bother.) 

Clay  was  better  than  the  walls  of  caves 
or  the  sides  of  buildings.  (More  informa¬ 
tion  with  the  added  convenience  of  porta¬ 
bility.) 

Paper  was  superior  to  clay.  (Even  more 
portability  and  more  information  at  even¬ 
tually  reduced  cost.) 

The  printing  press  was  infinitely  more 
convenient  and  economical  than  hand¬ 
written  or  illuminated  manuscripts.  (Af¬ 
ter  all,  Johann  Gutenberg  was  only  trying 
to  speed  up  the  monk  thing.) 

The  telegraph  speeded  up  and  ultimate¬ 
ly  cut  the  costs  of  hand-delivered  com¬ 
munication.  The  telephone  lengthened, 
cheaply  and  conveniently,  the  reach  of 
the  human  voice. 

Ottmar  Mergenthaler’s  linotype 
machine  revolutionized  both  the  speed 
and  economics  of  print.  The  rotary  press, 
combining  the  advantages  of  the  faster 
linotype  process  with  a  seemingly  inex¬ 
haustible  supply  of  cheap  newsprint, 
(Continued  on  page  41) 
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The  best  thing  about  a 
Caramate  ^  Proieclor 
from  Singer  is  the  way 
people  "listen"  to  it 


(Continued  from  page  40) 
threw  an  unprecedented  flood  of  informa¬ 
tion,  well  and  poorly  written,  well  and 
poorly  edited,  into  the  home.  Events 
were  not  only  reported,  they — and  the 
world — were  altered. 

Radio  delivered  effortless  mass  com¬ 
munications  cheaply.  (Communications 
became  a  spectator  sport.) 

Television  allowed  the  user  to  both  see 
and  hear  with  apparent  cheapness.  (The 
actual  costs  were  camouflaged  in  the 
price  of  other  goods.) 

Cable  enhances  the  amount  of  informa¬ 
tion,  at  a  cost  small  enough  to  create  a 
massive  market.  (And  is  beginning,  there¬ 
fore,  to  charge  directly  for  everything.) 

In  other  words,  as  we  look  at  videotext 
systems,  how  can  we  know  it  is  worth 
either  the  look  or  the  doing? 

Not  yet,  unfortunately,  proven. 

Does  it,  for  instance,  communicate 
well? 

Yes,  although  more  development  work 
remains  to  be  done.  Videotext  systems 
have  the  potential  for  providing  almost 
ultimate  amounts  of  information — news¬ 
papers,  magazines,  entire  libraries  and 
specialized  archives — to  a  user  with  a 
good  deal  less  training  than  it  took  him  to 
learn  how  to  read  in  the  first  place.  (The 
current  Knight-Ridder  Viewtron  experi¬ 
ment  in  Coral  Gables,  Fla.  is  a  bright 
early  demonstration  of  what  some  im¬ 
agination  and  a  lot  of  planning  can  bring 
to  the  subject. 

Is  it  worth  having? 

Of  course.  Why  not  have  all  that  in¬ 
formation  and  all  that  service? 

At  what  cost? 

There’s  the  rub.  No  one  knows  yet 
what  people  are  willing  to  pay.  (The 
Knight-Ridder  people  may  know,  but 
they  have  not  yet  said.) 

Computer  costs  are  high.  The  willing¬ 
ness  of  people  to  pay  more  tljan  they  are 
currently  paying  is  low.  Unless  costs  can 
be  drastically  lowered,  videotex!  systems 
may  have  a  limited  future. 

Full  implementation  of  videotex! 
awaits  technological  developments  that 
will  produce  a  massive  price  break.  Until 
then,  its  most  immediate  potential  is  for 
highly  specialized  purposes  by  users, 
doctors  or  lawyers,  for  example,  who  can 
afford  the  high  additional  charges — or  as 
straight  advertising  services  that  permit 
the  user  to  order  while  saving  else¬ 
where — on  time  and  transportation,  for 
instance. 

Making  videotex!  a  true  popular  suc¬ 
cess  rests  tenuously,  I  believe,  on  a  num¬ 
ber  of  “ifs.”  If  I)  the  cost  of  computer 
management  of  the  material  is  reduced 
significantly,  and  if  2)  a  hand-held  reading 
device  of  high  resolution  is  devised  which 
establishes  the  kind  of  intimacy  neces¬ 
sary  for  comfortable  reading,  videotext 
could  become  an  electronic  communica¬ 
tions  juggernaut. 
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Prospects  pay  attention  when  your  message  is  reinforced  with  a  solid 
sound/slide  AV  program.  The  dual  purpose  Caramate*  projector  from 
Singer*  started  it  all!  Get  the  full  story:  Circle  the  reader  service 
number,  return  the  coupon  (attach  business  card)  or. . . 


the  Singer  toll  free 

800-828-6107  NEVn^^T^ALL 

iing  available  through  participating  Singer  AV  Dealers 

SINGER 


*A  trademark  of 
THE  SINGER  COMPANY 


EDUCATION  SYSTEMS 
ROCHESTER,  NEW  YORK 


Tell  Me  More! 

□  Send  free  booklet  &  complete  literature 

□  Have  Singer  salesperson  call  to  arrange  a 
demonstration 

Phone _ Best  time  to  call _ 
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MAIL  COUPON  TO:  SINGER  SALES  INFORMATION  CENTER,  P.O.  BOX  4M,  CATHEDRAL  STATION, 
BOSTON,  MA  OtIM 
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1980  Census  Shows  1 7%  Growth 
Of  Blacks  Surpassed  Rise  for  U.S. 
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Pictures  show  coup  attempt 


The  attempted  coup  by  the  paramilit-  try.  Television  news  reports  used  the  still 
ary  Civil  Guards  to  take  over  the  post-  photos  with  voice  reports  of  the  take-over 
Franco  democracy  in  Spain  last  Monday,  during  the  day.  Film  from  the  television 
February  23,  was  well  documented  by  cameras  which  kept  rolling  was  see  on 
two  EFE  photographers  who  smuggled  Tuesday  news  programs  in  Spain  and 
their  film  out  of  the  building  and  a  televi-  abroad. 

sion  technician  who  left  his  cameras  The  Associated  Press  had  a  Madrid 
turned  on  when  journalists  were  evicted,  bureau  photographer  in  the  Parliament 
First  still  photos  were  supplied  by  chambers,  but  according  to  Hal  Buell,  AP 
EFE,  the  Spanish  news  agency,  from  film  assistant  general  manager  for  news- 
shot  by  Manuel  Hernandez  and  M.  Bar-  photos,  Sr.  Gomez  “was  nailed”  before 
riopedro,  who  secreted  two  rolls  in  do-  he  could  leave  with  film.  AP  transmitted  a 
thing  when  the  rebels  ordered  photo-  selection  of  photos  from  the  13  EFE 
graphers  to  surrender  their  film  and  frames  for  U.S.  members  and  UPI  distri- 
leave.  EFE  provided  both  the  Associated  buted  the  entire  13  to  clients. 

Press  and  United  Press  International  with  Tuesday  picture  editors  gave  major 
the  photos  immediately  in  time  to  make  play  to  a  pair  of  photos — one  of  Lt.  Col. 
early  Tuesday  a.m.  editions  in  this  coun-  Antonio  Tejero  Molina,  with  one  hand 
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raised  and  a  pistol  in  the  other  leading  the 
assault  by  Civil  Guards,  and  one  of  for¬ 
mer  Prime  Minister  Adolfo  Suarez  going 
to  the  defense  of  Deputy  Prime  Minister 
Manuel  Gutierrez  Mellado.  The  New 
York  Times  played  the  photos  page  one  as 
seen  here  with  UPI  credit  lines. 

Buell  observed  that  New  York  news¬ 
papers’  major  play  of  the  dais  shot  of 
Tejero  and  that  of  Suarez  “in  this  case” 
was  representative  of  the  photos’  use 
elsewhere.  The  AP  sent  EFE  a  message 
of  congratulations  on  its  photo  coverage 
and  expressed  appreciation  for  the  agen¬ 
cy’s  cooperation. 

The  New  York  Times  on  Tuesday  re¬ 
ported  details  of  the  successful  spiriting 
of  the  EFE  film  out  of  the  Parliament 
building  from  William  Lyon,  UPI 
vicepresident  for  news  pictures,  who  was 
in  Madrid  at  the  time.  Lyon  said  the  two 
photographers  hid  the  film,  one  roll  in  a 
boot  and  the  other  in  underwear.  The 
Tuesday  a.m.  story  stated  that  the  still 
film  was  transmitted  to  this  country  by 
UPI  and  did  not  mention  the  photos  were 
also  transmitted  by  AP.  A  February  25 
Times  report  identified  the  television 
technician  who  left  his  cameras  rolling  as 
Emilio  Alabarrieta. 

Court  denies  appeal 
in  Tulsa  dispute 

The  Supreme  Court  denied  a  hearing 
(February  23)  on  an  appeal  by  the  News¬ 
paper  Printing  Corp.  of  Tulsa,  Oklahoma, 
in  the  case  of  Newspaper  Printing  Corp. 
V.  N.L.R.B.,  No.  80698. 

The  10th  Circuit  Court  of  Appeals  in 
Denver,  Colorado,  ruled  earlier  on  a  deci¬ 
sion  by  a  three-man  National  Labor  Rela¬ 
tions  Board  by  saying  the  language  of  a 
certification  clause  together  with  the  lan¬ 
guage  of  an  area  of  jurisdiction  as  prop¬ 
osed  by  the  Newspaper  Printing  Corp. 
which  prints  and  distributes  two  dailies  in 
Tulsa,  was  permissible. 

The  interpretation  of  the  Circuit 
Court’s  ruling  means  the  subjects  at  issue 
are  not  mandatory  and  if  one  party 
doesn’t  want  to  accept,  the  party  does  not 
have  to  accept  the  proposal.  In  this  case 
the  Newspaper  Printing  Corp.  must  bar¬ 
gain  with  employes  over  the  issues  re¬ 
lated  to  automation. 

The  dispute  arose  over  management’s 
position  on  talks  with  the  I.T.U.  (Interna¬ 
tional  Typographical  Union).  Manage¬ 
ment  is  said  to  have  insisted  on  the  right 
to  make  unilateral  changes  to  accommo¬ 
date  automation  in  the  composing  room. 

The  law  firm  of  King,  Ballou,  Little  of 
Nashville,  Tenn.,  which  represents  the 
Newspaper  Printing  Corp.  would  not 
comment  on  the  Supreme  Court’s  ruling 
since  the  decision  on  the  petition  for  re¬ 
consideration  had  not  reached  them  at  the 
time  of  Editor  &  Publisher’s  inquiry. 

The  American  Newspaper  Publishers 
Association  filed  a  brief  urging  the  Court 
to  take  the  case. 
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Jack  Scott  retires 

Gene  Dorsey  to  head 
Gannett  Foundation 


Eugene  C.  Dorsey,  president  of  Gan¬ 
nett  Northwest  Newspaper  Group  and 
publisher  of  the  Idaho  Statesman  at 
Boise,  was  elected  president  and  chief 
executive  officer  of  the  Gannett  Founda¬ 
tion  effective  April  1 . 

Dorsey,  54,  succeeds  John  A.  Scott, 
foundation  president  since  January  1, 
1976,  who  will  be  65  on  March  1 1  and  is 
retiring  April  1  from  the  foundation  staff. 
Scott  will  become  foundation  chairman. 

Paul  Miller,  current  foundation  chair¬ 
man  and  retired  chairman  of  Gannett  Co. , 
Inc.,  was  elected  honorary  chairman. 
Scott  and  Miller  remain  trustees  and 
Dorsey  joins  the  board. 

The  trustees  also  elected  Allen  H. 
Neuharth,  chairman  and  president  of 
Gannett,  as  chairman  of  the  foundation’s 
executive  committee. 

“Gene  Dorsey  is  splendidly  qualified 
to  succeed  Jack  Scott  as  president  of  the 
Gannett  Foundation,”  Neuharth  com¬ 
mented. 

“He  has  more  than  25  years  of  news¬ 
paper  experience  and  has  been  publisher 
of  four  Gannett  newspapers,  including 
the  two  in  Rochester,  where  the  founda¬ 
tion  is  headquartered.  His  leadership  of 
many  community  charitable  organiza¬ 
tions  and  his  activities  in  journalism 
education  give  him  special  qualifications 
in  the  foundation’s  major  fields  of  philan¬ 
thropy.” 

In  praising  Scott’s  service  as  founda¬ 
tion  president,  Neuharth  said; 

“Jack  Scott  has  brought  about  pro¬ 
found,  far-reaching  and  fabulous  changes 
and  improvements  in  the  scope  and  varie¬ 
ty  of  the  foundation’s  philanthropy.  He 
has  been  the  champion  do-gooder  in  the 
ever-larger  number  of  Gannett  communi¬ 
ties  and,  nationally,  in  journalism  educa¬ 


tion  and  professionalism,  especially  in 
assistance  to  minority  journalists.” 

Neuharth  said  the  trustees  also 
approved  a  five-year  agreement  with 
Scott  as  a  Gannett  Foundation  consul¬ 
tant.  The  foundation  will  provide  Scott 
with  an  office  in  Cocoa,  Fla.,  near  his 
home  at  Cocoa  Beach. 

The  Gannett  Foundation,  formerly  the 
Frank  E.  Gannett  Newspaper  Founda¬ 
tion,  was  established  in  1935  by  the  late 
founder  of  the  Gannett  newspapers. 
Although  legally  independent  of  Gannett 
Co.,  Inc.,  it  contributes  to  civic,  charit¬ 
able,  cultural,  educational  and  health 
organizations  in  more  than  100  communi¬ 
ties  in  the  U.S.  and  Canada  served  by 
Gannett  newspaper,  broadcast,  outdoor 
advertising  and  other  properties.  Its  ma¬ 
jor  national  interest  is  journalism  educa¬ 
tion  and  professionalism. 

The  foundation  has  made  grants  total¬ 
ing  more  than  $65  million  since  its  found¬ 
ing,  with  about  half  granted  during 
Scott’s  term  as  president.  With  assets  of 
more  than  $220  million,  primarily  in  Gan¬ 
nett  stock,  it  is  one  of  America’s  20 
largest  philanthropic  foundations. 

Dorsey  returned  to  Boise  in  1979, 
where  he  was  Statesman  publisher  from 
1%3  to  1971,  after  seven  years  as  pub¬ 
lisher  of  the  Gannett  Rochester  News¬ 
papers. 

In  1977,  he  was  named  a  vice  president 
of  Gannett  in  charge  of  special  divisions 
and  a  member  of  the  corporate  operating 
committee.  At  Boise,  he  has  supervised 
three  Gannett  newspapers  in  Oregon  and 
Washington. 

Dorsey  is  a  1949 journalism  graduate  of 
the  University  of  Illinois  and  began  his 
career  on  the  news  staffs  of  the  Lindsay- 
Schaub  Newspapers  in  Illinois. 


John  A.  Scott 


Dorsey  is  a  past  chairman  of  the  Educa¬ 
tion  in  Journalism  Committee  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation  and  a  member  of  the  United  Press 
International  Advisory  Board.  He  was  re¬ 
cently  appointed  to  the  Long  Range  Plan¬ 
ning  Committee  of  the  National  United 
Way  and  has  been  active  in  community 
and  educational  affairs  in  Boise. 

Scott  is  a  1938  graduate  of  the  Universi¬ 
ty  of  Notre  Dame.  He  was  a  teacher  and 
school  administrator  in  South  Bend,  Ind., 
before  his  election  as  mayor  of  South 
Bend  in  1950. 

Ed  Miller  quits 
as  Allentown  editor 

Citing  personal  reasons,  Edward  D. 
Miller  resigned  on  March  1  as  editor  of 
the  Allentown  (Pa.)  Morning  Call  and  as 
secretary  of  the  Call-Chronicle  Newspap¬ 
ers’  board  of  directors. 

Richard  J.  Hummel,  65,  publisher  and 
chairman  of  the  board,  also  announced 
his  retirement  on  March  1 .  Miller’s  leav¬ 
ing  is  unrelated  to  Hummel’s  retirement, 
the  announcement  said. 

Succeeding  Hummel  as  publisher  is 
Bernard  Stinner,  former  personnel  direc¬ 
tor  and  secretary-treasurer  of  the  cor¬ 
poration.  Roy  Follett  continues  as  presi¬ 
dent  of  the  Call-Chronicle. 

Miller’s  decision  to  resign  came  as  a 
surprise,  Skinner  told  E&P.  “We 
obviously  will  miss  his  presence,”  he 
said,  but  it  will  have  no  immediate  impact 
on  the  future  of  the  company  or  its  more 
than  700  employes.  Miller  is  credited  with 
developing  the  daily  magazine-style  for¬ 
mat  and  many  other  editorial  innovations 
at  the  Call,  which  have  been  copied  by 
other  newspapers. 

Miller,  38,  succeeded  his  father, 
Donald  P.  Miller  as  publisher  on  Septem¬ 
ber  30,  1979,  but  resigned  that  post  and 
returned  to  the  newsroom  as  editor.  The 
newspaper  is  a  family-held  corporation. 
His  father  is  publisher  emeritus. 

Miller  told  E&P  he  plans  to  take  a  vaca¬ 
tion  before  actively  seeking  new  employ¬ 
ment  with  a  newspaper,  probably  on  the 
editorial  side.  Miller  said  he  plans  to 
attend  the  American  Society  of  News¬ 
paper  Editors  annual  meeting  next  month 
in  Washington,  D.C.  He  is  a  director  of 
ASNE  as  well  as  a  director  and  officer  of 
the  Associated  Press  Managing  Editors. 

Hummel,  whose  career  at  the  Call- 
Chronicle  spanned  more  than  47  years, 
worked  his  way  from  carrier  boy  to  pub¬ 
lisher.  He  was  named  publisher  last  year. 
He  was  an  innovator  in  business  opera¬ 
tions.  He  also  initiated  the  company’s  use 
of  recycled  newsprint. 

Replacing  Hummel  on  the  board  is 
Frank  Shields,  advertising  sales  director. 

William  Gernard,  city  hall  reporter, 
was  elected  to  the  board  as  a  successor  to 
Jean  Jellison,  past  president  of  the  Call- 
Chronicle  Council,  an  employe  organiza¬ 
tion. 


Eugene  C.  Dorsey 
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Syndicates 


By  Lenora  Williamson 


Columnist  invited  to  test  his  words 


Last  minute  helpful  hints  are  given  in  the  Charleston  (W.  VA.)  Daily  Mail 
newsroom  before  the  hunting  party  set  off.  From  left,  Columnist  Greene, 
hunters  Bo  Griffith,  Roy  Blizzard,  and  C.  D.  Duncan,  with  managing  editor 
Sam  Hindman.  (Photos  by  Earl  Benton) 


Bob  Greene  catches  his  breath  during  the 
arduous  West  Virginia  hike. 


Greene  carried  a  shotgun,  and  fired  off  a 
few  shots  at  tree  branches. 

Next  day  in  the  Daily  Mail  newsroom, 
Greene  wrote  the  first  of  a  five-part  syndi¬ 
cated  series  and  headed  back  to  Chicago. 
Only  after  his  departure  did  the  newspap¬ 
er  announce  he  had  been  in  the  state.  The 
series  ran  in  the  Chicago  Tribune  and  the 
Daily  Mail  in  late  January  and  was  re¬ 
leased  to  syndication  the  following  week. 
Greene,  while  writing  that  he  still  felt 
hunting  was  wrong,  did  concede  that  it 
does  require  some  physical  condition — 
Next  morning  all  three  took  to  the  even  quite  a  bit  more  than  working  as  a 
woods  accompanied  by  a  Daily  Mail  re-  newspaperman, 
porter  and  photographer.  They  hiked  *  *  * 

across  snow-covered  hills  in  search  of 

grouse,  spotted  three,  but  hit  none.  Beginning  March  26,  the  Los 

- -  Angeles  Times  Syndicate  will  take  over 

I  distribution  of  “CinemaScore,”  the 
movie  rating  service  based  solely  on  what 
paying  audiences  say  about  new  films. 
The  feature  has  been  with  Inter¬ 
Continental  Press  Syndicate. 

Ed  Mintz,  a  Southern  California  film 
buff  and  owner  of  a  data  processing  com¬ 
pany,  created  the  feature.  Polling  teams  in 
several  major  cities  hand  out  ballots  to 
opening  week  film-goers  just  before  they 
see  a  film,  and  these  ballots  are  later  col¬ 
lected  and  fed  into  “CinemaScore”  com¬ 
puters.  The  results  are  printed  and  sup¬ 
plied  to  subscribing  newspapers. 


Greene,  based  at  the  Chicago  Tribune 
while  his  column  is  distributed  by  Field 
Newspaper  Syndicate,  readily  accepted 
the  invitation.  Secret  arrangements  were 
made  as  a  precaution  against  West  Virgi¬ 
nians  awaiting  Greene  in  the  bush.  The 
“average  West  Virginia  hunters” 
selected  by  the  Mail — a  coal  miner,  a 
state  education  official  and  a  lab  techni¬ 
cian — were  introduced  to  Greene  at  a 
wild  game  dinner  in  Hindman’s  home  the 
night  before  the  hunt. 


Not  so  long  ago,  the  Charleston 
(W.Va.)  Daily  Mail  ran  Bob  Greene’s 
syndicated  column  in  which  he  was  quite 
critical  of  men  and  women  who  take  to 
the  woods  with  gun  in  hand.  In  fact  he 
called  such  folk  “the  sickest  of  America’s 
sick”,  adding  for  good  measure,  “Unlike 
other  sports,  hunting  takes  little  agility, 
no  physical  conditioning,  no  speed.” 

Now  bear  in  mind  that  state  officials 
estimate  that  one  of  every  five  West 
Virginians  is  a  hunter:  and  thus  the 
switchboard  of  the  state’s  largest  paper 
blazed  with  calls  from  angry  readers. 

But  Daily  Mail  editor  Sam  Hindman 
had  an  idea.  Why  not  invite  the  columnist 
to  West  Virginia  to  spend  a  day  in  the 
woods  with  seasoned  hunters? 


]fcw  availlatOe  for  syniicatiDn 


Reader  Mail,  Inc.,  world  supplier  of 
fashion  and  needlecraft  features  exclu¬ 
sively  to  newspapers,  is  currently  mark¬ 
ing  a  50-year  association  with  King  Fea¬ 
tures  Syndicate.  The  patterns  run  in  near¬ 
ly  1,100  newspapers  and  magazines. 

The  Oil  City  (Pa.)  Derrick  was  Reader 
Mail’s  first  client  in  1931,  the  year  King 
began  marketing  the  patterns.  The  illus- 
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trated  panels  offer  the  designs  and  books 
in  lifestyle  sections,  women’s  pages  and 
classified  ad  sections. 

Reader  Mail  is  the  only  mail  order  pat¬ 
tern  company  printing  instructions  in  En¬ 
glish,  Spanish  and  French.  Each  year  the 
service  creates  500  new  fashion  and  500 
new  needlecraft  designs  marketed  under 
the  names  of  Laura  Wheeler,  Anne 
Adams,  Marian  Martin  and  Alice  Brooks. 
There  is  a  collection  of  original  fashions 
from  leading  designers  in  a  Prominent  De¬ 
signer  series.  Also,  Let’s  Sew,  a  multiple 
design  layout,  is  running  in  color  comic 
sections. 

The  company  processes  millions  of 
pattern  orders  each  year,  maintaining  its 
computerized  fulfillment  operation  in 
New  York  City,  ne.xt  door  to  a  U.S.  Post¬ 
al  Service  station.  This  location  helps  to 
assure  that  almost  all  the  orders  from 
newspaper  readers  are  shipped  within  a 
working  day  of  receipt. 

Spencer  Douglas,  president  of  Reader 
Mail,  says  that  the  firm  anticipates  the 
needs  of  readers  and  takes  every  conceiv¬ 
able  step  to  present  functional  designs  to 
home  sewers.  “Our  patterns  are  designed 
to  leave  no  question  unanswered — and 
we  include  a  set  of  instructions  on  the 
basics  in  sewing  for  the  less  experienced 
seamstress.” 


Expulsion 

(Continued  from  page  12) 


being  wooed  with  attractive  discounts. 

Incentives  to  convert  controlled  read¬ 
ers  to  paid  also  are  endless  and  range 
from  special  subscription  discounts  to 
$100  worth  of  free  groceries. 

“We’re  always  working  to  convert  the 
controlled  to  paid,”  Connor  said.  “But 
we’re  concerned  with  the  number  of 
homes  we  can  give  an  advertiser  so  that 
he  gets  what  he  pays  for.  Whether  we  get 
paid  for  it  is  our  problem  not  his.” 

Williams  said  that  once  the  Times 
Leader  loses  its  official  ABC  status,  his 
paper  would  begin  accruing  more  nation¬ 
al  linage.  In  addition,  last  November  the 
daily  appointed  USSPI  as  a  national  ad 
representative. 

Both  newspapers  said  the  next  two  and 
a  half  years  will  determine  which  paper 
Wilkes-Barre  residents  will  be  reading  a 
decade  from  now. 

“Capital  Cities  has  spent  about  $30  mil¬ 
lion  to  try  and  put  us  out  of  business,” 
Williams  declared,  “but  we’re  still  here 
and  we’re  going  to  be  here  for  a  long 
time.” 

“I  have  said  consistantly  for  two  and  a 
half  years  we’re  going  to  be  in  business  in 
Wilkes-Barre  for  a  long,  long  time,”  Con¬ 
nor  said. 
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Editorial  director 
named  by  Universal 

Lee  Salem,  managing  editor  of  Univer¬ 
sal  Press  Syndicate  since  1976,  is  the 
newly  named  editorial  director  with  re¬ 
sponsibilities  for  overseeing  the  firm’s  65 
features  and  editorial  growth. 

Salem  joined  the  syndicate  in  1974  as 
an  editorial  assistant. 

The  editor  and  chairman  of  the  board  of 
UPS,  Jim  Andrews,  died  last  October, 
and  in  announcing  Salem’s  appointment 
president  John  P.  McMeel  said,  “Lee 
Salem  was  hired  by  Jim  Andrews  and  for 


the  past  six  years  learned  the  business 
under  Jim’s  expert  tutelage.  We  are  de¬ 
lighted  to  have  someone  of  Lee’s  experi¬ 
ence  and  knowledge  of  our  operation  and 
the  industry  to  carry  on  Jim  Andrews’ 
drive  and  goals.” 

Salem’s  successor  as  managing  editor 
is  Alan  McDermott,  who  joined  UPS  as 
an  assistant  editor  in  1978.  Jake  Morris¬ 
sey,  a  1980  graduate  of  Notre  Dame  Uni¬ 
versity  who  joined  the  syndicate  as  an 
editorial  assistant  last  summer,  was 
named  assistant  editor. 

Universal  Press  Syndicate  was  co¬ 
founded  in  1970  by  Andrews  and 
McMeel. 


ThcmanPresMcnf 
Rea^nmade 
“musl  reading” 
lorhis  cabinci 
can  appear  In  your 
newspaper  fwice  every  week! 

According  to  People  magazine,  “Donald  Lambro 
...is  credited  with  being  a  crucial  influence 
on  Candidate  Reagan’s  budget  promises  and  on  the 
President’s  fiscal  program.’’ 

And  when  President  Reagan  wanted  the  facts  on 
government  waste  he  turned  to  Lambro’s  best-seller 
“Fat  City:  How  Washington  Wastes  Your  Taxes.’’  Each 
cabinet  member  was  instructed  to  read  the  book. 

In  his  new  column  for  United  Feature  Syndicate,  Donald 
Lambro  digs  even  deeper  into  the  increasingly  important 
field  of  government  waste,  fraud  and  mismanagement. 

For  more  information  on  Donald  Lambro  or  to  start  him 
in  your  newspaper  immediately  just  call  Brad  Bushell 
collect  at  (212)  557-2833. 

Currently  appearing  in  these  fine  newspapers: 

The  Washington  Post,  Dallas  Times  Herald, 

Philadelphia  Bulletin,  San  Francisco  Examiner, 

Albuquerque  Tribune,  St.  Louis  Globe-Democrat, 

San  Antonio  Light  and  others. 


UNITED  FEATURE  SYNDICATE 
200  Park  Avenue  New  York,  N.Y.  10166 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Cr,  Milwaukee  Wl  53217. 


SMALL  BUSINESS  COLUMN  —  Popular  and 
practical  feature  for  your  local  business  com¬ 
munity.  Provides  expert  advice  for  the  self- 
employed.  Featured  in  Newsday,  Philadelphia 
Bulletin,  Houston  Chronicle  and  other  fine 
newspapers.  Free  samples.  M.  Stevens,  15 
Breckenridge  Rd,  Chappaqua  NY  10514. 


CARTOONS 


"ALL  THE  CARTOONS  YOU'LL  EVER  NEED" 
are  in  a  low  cost  package  of  36  hilarious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
from:  Cartoonmix,  Box  lOiS,  Village  Station, 
New  York  NY  10014. 


LATIN  AMERICA 


LOOKING  FOR  expanded  coverage  of  MEXICO 
and  SOUTH  AMERICA?  INTER-AM,  the  Inter- 
American  News  Service  with  the  independent 
voice,  is  now  offering  up-to-date  features  on 
business,  culture,  current  events,  and  human 
interest  stories  from  Latin  America.  Our  report¬ 
ing  team  can  provide  you  this  coverage  at  sur¬ 
prisingly  low  prices.  Pertinent  business  fea¬ 
tures  related  to  American  businessand  interna¬ 
tional  commerce,  relevant  articles  on  sports, 
performing  arts,  and  general  human  interest  as 
well  as  close-up  looks  at  news  in  these  develop¬ 
ing  countries  are  all  part  of  our  monthly  cata¬ 
logue.  Write  or  call  Inter-American  News  Ser¬ 
vices,  645  Madison  Av,  New  York  NY  10022. 
(212)  371-5880. 


"MORE  FOR  YOUR  MONEY"— Weekly  column 
of  money-saving  news.  Proven  results.  Camera- 
ready.  ^mples,  Mike  LeFan,  1802  S.  13th, 
Temple  TX  76501. 


MOVIE  REVIEWS 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

FOR  SALE — Full  day  individual  seminar  for 
prospective  broadcasting  station  investors.  Pri¬ 
vate  seminar  tailored  to  your  needs  covering 
property  selection,  negotiations,  financing, 
and  FC(;  requirements.  Clurrent  owner-operator 
lends  you  his  experience.  Robin  Martin,  Presi¬ 
dent,  Deer  River  Broadcasting  Group,  Suite 
1001,  141  E  44th  St,  New  York  NY  10017. 

50  YEARS  OF  MEDIA  EXPERIENCE 

We  specialize  in  radio,  TV,  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 

START  YOUR  OWN  WEEKLY—  Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777, 

Brokers  You  Can  Trust 

Nationwide  Senrice 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 

Wayne  Chancey  (205)  693-2619 

NEWSPAPER  APPRAISERS 

Jim  Hall  (205)  566-7198 

APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R.  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

MEDIA  ACQUISITIONS  AND  MERGERS 

A  Division  of 

Graphic  Management  Associates,  Inc. 

11  Main  St.,  Southboro  MA  01772 
(617)  481-8562 

ALL-PURPOSE  NEWSPAPER  AND  PRINTING 
PLANT  APPRAISALS.  40  years  graphic  arts 
experience.  Edwin  0.  Myer,  Broker,  One  North 
5th  St,  Richmond  VA  23219;  (804)  643- 
7816. 

KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 

PO  Box  88,  Norton  KS  67654. 

HEMPSTEAD  &  CO. 

Newspaper  appraisers  and  brokers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av,  Had- 
donfield  NJ  08033,  (609)  795-6026, 

Office  (913)  877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Office," 

PO  Box  7133,  Shawnee  Mission  KS 

66207,  Office  (913)  381-8280 

REAL  ESTATE 


Feature  Your  Feature  in 

FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales  Soar! 


WRITER  OF  CHILDREN'S  book  reviews  seeks 
syndication  for  10-year  old  column.  Samples 
furnished.  Box  1709,  Editor  &  Publisher. 

HOUSE  CALLS— National  award  says  "enter¬ 
taining  format,  concise,  solid  writing  skills  and 
a  wealth  of  real  estate  knowledge.'^  6th  year. 

COMIC  STRIPS 

Dailies  in  Miami,  Rochester,  Philadelphia,  San 
Antonio,  Syracuse  etc.  Edith  Lank,  240  Hem- 

"MACHAMER'S  CORNER"  tops  in  Panel  Car¬ 
toon  features.  A  very  funny  comic  feature  says 
The  Patriot  &  Evening  News  of  Harrisburg, 
Pennsylvania.  For  this  new  feature,  and  a  large 
selection  of  top  new  comic  strips,  sport  puz¬ 
zles,  and  other  selected  features  just  write  to 
us.  Dickson-Bennett,  PO  Box  265,  St.  Joseph 
MO  64502,  or  phone  (816)  279-93 1 5  (tor  free 
samples). 

RARE  EARTH;  Nationally  self-syndicated 
weekly  column  featuring  the  most  exotic  prop¬ 
erties  for  sale  from  around  the  world;  islands, 
retreats,  volcanoes,  castles.  333  words,  fea¬ 
tured  in  TIME  magazine  and  MERV  GRIFFIN 

TV.  Unique,  informative,  engaging.  Proven  re¬ 
sults.  Competitive  rates.  Write  for  free  sam¬ 
ples:  RARE  EARTH  Enterprises,  Box  946, 
Sausalito  CA  94966. 

ENERGY 

SELF  AWARENESS 

ENERGY  NEWS,  energy  conservation  'state  of 
the  art'  copyrighted  articles.  Exclusive  inter¬ 
views  with  energy  decision  makers  and  other 
notables.  Tips  on  energy  conservation  for  the 
home  and  busines.  Columns  can  be  structured 
toward  your  readership.  Contact  Allied  Arts,  PO 
Box  1456,  Ansonia  Station,  New  York  NY 
10023. 

"THE  KNOWING  YOU"  available  1-3-5  times 
weekly.  Answers  reader  questions;  provides 
methods  for  successful ,  satisfying  life  manage¬ 
ment,  self  awareness  expansion.  Samples, 
rates  write  Rolf,  Box  1547,  Kihei,  Maui  HI 
96753. 

SPORTS 

GENERAL 

BASEBALL  SPRING  TRAINING:  Column, 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 

Seattle  Times,  Buffalo  Express,  others.  Rokos 
Syndicate,  Box  294,  St  Petersburg  FL  33731; 
(813)  822-4007. 

paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 

WEEKLY 

and  humor.  S.  Gale  Denley,  The  Journal,  Sox 
278,  Bruce  MS  38915. 

SOMETHING  FOR  NOTHING:  a  sample  pack- 

HUMOR 

Gansevoort  NY  12831. 

TWICE  the  service!  R-Gabs  &  Dickson  unite. 
100  features.  Dickson-Bennett  International, 
17700  Western  69e,  Gardena  CA  90248. 

VOICE  FROM  THE  WOODS:  In  fourth  year  of 
500-word  essays  with  "Small  Is  Beautiful" 
slant.  Samples.  Walter  Gormly,  Mt.  Vernon  lA 
52314. 

SHOULDN'T  YOU  KNOW  the  value  of  your 
newspaper  property?  40  years  newspaper  ex¬ 
perience.  Call  or  write  us.  No  obligation.  White 
Newspaper  Service,  Box  783,  McMinnville TN. 
(615)  473-2104. 

NEWSPAPER  BROKERS 

ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 
6009. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W.  B.  GRIMES  &  CO.,  INC. 

National  Press  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 

BILL  MATTHEW  COMPANY  conducts  profes- 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  In  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

HALF  CENTURY  OF  EXPERIENCE  in  getting 
good  buyers  and  sellers  together.  NEWSPAPER 
SERVICE  CO.,  INC.,  PO  Drawer  12428,  Pana¬ 
ma  City  FL  32401. 

JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411,  (912) 
352-8931,  day  or  night. 


XINHUA  NEWS  AGENCY 
China  News  Agency  is  offering  a  tour  to 
Beijing.  PRC  for  qualified  editors  and  pub¬ 
lishers  of  business,  trade  and  general  news¬ 
papers  for  a  seminar  on  news  gathering 
techniques  and  facilities  also  general  sight¬ 
seeing.  For  April  12,  1981,  12  days,  cost 
$3,200  from  West  Coast.  Contact  John  E. 
Felber,  Editor.  International  Index.  Box 
636,  Newark  NJ  07101  (201)  623-2864  or 
(201)  686-2382. 

3  seats  still  available. 


PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 

SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


WHEN  IT  COMES 
TO  THE  BUSINESS 
Of  selling  your  newspaper 
—  that's  our  business! 

Roy  Holding  &  Associates 
PO  Box  212,  Galva  IL  61435 
(309)  932-2270  or  932-2642 

WE  HAVE  QUALIFIED  BUYERS  for  dailies  and 
large  weeklies.  Information  strictly  confiden- 
tiaL 

DIXIE  NEWSPAPERS,  INC. 

PO  Box  490,  Gadsden  AL  35902 
(205)  546-3356 

WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  charge  for  consultation. 

Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

NEWSPAPERS  FOR  SALE 

SEAHLE  AND  PUGET  SOUND  AREA.  2-year- 
old,  twice-monthly  specialty  tabloid  (Boating). 
Grossed  $50,000  2nd  year.  40,000  plus  dis¬ 
tribution.  Large  percentage  of  advertisers 
under  contract.  Will  sell  or  consider  part¬ 
nership/investor.  Steve  (206)  789-0700.  Box 
7440,  Seattle  WA  98107. 


Wanted 
Back  issues  of: 

RIB'S  1973-1980 

SRD’S  1973-1979 
Select  magazines  on  con¬ 
sumer  field.  TOP  DOLLAR 
paid  for  any  of  the  above. 
Send  list  of  what  you  have 
to: 

Box  1937 

Editor  &  Publisher 
Please  include  your  tele¬ 
phone  number  and  mailing 
address. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ALTERNATIVE  news  weekly  in  major  northern 
California  city.  Entering  third  year.  In  the 
black.  Fabulous  prospects;  (408)  624-3763. 


ESTABLISHED  all-breed  horse  tabloid.  2nd 
class  permit.  St.  Louis  area.  Has  been  one- 
man,  part-tinne  paying  hobby.  PO  Box  196, 
Eureka  MO  63025. 


EXCLUSIVE  county  seat  weekly.  Sunbelt  area, 
$65,000  cash. 

PACIFIC  Northwest  tv  magazine-shopper, 
$43,000  profit  in  1980  on  $98,000  gross, 
only  $64,500. 

PRIZE-WINNING  northeast  Iowa  weekly;  pic¬ 
turesque,  historic  Mississippi  River  communit- 
y;  includes  building  and  large  apartment; 
$90,000. 

John  E.  van  der  Linden,  Broker 
PO  Box  181 
Sibley  lA  51249 
(712)  754-3184 

FLORIDA  PUBLISHING  COMPANY  with 
28,(X)0  circulation  weekly,  70W  paid  circula¬ 
tion  specialty  tabloid  and  typographies  busi¬ 
ness.  $500,000  gross  potential.  Box  1888, 
Editor  &  Publisher. 

MAJOR  CITY  FLORIDA  suburban  papers. 
$800M  gross.  $600M  sale  price.  29%  down. 
Press  is  additional.  Box  1873,  Editor  &  Pub¬ 
lisher. 

SUNBELT  OPPORTUNITY— Fast  growing  TV 
shopper  in  beautiful  Zone  8  area.  Estimated 
yearly  sales;  Gross  $45,000  with  excellent 
potential,  to  increase  with  proper  direction. 
$25,000  with  excellent  terms  or  $20,000 
cash.  Write  Box  1944,  Editor  &  Publisher. 


2  TENNESSEE  SHOPPERS— Circulation 
22,000  and  7500  per  market.  $675,000. 
SPECIALTY  NEWSLETTER  AND  GUIDE,  New 
Jersey.  Owner  will  consider  terms. 

SPECIAL  INTEREST  MAGAZINE,  New  York. 
$150,000. 

NEW  HAMPSHIRE  TABLOID  MAGAZINE, 
growth  potential.  $230,000. 

MARYLAND  area,  3  tabloid  paper,  very  suc¬ 
cessful,  $320,000.  Terms.  29%  down  pay¬ 
ment.  10  years,  9%  interest. 

MINNESOTA  WEEKLY,  60,000  circulation, 

$110,000. 

SOUTH  CAROLINA  counh  seat  weekly.  1900 
paid  circulation.  $105,0(}0. 

FOUR  WEEKLY  MAGAZINES— Philadelphia, 
Tampa,  Orlando,  Ft.  Lauderdale,  will  sell  as  a 
pactege,  or  would  seek  an  investor.  5  years  in 
business.  $250,0CI0. 

TENNESSEE  WEEKLY— 5000  circulation, 
29%  down  payment,  owner  will  finance. 
$111,000. 

TENNESSEE  SHOPPER— Circulation  22,000, 
average  pages  44,  good  return.  $708,000. 

2  COL(5rADO  weeklies— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$65,000  and  $120,000. 

SMALL  ALABAMA  WEEKLY— 730  mailed, 
730  placements.  Good  opportunity  for  young 
investor.  $20,000. 

ALABAMA  WEEKLY— Located  in  heavy  indust¬ 
rial  area,  1600  circulation.  $50,000. 
PUBLISHING  COMPANY— Excellent  growth 
potential.  Zone  4.  Owner  must  sell. 
MAGAZINE— Located  in  New  England  states. 
Opportunity  for  substantial  growth.  Wants  to 
sell  quick. 

BI-MONTHLY  MAGAZINE,  Sunbelt.  Good 
potential  for  aggressive  person.  $15,000. 

Business  Broker 
Associates 
(615)  756-7635 


ZONE  5  DAILY 

7000  paid  circulation.  Exclusive 
daily.  Grass  $615,000.  $180,000 
profit  and  cash  flow.  Good  build¬ 
ing.  4  unit  Cottrell  V-15,  Compug- 
raphic.  Excellent  community.  Priced 
for  quick  sole.  $1,275,000, 
$330,000  cosh  down,  12%  in¬ 
terest,  long  poyoit.  Buyer  pays 
brokerage.  Please  qualify  for  re¬ 
ceiving  financial  information. 

Call  or  write 
Robert  N.  Bolitho 
Box  7133 

Shawnee  Mission  KS  66207 
(913)  381-8280 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ZONE  6  group  of  1  daily  and  4  weeklies.  4.5 
million.  Terms.  First  time  offered. 

ZONE  4  unopposed  county  seat  weekly. 
$1,575,000.  Terms. 

TENNESSEE  weekly,  $225,000. 

ALABAMA  county-seat  weekly,  $65,000. 
James  White,  Box  783,  McMinnville  TN. 


ZONE  4  weekly  group 
with  sales  of  $5  million. 
Contact  Box  1575,  Editor  &  Publisher. 


ZONE  5  WEEKLY  group  including  cable  tv 
franchise.  Company  established  54  years.  Ex¬ 
cellent  earnings  record.  Gross  $7  million. 
FLORIDA  WEEKLY  group.  Circulation 
300,000.  Showing  excellent  growth.  Gross  $4 
million. 

ZONE  6  DAILY  monopoly  market.  New  building 
and  press.  Paid  circulation  5000.  Gross 
$900,000. 

DALLAS,  TEXAS  daily  competitive  market.  Ex¬ 
cellent  commercial  printing  operation.  Gross 
$500,000. 

DALLAS  suburban  shopper.  Estabished  in 
growth  market.  Gross  $110,000. 

MAGAZINE  New  England  area.  Excellent 

f'owth  potential.  Priced  for  quick  sale.  Gross 
250,000. 

Media  Acquisitions  &  Mergers,  Inc. 

11  Main  St,  Southboro  MA  01772 
(617)  481-8562 

NEWSPAPERS  WANTED 

BUYER  seeking  business  publications  and 
newsletters  to  purchase.  Will  consider  retain¬ 
ing  editorial  staff  or  flexible  arrangements  to 
meet  your  needs.  No  medical  publications 
wanted.  Send  information  and  copy  or  publica¬ 
tion  if  interested.  Box  1917,  Editor  &  Pub¬ 
lisher. 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  todiscuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

COIN  RACK  SERVICE.  Repair  and  painting- 
coin  mechanisms  exchange  service.  We  buy 
and  sell  used  racks  and  mechanisms  anywhere 
in  the  USA.  Call  Bob  Hamlin  (313)  775-1550. 

COIN  RACKS — Repair,  repaint  and  rebuild. 
FACE  PLATES— Rescreen  your  old  price 
plates. 

COIN  MECHS— Repair  and  rebuild. 

Automatic  Newsstands  in  business  25  years. 
Call  (201)  473-0022  Joel  Roth. 

TARGET  your  market.  Phone-crew-consulting. 
Guaranteed  results.  Experienced  staff.  For  in¬ 
formation  (215)  586-3954. 

VER-A-FAST's  winning  formula  assures  that 
I  your  startsare  good  and  being  started.  Program 
also  available  to  save  up  to  30%  of  your  stops. 
Call  Robert  Bensman  at  (216)  333-3287. 


PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  arro  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2,  Box  2285,  McAllen 
TX  78501.  (5121682-7011. 


CLASSIFIED  ADVERTISING  RATES 

LINE  ADS  POSITIONS  WANTED 

1  week  — $3.50  per  line.  1  week  — $2.50  per  line. 

2  weeks — $3.20  per  line,  per  issue  2  weeks— $2.20  per  line,  per  issue. 

3  weeks— $3.00  per  line,  per  issue.  3  weeks— $2.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue.  4  weeks— $1 .80  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  45  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $70  per 
column  inch  camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

DEADLINEiEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Ediltr  ft  PwblisiMr 

575  Lexington  Av.  NY.  NY  10022.  (212)  752-7050. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification. 


CONSULTING  HELP  for  publishing  properties 
in  need  of  turnaround.  Shep  Robinson,  410 
Grove.  Barrington  IL60010.  (312)  381-4312. 


FINANCIAL  CONSULTANT 
Former  newspaper  publisher  announces  the 
opening  of  his  financial  consulting  firm.  Write 
or  call:  Mr  AW  (Al)  Bassett,  CPA,  Suite  600, 
Texas  Commerce  Bank  Building,  Amarillo  TX 
79109;  (806)  352-0601. 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ ^Till  Forbidden 

Please  Indicate  exact  classification  in  which  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


EDITOR  &  PUBLISHER  for  March  7,  1981 


INDUSTRY  SERVICES 


MESSENGER  SERVICES 


MESSENGER  SERVICE— We  pick  up  and  mail 
or  deliver  locally,  government  press  releases, 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  ^ndce,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006,  Phone  (202) 
659-2726,  home  (301)  924-4589, 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Senrice  (203) 
443-5890. 


NEWSPAPER  DESIGN 


FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPHICS  & 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157,  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  279B  Long  Beach,  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New.  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
termsof  "column  inches".  Provides  many  sales 
analysis  reports,  aging  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  charges,"  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write: 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166.  (715)  526-6188. 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  Installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  sen/ice  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  senrice  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr,  Over¬ 
land  Park  KS  66212;  (913)  381-1109. 


CIRCULATION  SYSTEMS  available  for  mail 
and  carrier  PIAusingIBM  5120.  Other  systems 
include  retail  advertising  receivables,  accounts 
payable,  general  ledger  and  payroll.  Contact 
Zeltner  Associates,  PO  Box  511,  South  Bend 
IN  46614.  (219)  272-5839. 


COMPUTERS 


HARRIS  MICROSTOR,  2  Compuedit  terminals 
and  1  Titus  communications  terminal  for  sale, 
complete  with  120  computype  interface  mod¬ 
ified  to  except  3  inputs,  and  a  tally  line  printer. 
All  in  excellent  condition.  An  ideal  system  for 
small  daily  or  large  weekly  but  will  consider 
selling  each  item  separately.  Contact  Jeff  Hill¬ 
man,  The  Commercial  Dispatch,  Columbus  MS 
39701;  phone  (601)  328-2424. 


SAVE  MONEY!! 

We  sell  IBM  computers.  All  systems  and 
periperals.  We  lease  IBM  computers.  Purchase 
lease  backs.  We  will  buy  your  IBM  equipment. 
Use  your  purchase  accruals. 

Save  money  on  your  IBM  maintenance.  Call 
Hugh  Wagner  for  more  information.  Dataserv 
Equipment,  Inc,  Suite  1 10,  1 148  4th  St,  San¬ 
ta  Monica  CA  90403.  Phone  (213)  395-7561. 


EQUIPMENT  &  SUPPLIES 


COMPUTERS 


FOR  SALE 

HENDRICKS  5200  SYSTEM 
Available  February  1,  1981.  Includes;  7  VDT's 
with  controllers  and  VDT  stands,  6  Decitex 
readers,  7  Facit  punches.  An  operating  system 
presently  produced  a  daily  newspaper.  Offered 
as  a  complete  package  or  as  stand-alone  units. 
Attractively  priced.  Callor write:  Dave  Smith  or 
Karl  Judd,  Daily  Gate  City,  1016  Main  St, 
Keokuk  lA  52632;  (319)  524-8300,  or  call  toll 
free  from  any  state  touching  Iowa  (800)  553- 
7082,  from  anywhere  in  Iowa  (800)  472- 
6003. 


FOR  SALE 

AVAILABLE  IMMEDIATELY 
2  PDP8E  computers,  32K  each.  4  RK05AA 
packs  each.  Readers/punches.  1  Versatec  line 
printer.  1  ALPHA  scanner  with  8E  interface 
and  expended  memory.  4  CSI-102  8K  VDTs. 
10 CSI-104  VDTs.  1  AKI  AutoComp CIM-80.  2 
AM  Electro  Set  440. 1 IDAB  M-200  card  reader 
and  keyboard  for  counter  stacker.  Call  or  write 
Howard  Eichler,  (2011365-3078,  The  Herald 
News,  Main  Av,  Passaic  NJ  07055. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAGE  &  INDUSTRIES 

(213)  257-7557 


DOUBLE  BOOM  telescopic  truck  loaders.  Ex¬ 
cellent  condition.  Available  immediately.  Box 
1791,  Editor  &  Publisher. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley,  (800)  527-1668. 

MAILROOM  EQUIPMENT 
EXCELLENT  COST  SAVINGS 

Sheridan  48P  inserter,  single  or  double  de¬ 
livery. 

Sheridan  24P  inserter. 

Folded  edge  first  delivery  for  all  Sheridan 
inserters. 

Sheridan  inserters  spare  parts. 

Muller  227  inserter  with  5  stations. 

Kansa  inserter  with  3  stations. 

Sta-Hi  257  counter  stacker  with  spare  parts. 
Cutler  Hammer  Mark  IV  counter  stacker. 
Signode  MLN2  tying  machine. 

Telescopic  truck  loaders. 

Roller  top  and  belt  conveyors. 

Heavy  duty  press  conveyor. 

Bottom  wraps  and  pacers. 

WANTED  TO  BUY 

Mailroom  Equipment  and  Complete  Plants. 

GRAPHIC  MANAGEMENT  ASSOCIATES 
Newspaper  Mailroom  Systems  Division 
PO  Box  55 

Southboro  MA  01772 
(617)  481-8562 

"The  Newspaper  Mailroom  Specialists" 


1  MULLER  stuffing  machine  model  227. 
J  S  Graphic  Equipment  Co. 

(214)  387-3128. 


NP  624,  1977  Harris  inserter  with  collector 
ring.  Equipped  for  ARS  system.  This  machine 
was  modified  in  1979  and  is  in  excellent  oper¬ 
ating  condition.  It  may  be  operated  with  one 
jacket  head  single  out.  or  two  jacket  heads 
double  out.  It  has  been  off-line  since  October 
1980  when  it  was  replaced  with  model  NP 
1372.  Priced  at  $110,000  (as  is  on  our  floor) 
which  is  approximately  60%  of  replacement 
cost. 

Contact  James  Brodigan,  The  Forum,  Fargo  ND 
(701)  235-7311, 


PROJECTOR— Veyor  truck  loader,  11'6"  re¬ 
tracted  length  and  will  extend  up  to  25'  in 
length.  Good  condition  "3  phase  motor" 
$1500. 

Ointact  James  Brodigan,  The  Forum.  Fargo  ND 
(701)  235-7311. 


2  STA-HI  257  Counter  Stackers.  Excellent  con¬ 
dition.  Available  immediately.  Box  1789,  Edi¬ 
tor  &  Publisher. 


SHERIDAN  48P  INSERTER.  Excellent  condi¬ 
tion.  Available  March.  For  details  contact  Box 
1790,  Editor  &  Publisher. 


MISCELLANEOUS 


CHALLENGE  3  knife  trimmer.  Two  available. 
Excellent  condition.  Priced  $6000  each.  Call 
Sid  Simon;  (215)  365-1155. 


EQUIPMENT  &  SUPPLIES 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  550  Frontage  Rd,  Northfield  IL 
60093.  (312)  446-7017. 


NEWSPRINT  ROLLS— Standard  30  lb  steady 
supply,  prompt  shipment  from  inventory,  deli¬ 
vered  price  on  request.  Brookman  Paper  Corp., 
300  E  54  St,  New  York,  NY  10022.  (212) 
688-3020. 


STANDARD  30  lb.  newsprint  made  to  your  spe¬ 
cification.  Shipments  direct  from  major  mills. 
Box  35468,  Editor  &  Publisher. 


PHOTOTYPESETTING 


APS4,  AUTOLOGIC 
$25,000 
(603)  669-1122 


CASH  FOR 

MARK  I,  IV,  V  PACESEHERS 
LINOTRON  202 
(614)  846—7025 


COMPUTER  TYPESETTER.  Compset  500.  Per¬ 
fect  condition.  32  Typefaces.  Must  sell.  (215) 
884-8282. 


COMPUGRAPHIC  7200,  2961  fonts. 
$3500  or  best  offer, 

(617)  334-3422. 


COMPLETE  TYPESETTING  DEPARTMENT 
Compugraphic  typesetter  2961TL,  7200 
headliner,  8  perforators,  Hendrix  5200  editing 
terminal,  70  film  strips,  spare  parts  kits.  Com¬ 
plete  price  $8900.  Can  be  seen  in  operation. 
Kirms,  Avon  NJ  (201)  774-8000. 


CG  PHOTOTYPESETTERS— At  affordable 
prices  and  terms.  Videosetters,  unisetters, 
computate  one  and  two.  All  guaranteed.  Other 
units  available.  Call  or  write  GRAPH-X,  Inc,  17 
Bucknell  Ct,  RD  7,  Bethlehem  PA  18015; 

(215)  867-2002. 


COMPUSCAN  ALPHA  SCANNER.  Release  4 
program  with  ITS  punch.  $4000.  Compug- 
rapnic  2961  HS,  wire  stripper/cutoff  rule, 
$2000.  Sentinel  (io.  Bowling  Green  OH  (419) 
352-4611. 


COMPUGRAPHIC  JUNIOR 
Deft  and  Pulley — $1875 
(603)  669-1122 


FOR  SALE— Varicomp  2000  without  screen, 
serial  0875,  Either  6  or  8  level  punch.  Purch¬ 
ased  new  in  1973  and  is  in  mint  condition 
today.  $800.  (intact  Charles  Hess,  The  Annis¬ 
ton  Star,  PO  Box  189,  Anniston  AL  36202. 
Phone  (205)  236-1551. 


FOR  SALE  COMPLETE  IBM  1130 
BASED  LOGICON  TYPESETTING  SYSTEM 
Consists  of  1  1131  CPU,  2  Memorex  disk 
drives  (20  mega-Bytes)  drive  controller,  Ver¬ 
satec  printer.  Teletype  KSR33  copy  flow  moni¬ 
tor,  17  VDT  terminals  and  cables,  CX  readers 
and  BRPE  punches  and  many  spare  parts.  Sys¬ 
tem  is  currently  running  and  will  be  available  in 
late  spring.  Any  reasonable  offer  will  be  consi¬ 
dered.  WiTl  be  sold  complete  or  any  portion. 
Phone  (312)  755-6161  and  ask  for  Hank 

Savino. _ . 

HARRIS  1100  terminals,  (3),  model  1100  F2- 
8-0-00-03.  Best  otter.  Contact  Ron  Matson, 
Schnectedy  Gazette,  (518)  374-4141. 


HARRIS  2200  TERMINALS 
$12,000 
(603)  669-1122 


PACESETTER  MARK  IV 
16  X  16,  $9500 
(603)  669-1122 


WILL  SELL  7  Compugraphic  9000  film  strips. 
Call  (216)  833-2631  for  price  and  typefaces. 
Some  film  strips  never  used. 


PRESS  PARTS 


BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25%-115%  less  than  OEM 
prices.  (Jail  or  write  for  our  catalogue.  URBAN 
Minting  press  parts,  po  Box  571052, 
Miami  FL  33157.  (305)  245-1351. 


PRESSES 


POLYGRAPH  (Royal  Zenith)  4  unit  with  folder 
and  sheeter,  174Sx24V5  web  width.  (415) 
495-6010. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


COLOR  KING 
2  unit  with  folder 
(415)  495-6010. 


21 VS"  CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

224'4"  Goss  Headliner  unit,  1  color  hump. 

4  Wood  autopasters. 

3  single  wide  Goss  digital  reel,  tension  pasters. 
2  new  Goss  web  width  cut  down  kit. 

22V4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

5  unit  Harris  V22  RB7  folders. 

3-1  unit  Harris  V22,  and  folders. 

1  unit  Harris  VI 5A. 

4  unit  Mergenthaler. 

1  Gregg  imprinter. 

6  unitT'lbA. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 
Suburban  add-on  units. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)  682-7011 


CUSTOM-BILT  3  knife  trimmer,  for  Goss  SC  or 
Suburban  folder.  ONE,  Atlanta  GA.  Phone; 
(404)  321-3992.  Telex  700563. 


GOSS  URBANITE  presses  and  add-on  compo¬ 
nents.  Presently  in  our  inventory:  complete 
presses,  units  and  folders.  Remanufactured 
equipment  available,  prepared  to  original 
equipment  specs.  Please  cal  I  for  our  quotation . 
ONE,  Atlanta  GA.  Phone:  (404)  321-3992. 
Telex  700563. 


4  GOSS  URBANITE  UNITS 
1970  like  new,  6  roll  stand 
(312)  331-6352  Illinois. 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


GOSS  COMMUNITY  4  unit  oil  bath,  40  HP, 
SC-404,  approximately  1972,  available  now; 
as  is;  $145,000.  Extra  unit,  $24,000.  (312) 
975-0400,  Fred  or  Glenda. 


HARRIS  845,  five  units  1975,  22  V4  cutoff,  3 
Butlers,  folder.  Ipec,  Inc.,  97  Marquardt  Dr, 
Wheeling  IL  60090.  (312)  459-9700. 


HARRIS  V-15A,  add-on  units,  1977. 

Cottrell  V-25,  n  and  folder. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  V4  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  45  VS". 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr. 

Wheeling  IL  60090 

(312)459-9700  Telex  20-6766 


HARRIS  845,  AVAILABLE  IN  JUNE 
5  units,  22  V4  cutoff,  Vi  and  V4  folds,  ribbon 
deck,  3  Butlers.  New  1975.  Nice  machine. 
Can  be  inspected  running.  Offered  exclusively 
by  ONE,  Atlanta  GA. 

Phone  (404)  321-3992  Telex  700563 


O.N.E.  OFFERS 
Goss  SC  Community,  5  units. 

Goss  Urbanite,  4  units. 

Harris  VISA,  6  units. 

Harris  V22,  5  units. 

Harris  V25.  5  units. 

Harris  845,  5  units. 

Hoe  Lithomatic,  5  units,  double  width 
offset  60,000  sheeter. 

Gregg  2  web  sheeter. 

We  own  all  equipment  lister  above  and  offer  for 
resale.  Presses  are  offered  whole  or  as  compo¬ 
nents. 

ONE,  Atlanta,  GA 

Phone  (404)  321-3992  Telex  700563 
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EQUIPMENT  &  SUPPLIES 


2  —  8  UNIT  HOE  COLORMATIC  PRESSES— 
22V4"  cutoff,  3:2  folder — 3  color  cylinder. 

2  —18  UNIT  COLOR  CONVERTIBLE 

PRESSES  22V4"  cutoff,  6  color  cylinder 
per  line  (6  folder— 3:2  and  2:1). 

Will  divide  components  and  folders  to 
meet  your  needs. 

2  —  8  UNIT  GOSS  MARK  1—22^4"  cutoff, 

automatic  pasters. 

1  —  6  UNIT  GOSS  MARK  1—22^4"  cutoff, 
automatic  pasters.  In  warehouse — ^ve 
removal  cost. 

1  —  GOSS  METRO  NEW  2:1  double  inverted 
folder— 22V4"  cutoff,  sub-delivery— 
double  ballons — skip  slitter.  Never  used — 
Available  Now— In  warehouse. 

1  —  HOE  3:2  FOLDER— 239/16"  cutoff. 
Available  now  in  our  warehouse. 

3  —  UNIT  HOE  COLORMATIC  AND  DOUBLE 

2:1  FOLDERS  22^4"  cutoff. 

GOSS  MARK  I  ADD-ON  UNITS— 22^4"  cutoff 
with  automatic  Goss  reels. 

For  more  information  call,  write  or  wire 
INLAND  NEWSPAPER  MACHINERY  CORP. 
105th  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(912)  492-9050  Telex  42362 

WESTERN  GEAR  sheeter,  22^4x36. 

Can  be  added  to  any  36"  web  offset  press. 
(415)  495-6010. 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press:  portable  ink  fountains:  2  Cline  reels  and 
pasters:  Goss  single  width  balloon:  4  unit  Goss 
Suburban  press  with  folder,  roll  stands  and  air 
compressor:  104A  counter  stacker.  We  have  or 
can  get  what  you  need  for  your  pressroom  or 
mailroom.  We  do  machinery  moving  and 
erecting. 

NORTHEAST  STORAGE  AND  INDUSTRIES, 
INC 

(213)  257-7557 

SUBURBAN  UNITS.  Three  available.  No  side- 
lay.  Excellent  condition.  $10,000  each.  Call 
Sid  Simon:  (215)  365-1155. 

UPPER  FORMER  tor  Goss  Suburban  1500 
series  folder.  ONE,  Atlanta  GA.  Phone:  (404) 
321-3992.  Telex  700563. _ 

WANTED  TO  BUY 


HELP  WANTED. 


CallcollectHerb(201)289-7900.  AMS,  1290  scholarly  act! 

Central  Av,  Hillside  NJ  07205.  trative  ability 

_  and/or  journa 

CHESHIRE,  Kirk-Ruby  labeler  for  4  up  compu-  journalism,  < 

ter  lists.  David  Gannaway,  909  E  49  V5  St,  sonalcommi 
Austin  TX  78751.  sibility  for  v» 

_  radio  statioi 

GOSS  COMMUNITY  OIL  BATH,  ternship  pro( 

with  SC  folder  unit  separate.  students,  ad 

Box  1983,  Editor  &  Publisher.  resentatives 

_  persons  sho 

IDAB  330  Counter  Stacker  for  daily  newspaper  with  resume 
operation.  Contact  Box  1788,  Editor  &  Pub-  encebyMay 
lisher.  Acting  Dean, 

_  versity  of  Ev 

LATE  STYLE 

COHRELL  V22/25  AND  845  - 

BOX  273,  EDITOR  &  PUBLISHER.  GRADUATE 

_  available  for 

MULLER  227  INSERTER.  porting/editi 

Must  be  seen  in  operation.  tion  reductic 

Box  1686,  Editor  &  Publisher.  leads  to  ma: 

_  ment  of  Jou 

NEED  1500  SERIES  GOSS  SUBURBAN  versity.  Box 

4  to  6  units  EOE. 

BOX  200,  EDITOR  &  PUBLISHER.  - 

_  INSTRUCT 

NEED  9  or  18  Goss  Mark  II  units  with  Goss  3:2  background 
folder,  23  9/16  cutoff.  Box  1905,  Editor  &  broadcastini 
Publisher.  advisor.  MA 

_  placement  | 

OFFSET  ROTARY  used  for  80  page  tabloid.  4x4  resume  and 

color.  Minimum  cylinder  speed  50,000  revolu-  Chairman,  I 

tions.  Automatic  roll  switch.  Box  1708,  Editor  College,  Mai 

&  Publisher.  - 

_  JOURNALI! 

SHERIDAN  72P  INSERTER  to  begin  Sei 

for  daily  newspaper  operation  range  of  bai 

Box  34255,  Editor  &  Publisher  nalism  and 

_ ledge  of  put 

WILL  PAY  TOP  CASH  PRICES  for  paper  cut-  Send  resun 

ters,  Phillipsburg  and  Pitney-Bowes  inserting  tO:  Sue  Per 

machines:  Cheshire  automatic  labelers,  die  State  Colley 

cutters,  sheeters,  Bunn  string  tyers,  envelope  84408.  An 

converting  equipment,  vacuum  forming,  shrink  tion  employ 

pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.,  plus  Virkotype  and  gold  __ 
stamping  equipment.  We  will  assume  all  pick  r  P  D  / 

up  and  transportation  charges  and  pay  in  cash  t  &  r  I 

or  certified  check  in  advance.  Phone  toll  free  ,  „ 

(800)  521-5586  or  in  Michigan  (313)  865-  /IS  etfet 

M.  SELLARS  &  ASSOCIATES  f/Ct/S  31 

PO  Box  1352 
Dearborn  Ml  48121 
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AD  OR  PHOTO  INSTRUCTOR/ 
NEWSPAPER  SUPERVISOR 
Combination  photography  or  advertising  in¬ 
structor/newspaper  supervisor  needed  for  the  ' 
1981-2  academic  year  effective  August  20, 
1981 :  to  teach  three  courses  in  advertising  or 
photography,  and  supervise  twice  weekly  uni¬ 
versity  student  newspaper.  Applicant  must 
have  a  master's  degree  in  journalism  with  signi¬ 
ficant  course  work  in  advertising  or  photogra¬ 
phy,  and  in  newspaper  reporting  and  editing. 
Applicant  also  must  have  a  minimum  of  five 
years  significant  full-time  professional  experi¬ 
ence  in  a  combination  of  (1)  advertising  or 
photography  with  the  communications  media, 
ad/pr  agency  and/or  industry,  and  (2)  newspap-  I 
er  reporting  and  editing,  in  addition  to  any 
teaching  or  student  newspaper  experience. 
Send  application,  resume  and  transcripts  by 
April  15,  1981,  to  Dr.  Frank  Finney,  Dean, 
School  of  Liberal  Arts,  Central  State  University, 
Edmond  OK  73034. 

ASSISTANT  PROFESSOR  of  journalism,  te- 
nure  track  position  tor  Fall  1981  to  teach  in  an 
undergraduate  journalism  and  literature  prog¬ 
ram.  MA  or  PhD  preferred;  professional  experi¬ 
ence  required:  salary  negotiable.  Deadline 
March  20  to  B.  Rosenthal.  English  Depart¬ 
ment,  SUNY,  Binghamton  NY  13901.  EO/ 
AAE. 

COMMUNICATIONS  CHAIRPERSON:  To  head 
department  with  250  journalism  and  450 
broadcasting  majors  and  15  faculty.  Effective 
September  1981.  Qualifications:  Significant 
professional  experience  in  journalism  or  broad¬ 
casting:  teaching  and  administrative  expe¬ 
rience:  PhD  in  journalism  or  broadcasting  pre¬ 
ferred  but  not  required.  Rank  open;  salary  and 
fringe  benefits  competitive.  Send  application 
letter,  complete  resume  and  names,  addresses 
and  phone  numbers  of  three  references  by 
March  31,  1981  to  William  A.  Donnelly, 
Search  Committee  Chairperson,  Journalism, 
Broadcasting  and  Speech  Department,  Buffalo 
State  College,  1300  Elmwood  Av,  Buffalo  NY 
14222.  An  equal  opportunity/affirmative  ac¬ 
tion  employer. 

COMMUNICATIONS  DEPARTMENT  HEAD 
(SEARCH  EXTENDED).  Rank  dependent  upon 
experience.  PhD  and  3-5  years  teaching  experi¬ 
ence.  Excellence  in  print,  production  and/or 
scholarly  activities  with  demonstrated  adminis¬ 
trative  ability.  Teach  advertising,  broadcasting 
and/or  journalism.  Department  offers  majors  in 
journalism,  advertisng,  radio-tv-film,  interper¬ 
sonal  communications  and  speech,  with  respo- 
sibility  for  weekly  newspaper,  5000-watt  FM 
radio  station,  tv  production  studio  and  in¬ 
ternship  program.  Must  work  well  with  faculty, 
students,  administration,  and  local  media  rep¬ 
resentatives  in  a  liberal  arts  context.  Interested 
persons  should  submit  letter  of  application 
with  resume,  transcripts  and  3  letters  of  refer¬ 
ence  by  May  1.  1981  to:  Dr  Samuel  Longmire, 
Acting  Dean,  College  of  Artsand  Sciences,  Uni¬ 
versity  of  Evansville,  Evansville  IN  47702. 

An  EO/AA  Employer 

GRADUATE  TEACHING  ASSISTANSHIPS 
available  for  1981-1982  academic  year  in  re¬ 
porting/editing.  Half-time,  $3800  stipend,  tui¬ 
tion  reduction.  One-year  professional  program 
leads  to  masters  in  journalism.  Write:  Depart¬ 
ment  of  Journalism,  South  Dakota  State  Uni¬ 
versity,  Box  2235,  Brookings  SD  57007.  AA/ 
EOE. 

INSTRUCTOR  of  journalism  with  broadcast 
background  to  teach  newswriting  and  survey  of 
broadcasting.  Also  serve  as  student  newspaper 
advisor.  MA  required.  This  is  a  one  year  re¬ 
placement  position.  Salary  competitive.  Send 
resume  and  references  to  Dr.  Bernard  Russi, 
Chairman,  Mass  Meida  Department.  Marietta 
College,  Marietta  OH  45750.  AA/EO  employer. 

JOURNALISM  FACULTY— Teaching  position 
to  begin  September  1,  1981,  to  teach  a  wide 
range  of  basic  undergraduate  courses  in  jour¬ 
nalism  and  to  advise  journalism  majors.  Know¬ 
ledge  of  public  re.ations  useful.  PhD  preferred. 
Send  resume  and  letters  of  recommendation 
tO:  Sue  Pech,  Personnel  Department,  Weber 
State  College,  3750  Harrison  Blvd,  Ogden  UT 
84408.  An  equal  opportunity/affirmative  ac¬ 
tion  employer  M/F. 


WANTED:  JOURNALISM  PROFESSOR 
Teach  introductory  survey  course,  beginning 
and  advanced  newswriting,  editing  and  other 
classes.  Should  have  master's  degree  in  jour¬ 
nalism  or  mass  communications  and  5  or  more 
years  professional  news  experience.  Salary 
commensurate  with  experience  and  qualifica¬ 
tions.  Deadline  for  letter  of  application,  resume 
and  names  of  3  references  is  April  1.  1981. 
Apply:  William  Metz,  Office  G.  Journalism  De¬ 
partment,  University  of  Nevada,  Reno  NV 
89557.  Affirmative  Action/Equal  Opportunity 
Employer. 

ADMINISTRATIVE 

ASSISTANT  TO  PUBLISHER.  San  Juan,  Puer¬ 
to  Rico  Publisher/owner  of  42,000  circulation 
English  language  weekly  business  tabloid  is 
looking  for  a  person  for  a  management  position. 
This  successful  newspaper  with  a  staff  of  over 
50  persons  is  5-years-old  and  still  growing  at 
over  50%  per  year.  Person  we  seek  must  have 
proven  management  ability,  with  at  least  10- 
years  experience  in  the  newspaper  business 
with  a  journalism,  business,  and  management 
background.  Spanish  not  necessary  but  would 
be  a  plus.  You  must  be  a  shirt  sleeve  executive 
who  likes  to  plan  ahead,  work  hard,  and  achieve 
goals.  Good  salary  and  benefits  with  opportun¬ 
ity  for  advancement. 

Send  letter  including  detailed  resume  and  sal¬ 
ary  history  to: 

Publisher 

Caribbean  Business 

Box  6253,  Loiza  St  Station  I 

San  Juan.  Puerto  Rico  00914  | 

CONTROLLER  j 

Large  Florida  daily.  Excellent  opportunity  for 
individual  with  strong  newspaper  accounting 
background  in  computer-bas^  accounting  ap¬ 
plications.  internal  controls,  management  in¬ 
formation  reporting  and  budgeting.  Broad 
financial  and  management  responsibility.  In¬ 
clude  salary  requirements  with  resume  to  Box 
1819,  Editor  &  Publisher. 

GENERAL  MANAGEMENT 

We  are  looking  for  an  experienced  and  all- 
around  newspaper  executive  to  fill  No.  2  posi¬ 
tion  at  a  prestigious  medium-size  daily  news¬ 
paper  published  in  an  attractive  New  England 
area.  Applicants  should  be  well-versed  in  pro¬ 
duction  (with  front-end  system  expertise,)  cir¬ 
culation,  advertising  and  employee  relations. 
Knowledge  of  other  departments  is  helpful. 
This  is  an  immediate  opening,  so  rush  informa¬ 
tion  about  yourself,  including  salary  require- 
ments,  to  Box  1872,  Editor  &  Publisher. 

GENERAL  MANAGER 

Large  newspaper  chain  needs  general  manager 
for  multi-zone  shopper  operation.  Background 
in  marketing  essential,  preferably  with  a  shop¬ 
per.  Send  resume  and  salary  requirements  to 
Lee  Williams,  Vice-President,  Cox  Enterprises 
Inc,  PO  Box  4689,  Atlanta  GA  30302.  All  re¬ 
plies  will  be  held  in  strictest  confidence. 

GENERAL  MANAGER  for  6000  Midwest  daily. 
Advertising  experience  essential.  Please  send 
resume  and  salary  history  to  Box  1950,  Editor 
&  Publisher. 

MAN-WIFE  TEAM  to  manage  unopposed  Sun¬ 
belt  weekly  in  town  of  7000.  Owned  by  regional 
group.  Couple  moving  to  larger  paper  made 
$32M  last  year  on  papers  gross  $l30M.  Write 
Box  1946,  Editor  &  Publisher. 

PUBLISHER/GENERAL  MANAGER 
Fast  growing  Zone  5  company  noted  for  aggres¬ 
sive  and  innovative  management  and  exc^lent 
operating  performance  has  need  for  a  success¬ 
ful  Pubhsher/General  Manager  with  present 
profit  and  loss  responsibility.  Individual  must 
have  a  thorough  knowledge  of  the  newspaper 
business,  possess  good  skills  in  written  and  oral 
communications,  be  persuasive,  a  self-starter 
and  a  good  negotiator.  Position  reports  directly 
to  the  President  and  offers  an  excellent  com¬ 
pensation  package  including  a  good  starting 
salary,  performance  bonus,  profit  sharing  and 
more.  Please  respond  by  sending  your  resume 
and  salary  history  in  confidence  to  Box  1857, 
Editor  &  Publisher. 


HELP  WANTED 
ADMINISTRATIVE 

NEWSPAPER 

MANAGEMENT 

OPENINGS 


DIRECTOR  OF  MARKETING  To  $50,000 
Large  group  of  weeklies  in  the  Midwest,  com¬ 
petitive  market.  Report  to  publisher,  supervise 
staff  of  100,  responsible  for  all  advertising  and 
circulation.  Also  have  staff  functions  such  as 
promotion  and  research.  Strong  background  in 
suburban  operations  preferably  in  competitive 
market.  De^ee  preferred  not  required. 

DIRECTOR  OF  ADVERTISING  To  $40,000 
Corporate  director  of  advertising  for  chain  of 
daily/weeklies  in  the  East.  Report  to  the  presi¬ 
dent,  serve  as  internal  marketing  consultant  to 
all  properties.  Degree  preferred,  not  required. 

NATIONAL  AD  MANAGER  To  $40,000 
large  metro  daily  in  the  East.  Must  have  prior 
national  experience  with  comparable  size  prop¬ 
erty.  Degree  required. 

ADVERTISING  DIRECTOR  To  $35,000 
Medium  size  property  in  the  Midwest.  Report  to 
publisher  and  supervise  staff  of  twenty  in  retail, 
classified  and  national  advertising.  Highly 
competitive  market,  prior  experience  in  same 
type  of  market  highly  desirable.  Degree  prefer¬ 
red.  not  required. 

ADVERTISING  DIRECTOR  To  $32,000 
Medium  size  property  in  the  Southwest.  Part  of 
major  chain.  Report  to  general  manager,  super¬ 
vise  staff  of  25.  Non-union  environment.  De¬ 
gree  required.  Be  a  strong  manager,  have  back¬ 
ground  in  planning  and  marketing. 

I  MGR-MAJOR  ACCTS  To  $32,000 

I  Metro  daily  in  the  South.  Report  to  ad  director, 

I  supervise  staff  of  20.  Degree  required.  Have 
prior  advertising  management  experience,  be 
strong  on  presentations,  marketing  and  plan¬ 
ning. 

ADVERTISING  DIRECTOR  To  $30,000 

Large  group  of  suburban  weekly  newspapers  in 


\  E  &  P  Classifieds — 

j  effective  in  the  newspaper  community  as  your  newspaper's  classi- 
I  fieds  are  in  your  community. 


the  West.  Report  to  general  manager,  supervise 
staff  of  20.  Competitive  market.  Degree  re¬ 
quired.  Prefer  background  in  suburban  opera¬ 
tions  and  successful  track  record  in  competi¬ 
tive  market. 

MARKETING  DIRECTOR  To  $30,000 

I  Medium  size  weekly  in  the  East.  Competitive 
market.  Supervise  staff  of  15.  Report  to  the 
publisher.  Non-union  environment.  (Jegree 
preferred,  not  required. 

CLASSIFIED  AD  MGR  To  $30,000 

Medium  size  daily  in  competitive  market  in  the 
East.  Report  to  ad  director.  Be  a  strong  mana¬ 
ger  and  motivator  for  inside  and  outside  per¬ 
sonnel. 

ASSISTANT  AD  MANAGER  To  $25,000 
Suburban  group  of  weeklies  in  metro  area  in  the 
South.  Be  a  strong  administrator  and  planner. 
Have  prior  experience  with  a  weekly  operation, 
preferably  in  competitive  market.  Degree  pre¬ 
ferred,  not  required. 

CLASSIFIED  AD  MGR  To  $24,000 

Small  daily  in  the  South.  Part  of  major  chain. 
Report  to  publisher.  Have  strong  sales  orienta¬ 
tion. 

TELEPHONE  ROOM  MGR  To  $24,000 
Large  weekly  opmtion  on  West  Coast.  Have 
prior  experience  in  similar  market.  Be  strong 
motivator  of  telephone  ad  takers  and  solicitors. 

CWSSIFIED  AD  MGR  To  $20,000 

40,000  daily  in  the  South.  Report  to  ad  direc¬ 
tor,  non-union  environment.  Have  prior  experi¬ 
ence  with  classified  "front-end  system."  Su¬ 
pervise  internal  and  outside  sales  force. 

CO-OP  COORDINATOR  To  $20,000 

I00,(X)O  plus  daily  in  the  East.  Report  to  ad 
director  and  coordinate  all  co-op  advertising  for 
retail  staff.  Prefer  someone  with  prior  co-op 
advertising  experience. 

ADVERTISING  MANAGER  To  $20,000 

Small  group  of  weeklies  in  the  East.  Report  to 

publisher.  Have  prior  experience  in  weekly  op¬ 
eration.  Supervise  staff  of  7  salespeople  in 
classified  and  retail. 


All  positions  fee  paid 


Send  resume  in  confidence  or  call: 
Patrick  J.  Quinn  Jr. 

GORDON  WAHLS  COMPANY 

Executive  Search  Consultants 
PO  Box  905,  6J0  E  Baltimore  Pike 
Media,  Pennsylvania  1 9063 
f2J5J  565-0800 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


ADVERTISING  SALES  REPRESENTATIVE 
needed  for  twice  weekly  shopper  combination 
near  St  Louis,  ^ressive,  young  publisher 
looking  for  ambitious  hard  working  individual 
who  isn't  afraid  of  competition.  Send  resume, 
salary  requirements  to  Marten  Publications, 
Box  903,  DeSoto  MO  63020. 


ADVERTISING  SALES  position  in  fast  growing 
Zone  4  market.  Established  twice-weekly  news¬ 
paper  of  100,000  circulation  needs  salesper¬ 
son  with  competitive  track  record.  Only  aggres¬ 
sive  professional  applicants  who  want  to  make 
money  need  apply.  Full  company  benefits. 
Send  resume  and  salary  history  to  Box  1859, 
Editor  &  Publisher. 


ADVERTISING  DIRECTOR  needed  for  daily 
70,000  combined  newspapers  in  family 
oriented  community.  Southeastern  area.  Zone 
4.  Good  planning,  leadership  and  organization¬ 
al  skills  with  successful  track  record  a  must. 
Good  starting  salary  with  excellent  advance¬ 
ment  potential,  plus  company  paid  benefits 
including  life  insurance,  disability  income  and 
retirement  program.  Submit  resume  including 
salary  history  and  requirements  to  Box  1889, 
Editor  &  Publisher.  An  equal  opportunity  em¬ 
ployer. 


ADVERTISING  SALES  AND  MARKETING 
ADVISOR  for  the  University  Daily  Kansan,  the 
student  newspaper  of  the  LIniversity  of  Kansas, 
beginning  June  1.  Responsibilities  of  this  new 
fulT-time  position  include  advising  the  news¬ 
paper's  business  staff,  with  an  emphasis  on 
staff  training,  new  account  development,  cre¬ 
dit  and  collections,  special  advertising  promo¬ 
tions,  advertising  production,  and  other  re¬ 
sponsibilities  for  the  day-to-day  business  op¬ 
eration  of  the  newspaper.  Position  requires  a 
Bachelor's  degree  and  2-5  years'  experience  in 
advertising  safes,  marketing,  and  management 
in  a  daily  newspaper,  familiarity  with  bonusand 
incentive  plans,  and  general  knowledge  of 
newspaper  production.  Salary  range  $14,000- 
16,000  annually.  Excellent  opp^unities  for 
advancement.  To  apply  send  cover  letter  and 
resume  by  April  1  to  Professor  Chuck  Chow- 
kins,  School  of  Journalism,  University  of  Kan¬ 
sas,  Lawrence  KS  66045.  The  University  of 
Kansas  is  an  equal  opportunity/affirmative  ac¬ 
tion  employer.  Applications  are  sought  from  all 
qualified  people  regardless  of  race,  religion, 
color,  sex,  disability,  veteran  status,  national 
origin,  age  and  ancestry. 


AWARD-WINNING  AM  daily,  10,000  in 
beautiful  mountains  of  northeast  Pennsylvania 
has  opening  for  advertising  director.  Paying 
$1 5,600  to  start  plus  bonusand  profit  sharing. 
Top  applicant  would  have  experience,  be  highly 
self-motivated,  with  successful  history.  Will 
consider  all.  Work  is  in  modern  surroundings 
with  young  staff.  Good  benefits.  Send  all  in¬ 
formation  to  Jim  Towner,  The  Daily  Review, 
116  Main  St,  Towanda  PA  18848. 


DISPLAY  ADVERTISING  SALES— Medium 
sized  daily  newspaper  seeks  creative  self¬ 
starter  with  management  potential.  Journalism 
or  business  degree  and  2  or  3  years  experience 
in  newspaper  advertising  sales  preferred.  We 
offer  excellent  fringe  benefits,  competitive  sal¬ 
ary  and  a  sales  incentive  program.  Please  send 
resume  and  details  to: 

Thomas  J.  Lager 
The  Saginaw  News 
203  S.  Washington 
Saginaw  Ml  48605 


ADVERTISING 

SALESPERSON 

Editor  &  Publisher  has  an 
opening  in  its  Chicago  office 
for  an  advertising  salesper¬ 
son.  This  is  an  interesting 
and  challenging  job  that  re¬ 
quires  a  respect  for  the  news¬ 
paper  industry,  intelligence, 
perseverance,  self-discipline 
and  a  willingness  to  travel  ab¬ 
out  35-40%  of  the  time. 
Phone  or  write  D.  L.  Parvin  at 
Editor  &  Publisher  in  New 
York  stating  your  qualifica¬ 
tions,  income  required  and 
availability. 


ADVERTISING  SALESPERSON  for  southeast 
Florida  market.  Work  for  an  aggressive,  growing 
newly  converted  to  7  days  a  week,  AM  publica¬ 
tion.  Strong  background  in  automotive,  sales 
and  layout  preferred.  Top  salary  and  commis¬ 
sions.  You  could  be  the  right  person  for  this  job. 
Send  resume  to: 

Dwight  A  DeBolt 
c/o  The  News  Tribune 
PO  Box  69 

Fort  Pierce  FL  33454 


ADVERTISING  REPRESENTATIVE  for  small, 
but  growing  weekly  in  upstate  New  York.  Im¬ 
mediate  opening  for  person  aggressive  in  sales 
and  willing  to  get  out  and  work  college  town  and 
surrounding  area.  Salesmanship  a  must,  de¬ 
sign  skills  needed  and  writing  skills  a  bonus, 
but  not  a  prerequisite.  Send  resume,  salary 
requirements  to:  Joel  Smith,  Managing  Editor, 
Delaware  County  Times.  4  Court  St,  Delphi  NY 
13753. 


Assistant  Retail  Manager 
The  Washington  Star 

We  need:  Aggressive  individual  with  manage¬ 
rial  experience  who  thrives  on  competition  to 
join  staff  of  The  Washington  Star  as  assistant 
retail  advertising  manager.  Must  have  planning 
and  organizational  skills  and  ability  to  motivate 
others. 

We  offer:  One  of  nation's  most  outstanding 
newspapers  in  one  of  nation's  most  exciting 
and  beautiful  metro  areas.  Salary  in  mid  to 
upper  $30's.  Excellent  Time  Inc.  benefits. 
Opportunito  to  advance. 

Write  or  call  Danny  Aquilino,  Retail  Advertising 
Manager  at  (202)  484-4602,  The  Washington 
Star,  Washington  DC  20061. 

An  Equal  Opportunity  Employer. 


ADVERTISING  SALES  REPRESENTATIVE— 
We  are  looking  for  an  aggressive  salesperson 
who  has  dreamed  of  living  in  the  big  sky  country 
of  Montana.  Newspaper  sales  experience  and 
the  determination  to  be  the  best  are  a  must  for 
this  position.  A  degree  in  advertising  or  market¬ 
ing  preferred.  Please  send  resume  and  salary 
needs  to:  Ed  Schultz,  Publisher,  Independent 
Record,  PO  Box  4249,  Helena  MT  59604. 


CO-OP  MANAGER.  Excellent  compensation  for 
experienced  co-op  specialist  capable  of  direct¬ 
ing  development  for  group  of  newspapers.  Ex¬ 
perience  with  newspaper-manufacturers-' 
retailers.  Capable  of  setting  up  system- 
.. .training. . .communicating. . .working  with 
middle  and  top  management.  Send  resume  in 
complete  confidence  to  Box  1800,  Editor  & 
Publisher. 


CLASSIFIED/DISPLAY  SALES 
NEWSPAPER  SUPERVISOR 
Experienced  in  staff  supervision  and  training. 
Must  be  a  real  motivator  with  a  successful  track 
record  who  can  guarantee  results.  Sunbelt 
opportunity.  Mr  Bergdahl;  (713)  526-1650. 


CLASSIFIED  ADVERTISING  department  man¬ 
ager.  Outstanding  opportunity  for  a  classified 
professional  with  3  or  more  years  supervisory 
experience.  We  need  a  creative,  self-starter 
who  is  a  good  manager,  and  can  train  and  moti¬ 
vate  telephone  sales  personnel.  We  are  a  prog¬ 
ressive,  suburban  Chicago  newspaper  group 
which  offers  outstanding  opportunity  to  adv¬ 
ance.  Excellent  benefits  and  high  earning 

g}tential.  Send  resume  with  salary  history  to 
ox  1930,  Editor  &  Publisher. 


CLASSIFIED  MANAGER 
75,000  weekly  circulation— Shoppers  Guide 
Group  is  seeking  a  highly  experienced  classi¬ 
fied  manager  to  expand  this  department.  Start¬ 
ing  salary  mid  $2(]'s  plus  incentives  and  com¬ 
pany  benefits.  Send  resume  in  confidence  to 
Editor  &  Publisher,  PO  Box  12662,  Lake  Park 
FL  33403. 


ADVERTISING  SALES 

Weekly  newspapers  in  burgeoning  seashore  re¬ 
sort  area  (near  Atlantic  City)  have  openings  in 
advertising  sales.  Background  in  sales  helpful. 
However,  industry,  imagination  and  eagerness 
to  learn  about  and  advance  in  the  business  can 
offset  lack  of  experience.  The  papers  are  dyna¬ 
mic  and  growing  rapidly.  This  can  be  a  career 
opportunity  for  an  ambitious,  hard-working  en¬ 
thusiastic  individual,  even  a  beginner.  We  seek 
good  people  to  join  in  fostering  our  growth  and 
to  grow  with  us.  Salary  commensurate  with  abi¬ 
lities  and  promise.  Hard  work  is  generously  re¬ 
warded.  Please  send  resume  to:  Darrell  Kopp, 
418  Forest  Rd,  Villas  NJ  08251. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


MAJOR  NORTHEAST  DAILY,  Sunday  nevus- 
paper  seeks  an  experienced  salesperson  who 
knovrs  all  aspects  of  the  travel  industry.  This 
position  is  for  a  person  who  wants  to  take  over 
the  top  slot  as  travel  advertising  salesperson. 
Qualified  applicant  must  be  creative,  amres- 
siveand  promotion  minded  to  handle  all  phases 
of  travel  advertising  sales.  The  newspa^r  has 
an  exciting  saleable  Sunday  travel  section  and 
offers  an  attractive  salan  and  benefit  package. 
Send  resume  to  Box  1822,  Editor  &  Publisher. 


EXCELLENT  CAREER  OPPORTUNITY  for  an 
aggressive  individual  who  wants  to  grow.  If  you 
are  good  you  can  move  to  advertising  manager 
of  growing  Ohio  weekly  with  plenty  of  growth 
potential.  Nice  town,  near  city.  Good  fringes.  In 
first  letter  tell  us  what  you  can  do  and  give  your 
salary  requirements.  Write  us  at  Box  1864, 
Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER  wanted.  Ex¬ 
cellent  opportunity  with  group  owned  42,000 
plus  AM/PM  daily  plus  Sunday.  Experienced  in 
managing  retail  promotions,  sales  training, 
budgeting,  people  and  goal  reaching.  Lead  10 
person  sales  team.  Excellent  environment.  Sal¬ 
ary,  fringes  and  opportunity  for  advancement  to 
right  individual.  Apply  with  resume,  availability 
date,  and  salary  expectations,  first  letter  to:  CF 
McClughan,  Ad  Director,  News  &  Daily  Adv¬ 
ance,  Box  10129,  Lynchburg  VA  245(16.  No 
calls. 


RETAIL  ADVERTISING  manager  for  Southeast 
70,000  daily.  Strong  promotional  and  manage¬ 
rial  background.  Send  resume  to  Box  1858, 
Editor  &  Publisher. 


SOUTHEASTERN  METRO,  daily  and  Sunday, 
seeking  advertising  manager  with  experience  in 
classified,  retail  and  national.  We  need  an 
aggressive  people  oriented  manager  with 
proven  marketing  and  sales  background.  Excit¬ 
ing  opportunity  to  grow  and  progress!  Good  sal¬ 
ary,  benefits  and  living  area.  Send  resume  to 
Box  1908,  Editor  &  Publisher. 


WANT  TO  BE  ad  director  for  Santa  Clara  coun¬ 
ties  only  Lantino  weekly  newspaper  based  in 
San  Jose,  California?  Start  with  15%  commis¬ 
sion  on  all  sales  (each  ad)  and  write  your  own 
ticket.  Spanish  speaking  helpful  but  not  re¬ 
quired.  Exceptional  ground  floor  opportunity 
for  dynamic  men  and  women.  For  information, 
call  Alice  at  El  Observador  (408)  295-4272. 


ZONE  4  DAILY  needs  person  to  lead  and  moti¬ 
vate  staff  of  5  in  growing  market.  Applicants 
should  possess  strong  selling  skills  and  ability 
to  impart  these  to  others.  Keen  understanding 
of  marketing  and  promotion  needed.  Good  pos¬ 
sibility  to  move  up.  Reply  to  Box  1840,  Editor  & 
Publisher. 


ART/GRAPHICS 


EDITORIAL  ARTIST 

Experienced  editorial  artist  to  join  aggressive 
new  graphics  department.  Must  have  extensive 
background  in  the  production  of  maps,  charts, 
illustrations,  layout  and  design  in  black  and 
white  and  color.  Good  communications  skills 
essential.  Excellent  working  conditions,  pay 
and  benefits.  Zone  4  location.  Send  resume, 
samples  and  salary  history  to  Box  1900,  Editor 
&  Publisher. 


MAGAZINE  DESIGNER— We  want  a  creative 
graphic  artist  to  help  redesign  and  direct  pro¬ 
duction  of  our  award-winning  Sunday  newspap¬ 
er  in  the  Northeast.  Must  have  strong  ideas, 
and  experience  in  layout,  design,  photography, 
typography.  Send  resume  and  samples  of  work 
now  to  Box  1817,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER— Small  PM  news¬ 
paper,  northern  Illinois,  6  days  a  week,  offset, 
in  growing  competitive  area.  Carrier,  motor 
route  and  mail  responsibilities.  Work  with  prog¬ 
ressive  and  active  management  group.  Send 
resume  to  Patrick  Mattison,  Belvidere  (laily  Re¬ 
publican,  401  Whitney  Blvd.,  Belvidere  IL 
61008. 


OPPORTUNITY  for  career  growth  as  circulation 
manager  for  PM  daily  and  Sunday  and  AM 
newspaper  in  eastern  North  Carolina.  Applicant 
must  be  strong  in  carrier  recruitment,  sales, 
service  and  ejections.  Ideal  opportunity  for 
small  daily  circulation  manager  or  experienced 
No.  2  person  to  accept  responsibility  to  work 
and  manage  department  of  14,000  circulation 
daily. 

Excellent  opportunity  for  future  advancement 
to  broader  management  responsibilities. 
Resume  and  salary  requirements  to  Box  1933, 
Editor  &  Publisher. 


WYOMING'S  LARGEST  paper  has  an  opening 
for  a  state  crew  person.  We  are  looking  for  a 
person  who  is  a  can  do,  shirt-sleeve  soul 
oriented  individual  who  will  grow  with  Wyoming 
in  the  Howard  Publication  Group.  You  will  need 
to  work  4  days  in  the  state  per  week  away  from 
your  family.  If  problems  plague  you  and  your 
family,  forethought  on  your  part  will  beappreci- 
ated.  Tremendous  potential  in  a  state  that  is 
really  growing  will  help  you  earn  a  very  good 
living  and  a  salary  and  bonus  plan  that  will 
make  you  and  your  family  glad  that  you  have 
come.  You  can  look  forward  to  clear  blue  skies, 
great  hunting  and  fishing  and  lovely  lakes.  Our 
community  is  modern  in  every  sense  of  the  word 
and  education  may  be  the  best  in  the  nation. 
Box  1893,  Editor  &  Publisher. 


EXPERIENCED,  aggressive  circulation  mana¬ 
ger  needed  by  45(3()  ABC  5-day  Sunbelt  daily. 
Help  improve  our  carrier,  motor  route  and  mail 
systems.  Box  1947,  Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 


COMPUTER  TECHNICIAN— Experienced  in 
I  the  maintenance  and  operation  of  newsaper 
typesetting  systems,  preferably  SI  I  front  end 
systems  and  APS-4  typesetters. 

Submit  resume  with  salary  requirements  to 
John  Lawson,  Personnel  Manager,  Los  Angeles 
Herald  Examiner,  1111  S  Broadway,  Los 
Angeles  CA  90015. 


SYSTEMS  TECHNICIAN  to  perform  corrective 
and  preventative  maintenance  on  ATEX  front- 
end  system  at  seven-day  daily  newspaper  on 
Florida's  west  coast.  An  associate  degree  in 
electronics  or  equivalent  two-years  newspaper 
experience  working  with  peripherals  is  re¬ 
quired.  Applicants  must  have  completed  train¬ 
ing  on  DEC  PDP-11,  including  intensive  unibus 
theory.  Attractive  benefits  package  includes 
stock  purchase  option,  credit  union  tuition 
assistance  program,  and  exceptional  medical 
insurance.  Please  send  resume  and  salary  re¬ 
quirements  to:  Mrs.  Donna  Campbell,  Person¬ 
nel  Administrator,  The  Bradenton  Herald,  Box 
921,  Bradenton  FL  33506. 

An  Equal  Opportunity  Employer 


EDITORIAL 


AWARD  WINNING  twice-weekly  newspaper  in 
Zone  4  has  opening  for  editor.  Must  be  experi¬ 
enced  in  copy  editing,  layout,  reporting, 
camera  and  community  minded.  Send  resume 
to:  Jim  Martin,  Publisher,  The  Press-Gazette, 
PO  Box  607,  Milton  FL  32570. 


ASSOCIATE  EDITOR  for  antiques  magazine  on 
Long  Island.  Knowledge  of  antiques  necessary. 
$200  per  week  salary.  Send  resume  and  writing 
samples  to  Antiques  &  Collectibles,  230 
Arlington  Circle,  East  Hills  NY  11548. 


ASSOCIATE 

EDITOR 

Publishing  subsidiary  of  For¬ 
tune  500  corporation  seeks 
an  associate  editor  for  its 
consumer  oriented  travel 
magazine.  Responsibilities 
include  editing  and  writing 
feature  stories  and  evaiuat- 
ing  photographic  materials. 
Qualified  persons  should  be 
experienced  in  the  magazine 
editing  process,  from  con¬ 
cept  to  production.  Degree  in 
journalism  or  English  re¬ 
quired.  Position  will  report  to 
the  magazine’s  editor.  Send 
replies,  including  resumes, 
writing  samples  and  salary 
history  to: 

Box  1957 

Editor  &  Publisher 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


FEATURE  WRITER  needed  by  growing  dynamic 
Zone  5  weekly.  Salary  $10,400  plus  mileage. 
Advancement  opportunities.  Free  major  medical 
with  life  insurance  and  good  vacation  plan. 
Should  have  2-years  experience  and  proven 
ability  to  create  feature  material  and  handle 
general  assignment  reporting.  Photographic 
ability  necessary.  Must  have  car.  Send  resume 
and  clips  to  Tom  Sanders,  Observer,  5717  N 
Humboldt,  Peoria  IL  61614. 


FLORIDA  AM 

Wants  city  editor  who  wants  to  get  it  first,  get  it 
in-depth  and  get  it  right  in  highly  competitive 
market.  Experienced  hand  desired  but  this 
might  be  right  for  a  No.  2  man  ready  to  move  up. 
Box  1909,  Editor  &  Publisher. 

FLORIDA 

Editorial  Writer— Fast  growing  PM  daily  offers 
unusual  opportunity  for  mature,  conservative 
editorial  writer  with  broad  background  and 
strong  writing  skills.  Attractive  area  directly  on 
the  Gulf  of  Mexico  with  ideal  climate.  Top  refer¬ 
ences  required.  Good  salary  and  full  benefits. 
Send  resume,  first  letter  to  Timothy  A.  O'Connor, 
Publisher,  Naples  Daily  News,  1075  Central  Av, 
Naples  FL  33940. 

GENERAL  ASSIGNMENT  reporter,  Idaho  Moun- 
tain  Express.  A  weekly  newspaper  in  Sun  Valley, 
Idaho.  Minimum  requirements  BA  or  BS  with  1 
to  2  years  news  and  feature  writing  experience. 
Salary  $1 1,500  to  $13,600  depending  on  qual¬ 
ifications.  Send  resume  to  PO  Box  1013,  Ketch- 
urn  ID  83340.  Application  deadline  March  23rd. 

HARD-DIGGING  NEWSPAPER  is  seeking  hard- 
digging  reporter  for  Zone  4.  2-4  years  experi¬ 
ence.  Only  apply  if  you  can  write  it  right,  tight, 
tonight.  Send  samples  to  Box  1892,  Editor  & 
Publisher. 

MANAGING  EDITOR  for  prize-winning,  growing 
70,000  PM  daily  in  Zone  5.  Work  for  an  executive 
editor  who  is  also  a  group  editor.  Highly  competi¬ 
tive,  challenging  news  area.  Looking  for  a  pro  to 
work  with  an  excellent  young  staff.  Red  tape  in 
job  at  a  bare  minimum.  Send  resume  in  com¬ 
plete  confidence  to  Box  1910,  Editor  &  Pub¬ 
lisher. 

NEWS  EDITOR— No.  2  person  in  editorial  de¬ 
partment  of  small  quality  Pacific  Northwest  daily. 
Must  have  judgement,  experience  and  top  level 
skills  in  editing,  headlines,  graphics  and  orga¬ 
nization.  Need  strong  leader  for  superior  staff  of 
15.  20th  century  pay  and  benefits.  Box  1918, 
Editor  &  Publisher. 

NEWS  BUREAU  MANAGER/EDITOR— Ground 
floor  challenge  for  DC  based,  results  oriented 
individual.  Accountable  for  entire  operation, 
which  includes  news  staff  direction,  office  and 
budget.  Strong  journalistic  background,  espe¬ 
cially  In  hard  news,  investigative  and  business 
writing.  Newsletter,  broadcast  journalism  and 
other  various  media  experience  helpful.  Know¬ 
ledge  of  domestic  markets  essential,  knowledge 
of  foreign  markets  desired.  At  least  12  years 
experience.  A  great  opportunity  for  a  creative 
someone  who  wants  to  be  a  key  part  of  a  now 
small  but  developing  Washington-news  media 
service.  Please  send  resume  and  salary  require¬ 
ments  to  Box  1922,  Editor  &  Publisher. 

NEWS  EDITOR — Small  Zone  3  mountain  weekly 
needs  editor  to  run  1-man  show.  Responsible  for 
news,  sports  and  features  plus  quality  photos. 
Darkroom  experience  helpful.  If  you  need  mini¬ 
mum  supervision  but  produce  maximum  cover¬ 
age,  send  resume  and  clips.  Good  starting  post 
with  outstanding  company.  Box  1878,  Editor  & 
Publisher. 


tions  in  metropolitan  market.  Mvertising  back¬ 
ground  important.  Salary<ommission.  Reply 
to  Box  1951,  Editor  &  Publisher. 


EDITORIAL  WRITER — News  background  and 
editorial  page  experience  helpful.  For  con- 
sen/ative  (non-doctrinaire)  page.  Most  pieces 
appear  signed.  Large  PM  daily.  Zone  3,  Sunbelt 
t^  the  sea.  Samples  and  application  to  Box 
1953,  Editor  &  Publisher. 


FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume;  we  will  duplicate  and  refer 
it  on  current  job  openings.  Editorial,  advertising, 
circulation  and  back  shop  applicants  welcomed. 
New  England  Daily  Newspaper  Assn 
340  Main  St,  Room  527 
Worcester  MA  01608 


COPY  EDITOR 

Quality  oriented  copy  desk  editor  needed  by 
fast  growing  southeastern  North  Carolina  daily. 
At  least  3-years  experience  necessary  for  posi¬ 
tion  which  includes  layout,  headline  writing, 
copy  editing.  Moving  to  VDT  system  this  sum¬ 
mer.  Send  resume,  examples  of  work,  and  sal¬ 
ary  requirements  to  Personnel  Director,  The 
Fayetteville  Times,  PO  Box  849,  Fayetteville 
NC  28302. 

CLASSICAL  MUSIC  WRITER 
Experienced  writer/critic  sought  for  10  member 
entertainment  staff  on  Zone  4  metro  in  ex¬ 
tremely  competitive  market.  Applicants  must 
have  3-5  years  experience  in  criticism/writing. 
Musical  training/background  preferrable.  Indi¬ 
vidual  will  be  responsible  for  profiles,  previews, 
reviews,  trend  pieces  in  booming  metropolitan 
area  covering  opera,  music  and  some  dance. 
Individual  must  be  aggressive  and  energetic  to 
cover  active,  diverse  local  music  scene  as  well 
as  profiles/reviews  of  national-international 
artists.  Competitive  salary.  Send  resume,  clips 
and  salary  history  to  Box  1899,  Editor  &  Pub¬ 
lisher. 


WRITER/EDITOR 

Rodale  Press,  whose  natural  life-style  magazines  reach  an  audi¬ 
ence  of  millions,  is  starting  a  new  health  publication  —  Body 
Bulletin.  And  we’re  looking  for  a  writer.  With  a  snappy,  fun 
style.  And  with  the  enthusiasm  to  make  Body  Bulletin  a  suc¬ 
cess.  You  don’t  need  any  special  knowledge  about  health — 
we’ll  teach  you — but  you  do  need  top  writing  skills.  You’ll 
relocate  to  a  small  folksy  town  one  hour  from  Philadelphia,  a 
great  place  for  family  recreation.  Send  best  writing  samples, 
resume,  salary  requirements  in  strict  confidence  to: 

Mr.  William  Gottlieb 
Body  Bulletin 
RODALE  PRESS,  INC. 

33  E.  Minor  Street 
Emmaus  PA  18049 
Equal  opportunity  employer 


EDITOR 

Employee  Publication 

Exciting  position  on  monthly  newspaper  of 
leading  company  in  petroleum  industry  for  indi¬ 
vidual  degreed  in  communication  or  business. 
Ideal  candidate  will  have  at  least  3-5  years 
communication  experience  in  the  corporate 
world;  be  highly  proficient  in  35mm  photogra¬ 
phy,  design  and  writing;  and  be  deadline- 
oriented  and  able  to  work  independently. 

Reporting  to  the  manager  of  employee  com¬ 
munications,  this  position  involves  assisting  in 
production  and  design  of  brochures  and  bulle¬ 
tins  and  gathering  of  industry  and  management 
information.  Some  domestic  travel  necessary. 

Salary  in  high  teens  to  low  20's.  Qualified 
candidates  should  forward  resume  to: 

Connie  Allsop 
HYDRIL  COMPANY 
714  W  Olympic  Blvd 
Los  Angeles  CA  90015 

equal  opportunity  employer  m/f 


NEWS  EDITOR  for  23,0(X)  pennysaver  in  rural 
upstate  New  York.  Top  applicant  would  be  ex¬ 
perienced,  highly  self  motivated,  photographer 
with  darkroom  abilify,  know  desim,  be  able  to 
produce  6-8  tabloid  pages  of  features  and 
photos  per  week,  and  have  successful  back¬ 
ground.  Paying  $150  per  week.  Modem  office 
close  to  urban  offering.  Write  Dennis  Irvine,  do 
Daily  Review,  Towanda  PA  18848. 


OPENINGS  with  growing  Zone  4  chain.  Desk, 
sports,  news  and  lifestyle  positions  available 
soon.  All  are  on  medium-sized  daily  in  out-door 
coll^  area.  Please  send  resume  and  sal^ 
requirements  to  Box  1891,  Editor  &  Publisher. 

REPORTER-EDITOR  needed  by  small  daily. 
Apply  Allan  Evans,  Russel  Daily  News,  Russel 
KS;  (913)483-2116. 

CITY  HALL 

We  need  someone  who  has  proved  during  at 
least  two  years  of  reporting  experience  that  he 
or  she  is  a  digger,  a  careful  ti^t  writer,  a  self¬ 
starter  who  can  cover  our  city  hall  with  insight 
and  verve.  No  phone  calls,  please.  Send  re¬ 
sume,  clips  and  salary  expectations  to  Gilbert 
Savery,  Managing  Editor,  Lincoln  Journal,  TO 
Box  81689,  Lincoln  NE  68501. 

EDITOR — Outstanding  large  suburban  group  in 
Zone  2.  Opportunity  for  advancement  to  man¬ 
aging  editor.  Box  1799,  Editor  &  Publisher. 

ENTRY  LEVEL  reporter  sought  by  West  Virginia 
newspaper,  21,000  circulation.  Send  resme 
to:  Box  1875,  Editor  &  Publisher. 

EDITOR 

Figaro  of  New  Orleans,  Louisiana,  a  weekly 
news  and  feature  tabloid  is  looking  for  an  edi¬ 
tor.  The  newspaper  is  written  for  the  upscale, 
fine  lifestyle,  "uptown"  individual  with  a  need 
to  know.  We  need  someone  who  can  deliver  a 
"hot"  editorial  product,  week  in  and  week  out. 
That  someone  must  be  willing  and  able  to  take 
charge  of  the  editorial  staff,  provide  dynamic 
leadership  and  be  a  well  of  fresh,  exciting 
ideas.  Send  resume  and  salary  requirements  in 
confidence  to  Bill  Metcalf,  VP-General  Mana¬ 
ger,  1428  Terpsichore  St,  New  (Orleans  LA 
70130. 

EDITORIAL— ASSOCIATE  EDITOR  wanted  for 
agribusiness  newsletter.  Weekly  deadline. 
Must  have  solid  reporting/writing  experience, 
with  daily  or  wire  service  experience  preferred. 
Economics/business-industrial,  or  ag- 
journalism  background  helpful.  Must  be  self 
starter,  have  ability  to  draw  out  sensitive  busi¬ 
ness  information  from  sources.  Need  mature 
person  with  ambition  to  grow  with  publication 
and  be  capable  of  immediately  assuming  some 
semi-managerial  tasks.  Some  travel  involved. 
Washington,  D.C.  location  with  Fortune  500 
equal  opportunity  employer.  Salary  $17,000- 
$l9,0()0  depending  on  background  and  ex¬ 
perience.  Box  1842,  Editor  i  Publisher. 

EDITOR— Small  but  sophisticated  California 
weekly  needs  hands-on  editor  experienced  in 
community  journalism.  Must  have  good  edit¬ 
ing,  writing  and  organizational  skills,  experi¬ 
ence  with  layout  and  the  ability  to  direct  and 
motivate  staff.  Send  resume  and  salary  history 
to  Box  1882,  Editor  &  Publisher. 


ARE  YOU  THE  BEST? 

We're  a  major  Southeastern  daily  publishing  12 
lifestyle/entertainment  sections  weekly  and 
frequent  special  sections.  We  need  an  editor 
with  an  artists  flair  for  using  photographs,  art 
type,  spot  color,  transparencies  and  special  en¬ 
graving  effects  to  create  layouts  that  sell.  We 
want  an  editor  who  can  write  inviting,  accurate 
headlines,  who  understands  that  graphics  and 
words  must  not  compete  for  attention,  but  who 
can  give  our  pages  pizzazz.  Send  5  samples  of 
your  work  and  a  detailed  letter  of  why  you  are 
proud  of  the  samples,  what  worked  and  what 
didn't;  include  a  resume,  phone  number  where 
you  can  be  called  immediately,  the  names  and 
numbers  of  3  references  we  can  call  now  and  a 
brief  statement  of  your  philosophy  of  layout  tO: 
Bob  Ashley,  Carolina  Living  Editor,  The  Char¬ 
lotte  Observer,  TO  Box  32188,  Charlotte  NC 
28232. 

BUSINESS  WRITER:  The  Roister,  a  240,000 
circulation  daily  in  Orange  County  California, 
seeks  quality  business  writer  to  cover  Anaheim- 
Santa  Ana-Garden  Grove-metroplex  (an  area 
larger  than  Denver,  Seattle,  Cleveland,  Miami 
or  Kansas  City).  Preference  to  persons  with 
solid  knowledge  of  electronics,  aircraft,  medic¬ 
al  instruments  and  energy  industries.  Must 
have  2-years  daily  newspaper  business  writing 
experience.  Send  resume,  references  and  clips 
to  James  Robison,  Managing  Editor,  The  Regis¬ 
ter,  TO  Box  11626,  Santa  Ana  CA  92711. 

(XJPY  EDITOR  for  statewide  conservative  week¬ 
ly  in  Maine.  $200  a  week.  Send  resume  to  Box 
71.  Hallowell  ME  04347. 


ASSISTANT 

EDITOR 

Publishing  subsidiary  of 
Fortune  500  corporation 
seeks  an  assistant  editor 
for  its  consumer  automo¬ 
tive  publication.  Respon¬ 
sibilities  include  editing 
and  writing  feature  stor¬ 
ies  and  evaluating  photo¬ 
graphic  materials.  Degree 
and  strong  writing  skills 
are  mandatory.  Automo¬ 
tive  knowledge  helpful. 
Position  will  report  to  the 
magazine’s  editor.  Send 
replies  including  re¬ 
sumes,  writing  samples 
and  salary  history  to; 

Box  1958 

Editor  &  Publisher 


LI 


REPORTER 


INTERNATIONAL  BUSINESS  NEWS  WIRE 

Seeks  to  hire  able  journalists  proficient  in  German, 
French,  Italian,  Dutch  or  Japanese  languages  for  ulti¬ 
mate  transfer  to  overseas  reporting  posts  after  desk 
training  in  a  demanding  New  York  operation. 

Interested  applicants  should  submit  resume  and  max¬ 
imum  of  two  clips.  Material  will  not  be  returned.  Ex¬ 
cellent  benefits  available.  Reply  to: 

PO  Box  226  -  Dept.  18 
CHURCH  STREET  STATION 
NEW  YORK  NY  10008 

An  Equal  Opportunity  Employer 
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HELP  WANTED  j 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

ENGINEER 

PRESSROOM 

REPORTER— If  you  are  an  experienced,  deter¬ 
mined  reporter  with  the  passion  and  ability  to 
write  the  big  stories,  we  want  to  hear  from  you. 
Send  us  a  resume  and  your  best  clips.  We  offer 
you  a  satisfying  role  with  a  quality-conscious, 
35,000circulation  paper  in  the  Southeast,  and 
a  chance  to  grow  in  a  top  newspaper  group.  Box 
1956,  Editor  i  Publisher. 

START  WORK  TOMORROW  if  you're  a  top- 
notch  writer.  Hard-driving  northwest  Pennsyl¬ 
vania  daily  waiting  for  you.  Send  clips.  George 
Sample,  Corry  Journal,  Corry  PA  16407. 

SPORTS  editor-writer  for  award  winning  South 
Carolina  semi-weekly.  Must  produce  Monday- 
Wednesday  sports  pages  covering  5  high 
schools  and  3  town  major  recreation  program. 
Recent  J-school  graduate  acceptable  as  well  as 
experienced  person.  Box  1881,  Editor  &  Pub¬ 
lisher. 

SPORTS 

Sports  department  of  the  Times  Herald- 
Record,  Middletown,  New  York  a  7-day  AM  tab¬ 
loid  is  seeking  to  fill  2  key  positions:  assistant 
sports  editor  and  copy  editor.  Candidates  must 
be  experienced  in  editing  and  make-up  and 
have  the  ability  to  make  key  decisions.  Assis¬ 
tant’s  position  involves  supenrision  of  a  basical¬ 
ly  young,  14  person  staff  with  plenty  of  poten¬ 
tial.  We're  seeking  someone  who  is  familiar 
with  the  overall  operation  of  a  sports  depart¬ 
ment,  has  Ideas,  enjoys  working  with  young 
writers  and  can  contribute  to  an  ambitious, 
growing  sports  section.  Send  letter,  resume 
and  work  samples  to: 

Personnel  Director 
Times  Herald-Record 
40  Mulberry  St 
Middletown  NY  10940 
An  Equal  Opportunity  Employer 


SPORTS  WRITER— Sharp  experienced  sports 
writer  needed  for  50,000  daily  in  Zone  2.  Col¬ 
umn  writing  necessary.  Coverage  will  include 
gamut  of  local  and  some  national  events  in 
sports  minded  area.  Top  salary  and  benefits. 
Box  1954,  Editor  &  Publisher. 

SPORTS  EDITOR  for  aggressive,  progressive 
small  daily.  Must  have  daily  layout  and  report¬ 
ing  experience,  plus  journalism  degree.  Prefer 
from  Zone  2.  Send  resume,  clips  to  Steve 
Sosinski,  Managing  Editor,  The  Evening  Sen¬ 
tinel,  457  E  North  St,  Carlisle  PA  17013.  No 
phone  calls. 

THE  CANADIAN  DAILY  NEWSPAPER  PUB- 
LISHERS  ASSOCIATION  invites  applications 
for  the  Toronto-based  position  of  manager  of 
editorial  senrices.  The  applicant  should  have  a 
broad  understanding  of  Canadian  daily  journal¬ 
ism,  and  be  able,  under  direction,  to  plan  and 
conduct  editorial  seminars,  liaise  with  perti¬ 
nent  staff  and  industry  groups,  and  provide  a 
general  informational  service  for  members  and 
associates.  French  an  asset.  Candiates  should 
apply  in  writing  with  resume  and  references  to 
John  E.  Foy,  General  Manager  of  CDNPA,  321 
Bloor  St,  East,  Suite  214,  Toronto  Ontario 
M4W  1E7.  Deadline  for  application  March  23. 
1981. 

THE  US  VEGAS  REVIEW- JOURNAL,  circula- 
tion  85,000,  is  seeking  an  assistant  city  editor 
to  help  supenrise  a  staff  of  1 5  reporters.  Person 
must  possess  a  working  knowledge  of  AP  style, 
an  ability  to  edit  copy  concisely  and  the  man¬ 
agerial  skills  necessary  to  assist  in  directing  a 
talented  reporting  staff.  VDT  experience  prefer¬ 
red.  Send  full  resume  to  the  Personnel  Office, 
Las  Vegas  Review-Journal,  PO  Box  70,  Las 
Vegas  NV  89101. 


M  \V>  seeking  an  experienced 

“hands  on”  professional  to  design, 
organize,  recruit  and  manage  all  editorial  and 
related  production  functions  for  videotext  opera¬ 
tions. 

This  position  involves  leading  a  highly  trained 
staff  of  20  or  more  professionals  in  the  develop¬ 
ment,  implementation  and  adaptation  of  print 
materials  to  videotext  format. 

The  successful  candidate  will  have  a  minimum  of 
5  years  significant  management  experience  and 
the  ablity  to  work  indepently  while  supervising 
reporters,  editors  and  production  people  under 
fast-paced  deadline  conditions.  Heavy  VDT  exp¬ 
osure  a  must.  Analytical  talent  and  excellent  ver¬ 
bal/written  communications  skills  essential.  Lay¬ 
out  experience  and  exposure  to  non-print  media 
forms,  particularly  the  electronic  media  and/or 
computer  technology  as  it  applies  to  print,  would 
be  highly  desirable. 

This  challenging  career  opportunity  offers  an 
attractive  compensation  and  benefits  package.  It 
is  NOT  with  a  new  organization  or  a  newspaper. 
For  immediate  consideration,  please  send  your 
resume  in  confidence  to: 


Box  1928 
Editor  &  Publisher 
An  equal  opportunity  employer 


PRESS  ENGINEER-ENGINEER,  BME  with 
minimum  5  years  design  experience  on  modern 
newspaper  presses.  Capable  of  executing  major 
press  modifications  from  inception  to  field  in¬ 
stallations.  Salary  commensurate  with  qual¬ 
ifications  and  eiqierience. 

Send  resume  to  Erwin  Jaffe,  Director/Research 
Center,  ANPA  Research  Institute,  PO  Box  598, 
Easton  PA  18042. 


EQUIPMENT  SALES 

EXCELLENT  OPPORTUNITY  FOR 
TELECOMMUNICATIONS  EQUIPMENT 
SALES 

REPRESENTATIVE 

International  sales  firm,  with  newly  acquired 
distributorship  requires  a  dynamic  East  Coast 
sales  representative  to  develop  and  manage  a 
sales  force.  Good  salary  base  plus  excellent 
commissions.  Knowledge  of  the  electronics 
and  computer  terminal  field  is  a  necessity. 
Candidates  who  are  innovative,  have  a  proven 
track  record  and  want  to  become  an  integral 
part  of  expanding  network,  please  send  your 
resume  to  Box  1856,  Editor  &  Publisher. 


_ JOB  LEADS _ 

PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M.  Sternman,  68-38  Yel¬ 
lowstone,  Forest  Hills  NY  11375. 


_ PRESSROOM _ 

CAREER  OPPORTUNITIES 
The  fastest  growing  three  company  coalition  in 
the  newspaper  industry  now  has  several  career 
openings  for  skilled  technicians. 

We  are  looking  for: 

—  Press  design  engineers 
—  Machinist 

—  Front  end  system  specialist 
—  Press  erectors 

—  Knowledgeable  web  offset  press  operators 
Reply  in  confidence  to: 

Don  Kirk 

Press  Machinery  Corporation 
740  N.  Church  Rd 
Elmhurst  IL  60126 

or  call:  Don  Geralds  (Ryco  Graphics  Manufac¬ 
turing)  (312)  259-3330.  Mike  Schwartz  (Press 
Machinery  Corp)  (312)  860-5165.  Bernie 
Thompson  (K&F  Manufacturing  Co,  Inc)  (219) 
279-9950. 

HEAD  PRESSROOM— South  Florida  group  of 
weekly  newspapers.  Familiar  with  Goss  Com¬ 
munity  or  Harris  presses.  Send  resume,  salary 
requirements,  effective  July  1st.  Box  1894, 
Editor  &  Publisher. 


NEW  PLANT  has  created  immediate  openings 
for  experienced  community  or  V15-A  web 
pressperson  in  either  Ft  Lauderdale  or  Clearwa¬ 
ter,  Florida.  Excellent  advancement  opportuni¬ 
ties.  Call  Johnor  BobTeulin;  (813)  576-0370. 

PRESSROOM  SUPERINTENDENT  (or  medium 
daily  newspaper  with  extensive  commercial 
printing  operation.  Zone  5.  Must  have  strong 
management  capabilities.  Responsible  for 
double  width  offset  press,  scheduling,  camera 
and  stripping  department,  platemaking  depart¬ 
ment,  purchasingand  quality  control.  Our  orga¬ 
nization  provides  career  growth  potential  with 
excellent  salary  and  employee  benefits.  All  re¬ 
plies  confidential.  Send  resume  to  Box  1835, 
Editor  &  Publisher. 

_ PRODUCTION _ 

COMPOSING  ROOM  FOREMAN 
Zone  2  daily  seeks  knowledgeable  manager  to 
train  and  supenrise  composing  room  personnel. 
Candidate  must  be  strong  organizer,  well 
versed  in  state-of-the-art  technology.  Please 
send  resume  with  salary  requirements  to  Box 
1927,  Editor  &  Publisher. 

GRAPHIC  ARTS  SUERVISOR  for  six-day  daily. 
Responsible  for  Cottrell  V-22, 6  units,  schedul¬ 
ing,  camera  and  stripping,  platemaking,  pur¬ 
chasing  and  quality  control.  Send  resume  and 
salary  history  to  Box  1952,  Editor  &  Publisher. 

MECHANICAL  SUPERINTENDENT,  5-day 
offset  daily  in  wonderful  Wyoming.  Responsi¬ 
ble  for  composition,  press  and  job  shop.  CG  and 
Goss  equipped.  Publisher,  Northern  Wyoming 
Daily  News,  Box  508,  Worland  WY  82401; 
(307)  347-3241. 

OPERATIONS  (PRODUCTION)  MANAGER 
We  need  a  person  willing  and  able  to  take  com¬ 
plete  responsibility  for  producing  newspapers 
from  raw  copy  through  the  fini^ed  product. 
Must  have  experience  in  modern  production 
methods  (we  are  updating  to  computers),  have 
hands-on  ability,  knowledge  of  budgeting  and 
cost  control,  be  able  to  manage  the  personnel 
within  the  department,  be  capable  of  supervis¬ 
ing  presspeople,  and  be  able  to  work  well  with 
other  departments. 

A  group  of  strong  weekly  newspapers  in  Zone  2. 
Excellent  benefits,  working  conditions  and 
area.  Salary  negotiable.  Will  consider  someone 
who  has  the  potential  and  drive  to  grow  with  the 
company  but  who  has  already  proven  him  or 
herself. 

Write  Box  1809,  Editor  &  Publisher. 

VERSATILE,  experienced  typesetter  for  quali¬ 
ty-conscious  weekly  and  job  shop.  Compug- 
raphic  I  and  IV  equipped.  Island  living  in  North¬ 
west's  most  desirable  locale.  The  Journal,  Box 
519,  Friday  Harbor  WA  98250  or  (206)  378- 
4191. 


MARKETING 

REPRESENTATIVE 

COME  WITH  A  LEADER! 

We  are  seeking  salespeople  with  proven  ability 
in  the  graphic  arts  industry  and  a  sincere  desire 
to  maintain  a  high  level  of  customer  satisfac¬ 
tion.  We  are  a  growth-oriented  company  and 
offer  salary  and  commission,  and  an  excellent 
benefit  program. 


Send  resume  or  call 
for  more  information. 


820  West  Second  Wichita.  Kansas  67203 
800-835-2852.  In  Kansas  call  316-265-5277 


M  YCRO-TEK,  INC. 
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POSITIONS 

WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER/EDITOR  position 
wanted  on  weekly  or  small  daily  newspaper. 
Have  worked  in  every  phase  of  newspaper  work 
and  am  a  master  photographer.  My  love,  beliefs 
and  philosophy  lie  with  the  small,  community 
newspaper.  Prefer  Zones  1,  2,  3  or  4.  Non¬ 
drinker  who  still  believes  that  a  man's  job  is  the 
most  important  thing  in  his  life.  Write  to  Box 
18%,  Editor  &  Publisher. 


ABLE,  EXPERIENCED,  enthusiastic,  and  dedi¬ 
cated.  I've  owned  weekly,  been  top  weekly  edi¬ 
tor.  Seek  managerial  position,  challenge, 
growth.  Box  1871,  Editors  Publisher. 


GENERAL  MANAGER/advertising  director.  10- 
years  advertising  account  management;  4- 
years  general  manager  weekly  newspapers. 
National  trade  publications  and  trade  show  ex¬ 
perience.  Results-minded.  (504)  626-3241. 


GENERAL  MANAGER/DIRECTOR  OF  SALES— 
Professional  with  over  16  years  experience  in 
all  facets  of  newspapers  management,  adver¬ 
tising,  sales,  promotion,  MBO,  circulation,  etc. 
Will  train  staff  to  sell  the  most  competitive 
market.  Excellent  references.  Zones  1-3,  5. 
(315)  733-8986. 


MATURE  NEWSPAPER  MANAGER,  14-years 
experience  in  large  and  small  markets,  seeks 
new  situation.  Would  consider  top  editorial 
position.  Box  1936,  Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER— Record 
setting  performance  throughout  career  with  re¬ 
ferences  to  back  it  up.  Prefer  Zones  1, 2, 3  or  5. 
Box  1867,  Editor  &  Publisher. 


20-YEAR  PUBLISHER  seeks  advertising, 
administrative  position  on  large  weekly,  small 
daily.  Strong  on  total  newspaper  quality,  prom¬ 
otion,  specials.  Nick  Murray,  Box  192,  Belle 
MO  65(113  (314)  859-3505. 


ADVERTISING 


EXTENSIVE  EXPERIENCE  in  display  and  roto 
magazine  in  competitive  metro  market.  Seeks 
sales  management  position  in  Sunbelt.  Box 
1941,  Editor  &  Publisher. 


LIFE  TIME  AD  EXPERIENCE  FOR  HIRE— 
Sales  to  staff.  25  years  in-depth,  all  depart¬ 
ments.  Now  employed  metro  daily.  Zone  8  or  9. 
Box  1924,  Editor  &  Publisher. 


NATIONAL  ADVERTISING  account  executive, 
age  42,  desires  management  or  sales  opportun- 
i^  equal  to  over  20-years  experience.  Classi¬ 
fied,  retail  plus  10-years  of  national.  Experi¬ 
ence  in  using  readership  demographics  in  sell¬ 
ing  from  local  level  to  major  agency  and  corpo¬ 
rate  accounts  nationally.  Zones  3.  4.  6.  Box 
1934,  Editor  &  Publisher. 


OVER  20-years  management  advertising, 
general  manager.  BS,  24  hours  on  MA  com¬ 
munications.  (817)  692-3463. 


CIRCULATION 


CIRCULATION  EXECUTIVE,  35,  15-years  ex¬ 
perience.  5  as  circulation  manager  at  medium 
size  AM-PM.  Experience  with  revenue  and  ex¬ 
pense  budgets  and  ABC.  Goal  oriented.  Desire 
upper  circulation  management  position  in 
Zones  8  or  9.  Resume  and  references.  Box 
1830,  Editor  &  Publisher. 


CIRCULATOR 

Manager  on  small  to  medium  AM/PM  dailies. 
Over  15  years  experience  in  boy  crew  and  tele¬ 
phone  sales,  TMC  and  promotion,  seeks  staff 
postion  on  large  paper  or  manager  on  medium 
to  small.  Box  1866,  Editor  &  Publisher. 


To  answer  box  number  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  Ihe  od,  c/o  Editor  &  Publisher, 
575  Lexington  Av,  New  York,  NY 
10022. 

Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  od.  Include 
only  material  which  con  be  forwarded  in 
o  large  monillo  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
any  material  submitted  to  its  advertisers. 


POSITIONS  WANTED 


aRCULATION 


CIRCULATION  DIRECTOR 

Experienced  on  small  and  large  daily  and  Sun¬ 
day  papers.  Directed  and  administered  all 
phases  of  newspaper  circulation  sales  and 
marketing,  distribution  and  transportation. 
Full  resume  and  references  sent  in  confidence. 
Please  write  Box  1815,  Editor  &  Publisher. 


CIRCULATION  MANAGER  presently  em¬ 
ployed,  20  years  experience,  covers  all  areas 
from  little  merchants  through  total  circulation 
department  computerization  including  com¬ 
plete  direct  subscriber  billing  system,  desires 
to  relocate  on  medium  size  property.  Box 
1948,  Editor  &  Publisher. 


EXPERIENCED  CO-OP  coordinator  seeks  chal¬ 
lenging  position  at  newspaper/shopper  in  Zone 
1 .  Previously  developed  and  implemented  co¬ 
op  program  at  weekly  publication.  To  arrange 
interviews,  write  Box  1959,  Editor  &  Publisher. 


GROWTH  ORIENTED,  highly  motivated,  ci- 
culation  manager.  5-years  experience  at  large 
weekly,  seeks  position  as  assistant  or  promo¬ 
tion  manager  at  small/medium  daily.  Will  relo¬ 
cate  to  Zones  5,  8  and  9.  Proven  record.  Re- 
sume/references.  Please  write  Box  1904,  Edi¬ 
tor  &  Publisher. 


THINK-A-HEAD  CIRCULATOR  presently  em¬ 
ployed.  Ready  to  move  up.  15-years  experience 
in  district  manager  training,  computer,  TMC, 
and  budgeting.  Reply  in  confidence  to  a  top- 
notch  professional.  Box  1883,  Editor  &  Pub¬ 
lisher. 


EDITORIAL 


AWARD-WINNING  editor/reporter.  14-years  in 
journalism,  seeks  responsible  position  on  pub¬ 
lication  in  New  York  metro  area.  Specialities: 
labor  relations,  government,  precision  journal¬ 
ism.  safety,  sports.  Box  1874,  Editor  &  Pub¬ 
lisher. 


AVAILABLE  in  May.  Farm  and  conservation 
writing  are  my  specialties,  but  I'm  versatile.  I'm 
looking  for  a  good  general  assignment  spot  on  a 
small/mid-size  daily  in  Zone  5,  7  or  8.  Three 
years  on  weeklies  plus  stint  with  state  conserva¬ 
tion  agency.  Currently  completing  MS  in  agri¬ 
cultural  journalism.  For  samples  and  resume: 
Rick  Mooney,  806  Madison  St,  Beaver  Dam  Wl 
53916.  Or  call  (414)  887-0908,  evenings. 


DEDICATED  journalist  seeks  reporting  position 
with  metro  or  mid-sized  daily.  BJ  degree  plus 
more  than  three  year's  daily  experience  cover¬ 
ing  county  government,  police  and  courts  in 
Missouri  and  Illinois.  Will  relocate.  James  Bar¬ 
rett,  3962  Tholozan  St,  St  Louis  MO  63116; 
(314)  773-5025. 


EDITING;  25  YEARS-EXPERIENCE 
From  medium  dailies  (wire-page  1,  sports)  to 
Wall  Street  Journal  (14  years)  to  own  weekly, 
which  folded.  At  43,  I  need  a  good  job.  Pay 
negotiable.  Will  move.  Harvey  Seymour,  4  Jef- 
hey,  E  Windsor  NJ;  (609)  448-5646. 


EDITOR 

9-years  experience;  excellent  news-graphics- 
photo-layout  judgment,  strong  manager,  VDT 
ace.  Jon  P  Zaimes,  72  (Dronoque  Trail,  Shelton 
CT  06484,  (203)  929-8500. 


EXPERIENCED  SPORTSWRITER  seeks  posi¬ 
tion  with  medium-sized  daily.  Also  familiar 
with  writing  features,  columns,  and  photos  be¬ 
sides  adding  flair  to  game  coverage  stories.  Add 
VDT,  layout,  and  experience  wdh  major  college/ 
pro  ball  for  a  complete  package.  Box  1913, 
Editor  &  Publisher. 


EDITOR.  11-years  on  small  and  medium  PMs, 
seeks  editor's  job  on  10,000-30,000  PM.  Mid¬ 
west  or  Zone  3.  I  deliver  polished,  accurate, 
rood-looking  local  papers.  Box  1932,  Editor  & 
Publisher. 


FEATURES  DIVISION  EDITOR  for  major  West¬ 
ern  daily  seeks  similar  job.  Prefer  Midwest. 
17-years  for  major  papers  in  writing,  editing, 
layout,  management.  Box  1935,  Editor  &  Pub¬ 
lisher. 


FAR  EAST  veteran  fluent  in  Japanese  to  visit 
Japan,  seeks  assignments.  Well  connected. 
Versatile.  Box  1939,  Editor  &  Publisher. 


GOVERNMENT  REPORTER,  now  handling  big 
county,  seeks  state  beat.  Zones  1  to  5.  Eight 
years  experience,  good  references.  Box  1955, 
Editor  &  Publisher. 


I  AM  AN  ENERGETIC,  hardworking,  27-year- 
old  female  who  is  serious  about  journalism.  I 
have  a  journalism  degree  and  1-yearcummula- 
tive  experience  on  dailies,  including  a  major 
metro  paper.  I  am  interested  in  metro  papers 
and  magazines.  Reply  to:  3427  N  Elaine  PI. 
Chicago  IL  60657. 


POSITIONS  WANTED 


EDITORIAL 


I  NEED  A  CHANGE  present  employer  is  unable 
to  give.  Proven  sports  writing,  layout  abilities. 
Working  as  sports  editor  of  ZoneAweekly.  Prior 
experience  with  medium  size  daily.  Box  1931. 
Editor  &  Publisher. 


I  HAVE  EXPERIENCE,  ingenuity  and  poise— 
but  no  summer  job.  Replace  vacationers  with 
enthusiastic  professionalism.  Minimal  salary 
requirements.  Permanent  spot  considered. 
Clips,  resume.  Box  1938,  Editor  &  Publisher. 


JOURNALIST — 5  plus  years  experience  seek¬ 
ing  position  in  news/features  in  Zone  2.  Box 
1%0,  Editor  &  Publisher. 


LONDON  BASED  writer-photographer  avail¬ 
able  for  features/reasearch/enquiries.  Try  me. 
Steve  Mackey,  219  Archway  Rd,  Highgate, 
London  N6,  England. 


NEWS  PHOTOGRAPHER— Seeking  spot  on 
photo  conscious  daily  after  1  W  years  freelanc¬ 
ing.  Creative  and  enterprising,  can  shoot  all 
aspects,  black/white  and  color.  Challenge,  a 
must.  (Prefer  Zones  7,  8,  9.)  Box  1876,  Editor 
&  Publisher. 


NEWSMAN,  BA.  More  than  a  decade  of  experi¬ 
ence  in  all  newspaper  reporting  areas,  (chal¬ 
lenging  position  sought.  Box  1926,  Editor  & 
Publisher. 


NATIONAL  AWARD-WINNING  sports  writer. 
38,  with  major  league  AM  daily  seeks  sports 
editorship  or  stimulation  writing  situations.  10- 
years  with  present  company,  seeking  new  chal¬ 
lenge.  Would  consider  smaller  daily  dedicated 
to  quality.  A  pro — and  I'd  be  happy  to  prove  it. 
Box  1943,  Editor  &  Publisher. 


PRESS  SECRETARY  to  U.S.  Senator  seeks 
editorial  writing  position.  Strong  background  in 
urban  and  national  affairs.  Nine-years  experi¬ 
ence  as  reporter  and  editorial  writer.  MSJ, 
Northwestern  University.  Box  1734,  Editor  & 
Publisher. 


VERSATILE  sports/feature  writer  looking  for  a 
new  challenge  in  Zone  5.  Heavy  background  in 
prep  sports,  reporting  and  coverage  of  state  and 
municipal  governments.  Box  1901,  Editor  & 
Publisher. 


VETERAN  EDITOR  with  over  20  years  experi¬ 
ence,  finished  book  and  is  ready  for  challenge. 
Family  man  perfers  small  daily  or  weekly  Indi¬ 
ana- Kentucky  area.  R.  Reed,  60  N  Middleton, 
Franklin  IN  46131,  (317)  736-6675. 


VETERAN,  versatile:  editor,  editorial  page  edi¬ 
tor  top  columnist,  copy  desk— layout,  news  edi¬ 
tor,  from  weekly  to  No.  4  circulaton.  Samples, 
top  references.  Box  1942,  Editor  &  Publisher. 


WORD  WORKER — Young  woman  reporter,  20 
months  experience  on  weekly  seeks  challeng¬ 
ing  spot  on  medium  size  weekly  or  small  daily 
any  Zone.  Strong  on  features,  but  do  hard  news, 
too.  Excellent  photographer,  speller,  educa¬ 
tion.  P.  Davis,  6035  Padula,  Punta  (lorda  FL 
33950  or  call  (evenings)  (813)  639-5094. 


WRITER-EDITOR-PUBLISHER;  8-years  expe¬ 
rience;  new  resident  of  Cleveland  area  seeking 
challenging  position  in  publishing/com- 
munications.  Special  expertise  in  manage¬ 
ment/supervision,  editorial  development,  com¬ 
munications,  advertising/promotion.  Box 
1868,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


SPORTS  WRITER— May.  1980  journalism 
grad  working  newsside  for  weekly,  seeking  daily 
sports  position.  3-years  covering  college 
teams.  Excellent  knowledge  of  sports,  good 
editing  and  production  skills.  Will  relocate.  Box 
1940,  Editor  &  Publisher. 


TALENTED  WRITER  with  newspaper  reporting 
experience,  seeking  a  reporting  position  any¬ 
where  in  US.  BS  d^ee.  Political  science  ma¬ 
jor.  journalism  minor.  Aram  Kalousdian,  521 
Lambeth,  Ann  Arbor  Ml  48103.  Phone:  (313) 
665-7916. 


5-YEARS  IN  WASHINGTON  DC  makes  the  dif¬ 
ference.  Politically  savvy,  business-keen  wri¬ 
ter-editor  seeks  Washington  correspondent 
position  for  daily,  weekly  or  magazine.  Biling¬ 
ual.  Strong  experience  in  wire  service,  inves¬ 
tigative,  Washington  correspondence  and  agri¬ 
cultural  reporting.  Reply  Box  11181,  Alexan¬ 
dria  VA  22312. 


FREELANCE 


CANADIAN  CORRESPONDENT.  Spot  news,  fe¬ 
atures,  columns  and  pictures.  Box  1895.  Edi¬ 
tor  &  Publisher. 


FLORIDA  SPORTSWRITER  living  on  Suncoast 
looking  to  write  feature  articles  on  major  league 
baseball  during  Spring  training.  Very  low  rates, 
close  to  St.  I%tersburg,  Clearwater.  Tampa, 
Lakeland.  Bradenton,  and  Sarasota.  Can  call 
Dan  collect  at  (813)  585-1256. 


PHOTOJOURNALISM 


PHOTOJOURNALIST 

Photojoumalist,  35,  with  1 5-years  experience 
including  work  as  general  assignment  reporter, 
feature  writer  and  managing  ^itor  looking  for 
daily  in  any  Zone.  Box  IMS,  Editor  &  Pub¬ 
lisher. 


PRESSROOM 


AVAILABLE  IMMEDIATELY.  Pressroom  fore¬ 
man  for  small  to  medium  daily  or  large  weekly. 
Any  Zone.  22-years  experience.  Milton  Knight, 
11701  Pacific  Hwy,  SW,  Tacoma  WA.  98499. 
(206)  581-3628  before  8  AM  or  after  6  PM 
(Pacific  Standard  Time). 


JOURNEY  PRESSMAN  with  28-years  experi¬ 
ence  with  Goss  Metro,  Offset  and  Hoe  Rotogra¬ 
vure  newspaper  presses.  Also  experience  in  cir¬ 
culation  deparment,  seeks  employment  with 
well  established  and  accredited  newspaper.  I 
am  a  loyal  and  willing  worker,  with  excellent 
work  record  and  references.  If  your  company  is 
ready  to  hire,  please  contact  Edward  W  Nolte, 
1709  B  Jay  St,  Belleville  IL;  (618)  235-6671. 


PUBUC  INFORMATION 


EXPERIENCED  SID — Competent,  conscien¬ 
tious  9-year  pro  in  university  sports  information 
field  seeks  challenging  collegiate  or  profession¬ 
al  sports  information  assignment.  Knowledge¬ 
able  in  both  men's  and  women's  athletics,  with 
22  national  publications  awards.  Strong  writer- 
editor  with  print  background,  broadcast  experi¬ 
ence  has  continued  contributions  to  make  in 
sports  communications.  MSJ.  Available  im¬ 
mediately.  Single,  able  to  relocate.  Box  1869, 
I  Editor  &  Publisher. 
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Licensing  plan 
fails  to  gain 
Unesco  approval 

A  plan  to  set  up  a  procedure  which 
would,  in  effect,  license  reporters  cover¬ 
ing  the  international  scene,  failed  to  gain 
approval  at  the  recent  United  Nations 
Educational  and  Cultural  Organization 
(Unesco)  conference  in  Paris. 

Figuring  prominently  in  the  defeat  of 
the  proposal  were  four  Western  press 
organizations  —  the  World  Press  Free¬ 
dom  Committee,  the  Inter  American 
Press  Association,  the  International  Fed¬ 
eration  of  Newspaper  Publishers  (FIEJ) 
and  the  International  Press  Institute. 

Under  the  sponsorship  of  the  Unesco 
Secretariat,  a  political  scientist  at  the 
University  of  North  Paris  put  together  the 
plan  that  would  have  created  a  new  inter¬ 
national  organization  whose  purpose 
would  be  to  “protect”  journalists  work¬ 
ing  abroad. 

The  proposed  organization  would  have 
“helped  reduce  the  risks  run  by  journal¬ 
ists  on  dangerous  assignments  in  areas  of 
armed  conflict,  international  or  other¬ 
wise,  by  enabling  them  to  identify  them¬ 
selves  rapidly  in  all  circumstances.” 

Under  the  proposal,  each  reporter 
would  have  been  issued  an  identification 
card  for  which  the  commission  would 
assume  sole  responsibility. 

Western  nations  represented  by  the 
four  press  organizations  argued  that  it 
would  be  an  infringement  on  freedom  of 
the  press.  Tl;e  Western  nations  argued 
that  it  would  legitimize  governmental 
control  over  the  flow  of  information. 

On  the  opposite  side,  pushing  for  the 
proposal,  were  several  (Tommunist  and 
Third  World  nations. 

Controversy  arose  over  the  meeting 
when  the  United  States  and  several  other 
Western  nations  were  not  originally  in¬ 
vited.  It  was  charged  that  Unesco’s 
Director  General,  Mahtar  M’Bow  of 
Senegal  had  tried  to  exclude  them  (E&P, 
February  21.) 

After  the  complaints  were  aired,  the 
Western  nations  were  permitted  to  attend 
and  their  opposition  at  the  meeting 
caused  the  proposal  to  be  dropped  —  at 
least  for  the  time  being. 

An  attempt  by  the  Eastern  and  Third 
World  nations  to  get  some  type  of  com¬ 
promise  resolution  on  the  matter  passed 
also  met  defeat  when  the  Western  nations 
refused  to  vote  for  a  “consensus”  resolu¬ 
tion.  Such  a  compromise  resolution 
would  have  simply  allowed  both  sides  to 
state  their  positions,  but  they  reportedly 
could  not  even  agree  on  how  to  word  that. 

It  was  reportedly  the  first  time  Unesco 
had  failed  to  get  a  compromise  since  the 
United  States  walked  out  of  an  anti-Israel 
dispute  in  1975. 
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The  compromise  resolution  suggested 
that  Unesco  was  the  “appropriate 
framework”  for  carrying  on  further  dia¬ 
logue  on  protection  of  journalists  and  to 
“formulate  concrete  measures.” 

This  was  opposed  by  Western  nations 
and  their  press  organizations  on  the  basis 
that  there  had  been  five  meetings  on  the 
subject  in  the  last  two  years  without 
agreement,  and  that  it  was  a  bad  proposal 
that  should  be  dropped. 

Director  General  M’Bow  indicated  he 
would  like  to  see  an  end  to  the  debate,  but 
the  same  topic  has  been  scheduled  for  a 
round-table  program  in  Stockholm  in 
September. 

The  Third  World  group  was  reportedly 
so  angered  by  the  opposition  to  the  “pro¬ 
tection”  proposal  that  it  labeled  the  four 
Western  journalist  organizations  “The 
Gang  of  Four.” 

The  key  speakers  for  the  “Gang  of 
Four”  were:  Maribel  Bahia,  secretary- 
general  of  the  International  Federation  of 
Newspaper  Publishers,  Paris;  George 
Beebe,  associate  publisher  of  the  Miami 
Herald  and  executive  director  of  the 
World  Press  Freedom  Committee.  He 
represented  the  Inter  American  Press 
Association;  Dana  Bullen,  on  leave  from 
the  Washington  Star  at  the  Fletcher 
School  of  Law  and  Diplomacy,  repre¬ 
senting  the  World  Press  Freedom  Com¬ 
mittee;  and  Simopekka  Nortamo,  editor- 
in-chief,  Helsingin  Sanomat,  Helsinki, 
Finland,  executive  board  member.  Inter¬ 
national  Press  Institute. 

The  Swiss  Federation  of  Journalists, 
via  a  telegram,  also  opposed  the  “protec¬ 
tion”  proposal  calling  it  “a  finely-spun 
attempt  to  realize  Soviet  conceptions  of 
media  control.” 

Both  sides  presented  topics  which  they 
hoped  can  be  taken  up  at  future  Unesco 
meetings.  The  Communist  and  Third 
World  nations  proposed  such  topics  as 
concentration  of  ownership,  investiga¬ 
tion  of  advertising  content,  a  study  of 
management  of  media,  responsibility  in 
communications  and  international  right 
of  reply  and  rectification. 

The  Western  nations  proposed  such 
topics  as:  (1)  Reduction  in  communica¬ 
tion  tariffs;  (2)  Step  up  training  programs 
for  the  Third  World  media;  (3)  Upgrade 
equipment,  both  print  and  broadcast,  in 
the  less  developed  countries;  (4)  Work  for 
better  communications  systems  in  under¬ 
developed  nations;  (5)  Assist  in  starting 
or  improving  national  and  regional  news 
agencies;  and  (6)  Study  and  otherwise 
support  an  increase  in  the  world’s  news¬ 
print  supply,  and  determine  how  new 
sources  can  be  found  and  prices  reduced. 

Speaking  for  the  Western  nations, 
Beebe  said,  “these  are  positive  sugges¬ 
tions  that  should  have  little  or  no  opposi¬ 
tion,  and  which  are  the  very  basic  needs 
of  the  Third  World  media. 

“If  these  could  form  a  priority  list,  Un¬ 
esco  would  have  the  wholehearted  out¬ 
side  support  in  attaining  such  goals.  On 


the  other  hand,  if  this  conference  decides 
to  give  precedence  to  controversial  sub¬ 
jects,  it  will  find  any  chance  of  a  coopera¬ 
tive  effort  to  achieve  positive  goals  will 
diminish.” 

Beebe  added,  “The  Third  World 
through  years  of  debates  on  controversial 
subjects,  has  been  forced  to  sit  on  the 
sidelines  wondering  when  something 
concrete  will  come  from  the  rhetoric.  It  is 
time  to  stop  talking  and  start  acting.” 

Newsday  reinstates 
endorsement  policy 

Newsday  will  resume  the  endorsement 
of  candidates  for  political  office, 
“although  on  a  much  more  selective 
basis,”  the  Long  Island  newspaper  dis¬ 
closed  (February  23). 

Newsday,  a  Times-Mirror  Co.  paper, 
suspended  the  policy  of  candidate  en¬ 
dorsement  in  1972. 

Stating  that  a  number  of  factors  have 
played  a  role  in  the  decision  to  resume  its 
endorsement  of  candidates,  chief  among 
them  the  steady  decline  in  voter  parti¬ 
cipation,  a  Newsday  editorial  read  in 
part: 

“In  most  instances,  we  will  limit  our 
endorsements  to  candidates  in  Nassau, 
Suffolk  and  Queens  and  those  running  for 
posts  that  represent  these  areas.  We  re¬ 
main  skeptical  of  the  value  of  endorse¬ 
ments  in  presidential  races  and  others 
with  wide  exposure;  voters  usually  have 
more  than  enough  information  in  those 
campaigns  to  make  their  own  decisions. 

“In  no  instance  will  we  make  endorse¬ 
ments  on  the  basis  of  party.  Newsday 
remains  ...  an  independent  newspaper 
free  of  political  ties.” 

The  editorial  also  stated  that  the  en¬ 
dorsement  of  a  candidate  would  not  dis¬ 
suade  the  paper  from  criticizing  his  or  her 
actions  when  it  saw  fit,  or  praising  the 
candidate’s  opponents  when  Newsday 
agreed  with  their  position. 

River  books  honored 

William  J.  Peterson,  an  associate  pro¬ 
fessor  at  the  University  of  Iowa,  is  this 
year’s  recipient  of  the  Donald  T.  Wright 
Award  of  Southern  Illinois  University 
(Edwardsville)  for  two  books  about  travel 
on  the  Mississippi  River. 
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How  to  get  close*  to 
$51  billion  in  1981 

retail  sales; 

It’s  within  easy  reach  when  you  talk  to  the  more  than  4.5  million 
New  England  households  spending  $50,999,102,000*  in  local 
retail  stores  in  1981.  Food  sales  alone  will  account  for  over  11.9 
billion  dollars  of  that  amount — a  projected  average  of  $2,618 
per  household.  Here  are  the  figures: 


RETAIL  SALES 

FOOD  SALES 

PERSONAL  INCOME 

Connecticut 

$13,427,203,000 

$3,123,577,000 

$29,000,121 ,000 

Maine 

4,766,257,000 

1,165,976,000 

7,574,753,000 

Massachusetts 

22,794,563,000 

5,224,329,000 

47,058,309,000 

New  Hampshire 

5,075,720,000 

1,251,815,000 

7,071,249,000 

Rhode  Isiand 

3,239,079,000 

743,270,000 

7,148,431 ,000 

Vermont 

1,696,280,000 

463,476,000 

3,394,016,000 

$50,999,102,000 

$11,972,443,000 

$101,246,879,000 

In  New  England,  do  it 
with  newspapers. 

Home  coverage  by  New  England  daily  papers  comes  close  to 
saturation  in  many  markets.  It  pays  to  advertise  in  that 
best-read,  best-selling  medium,  the  New  England  daily 

•1981  Editor  &  Publisher  r\nxtir^ 

Market  Guide  estimates.  OeWSpapeT. 

Smart  marketing  starts  with  New  Engiand  daily  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 
The  Daily  Transcript  (Dedham)  (E) 
Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (M) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record-Journal  (M) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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When  Joyce  Rosencrans 
prints  a  recipe, 
you  can  bet  your 
food  budget  on  it ... 

...  Because  the  food  editor  of  The  Cincin¬ 
nati  Post  personally  tests  every  recipe  and 
cooking  tip  before  she'll  present  it  to  her 
readers. 

She  monitors  food  prices.  She  researches 
ideas  and  aids  for  inflation- 
weary  consumers. 

Recently,  her  dedication  and 
expertise  earned  Joyce  Rosen¬ 
crans  the  Vesta  Award  for 
excellence  in  food  news  repor¬ 
ting. 

Readers  of  The  Cincinnati 
Post  have  been  winning  for 
years.  They  know  they  can  trust 
Joyce  Rosencrans.  And  they're 
better  cooks  and  consumers  for 


The  Cincinnati  Post 

A  SCRIPPS-HOWARD  NEWSPAPER 
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